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CLEAN  UP  BRITAIN! 
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The  Kings  and  Queens  of  Britain 
are  giving  Cidal  soap  the  royal  seal  of 
approval  in  a  new  campaign  running  in 
leading  women's  magazines  from  now 
until  the  end  of  the  year. 

The  campaign  stresses,  in  an  eye- 
catching and  highly  dramatic  manner, 
that  no  soap  is  more  effective  than 
Cidal  in  cleansing  the  skin;  but,  at  the 


YOU  CAN  CLEAN  UP,  TOO! 


same 


time,  it  is  kind  both  on  the  face 


!Mtecm  Up  ftritainl 
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and  on  the  body. 

No-one  who  sees  these  ads  is 
likely  to  pass  them  by  or  forget  them. 

Over  90%  of  Cidal  sales  go 
through  chemists,  so  feel  free  to  make  a 
right  royal  killing. 

Cidal.  You  won't 
find  a  more  effective  soap. 
(Or  earner!) 
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Other  freeze  sprays  wont  be  able 

to  stand  the  heat. 


PR  Freeze  Spray,  the  number  one  pain  reliever 
for  sprains,  bruises  and  muscular  pain,  is  going  to 
really  turn  the  heat  on  the  competition. 

And  here's  how: 

New  pack  design  No  one  will  be  able  to  miss 
this  striking  new  design.  It's  going  to  pick  up  sales 
even  faster 

Stand-out  ads  in  the  national  press.  A  whole 
series  of  new  PR  advertisements  are  now  appearing 
in  national  newspapers. 


At  2  million,  it's  the  biggest  campaign  PR 
has  ever  had. 

Give  PR  Freeze  Spray  up  front  display  and 
pride  of  place  on  your  shelves. 

Remember,  this  is  PR's  market  -  people  ask  for 
it  by  name. 

So  much  so,  that  PR  already  accounts  for 
86°o  of  all  freeze  spray  sales. 

No  wonder  the  opposition  is 


Simply   going    to  melt    Tight    away1     Behind  the  best  names 
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Good  to  hear  that  John  Wells  of  the  Proprietary 
Association  of  Great  Britain  is  again  calling  on 
pharmacists  to  make  a  bigger,  and  totally  open, 
exhibition  of  their  P  medicines.  Even  better  that  Gordon 
Applebe,  head  of  the  Society's  Law  Department  but 
speaking  personally,  should  refute  Mr  Well's  suggestion 
because  he  believes  pharmacists  are  already  exhibitionist 
enough  within  the  present  law.  At  the  IPMI  Conference 
(p756)  Mr  Wells  suggested  that  more  open  access  to  P 
medicines  would  not  act  as  a  strategy  to  boost  sales 
because  the  OTC  market  is  saturated,  with  little  likelihood 
of  a  change  in  the  50:50  split  between  medicators  and  non- 
medicators.  Mr  Wells  wants  a  greater  preview  of  in-  and 
on-pack  information  by  the  public,  but  with  an  opportunity 
for  pharmacist  review. 

We  object  because  we  believe  that  the  pharmacist  can 
better  filter  the  information  required  by  a  presenter  of 
symptoms  than  the  sufferer,  and  that  the  more  potent  P 
formulations  need  the  respect  engendered  by  the 
involvement  of  a  pharmacist.  Advertising,  peer 
recommendation  and  repeat  purchase  of  P  medicines  all 
have  their  place  in  the  medicines  business  but  the 


intervention  of  the  pharmacist  remains  the  key  to 
counterprescribing.  More  often  than  not  pharmacist 
endorsement  of  a  P  brand  will  bring  a  continuing 
commitment  to  it  when  symptoms  represent  in  a  later 
illness;  better  that  than  the  cold  canvas  of  on-pack  data. 

As  Mr  Appelbe  rightly  says,  pharmacists  can  already 
display  P  medicines  behind  glass  both  on  the  counter,  in  the 
window,  and  through  judicious  use  of  POS  material.  That 
opportunity  can  be  exploited  much  better  and  should  be. 
Indeed,  many  OTC  companies  encourage  the  practice 
through  the  provision  of  display  material  and  by  window 
dressing  competitions,  etc.  The  promotional/ 
endorsement  mix  produced  now  is  right  for  most  P 
medicines  without  the  further  inducements  that  might  be 
on  offer  if  open  display  became  the  norm.  OTC  companies 
might  not  be  able  to  resist  the  temptation  to  buy  shelf 
space,  as  well  as  offering  discounts,  in  much  the  same  was 
as  cosmetics  companies  negotiate  display  space  in  stores. 
And  pharmacists  might  not  be  able  to  resist.  Thus  would 
the  pharmacist's  right  to  professional  endorsement  be 
diminished  and  with  it  the  present  respect  from  a  public 
ready  to  "Ask  their  pharmacist" . 
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Scottish  negotiations 
now  delayed  until  June 


Remuneration  negotiations  in 
Scotland  are  being  held  up  by  a 
few  contractors  who  have  failed  to 
provide  information  for  a  costs 
survey  initiated  by  the  Health 
Department  last  year.  It  is 
unlikely  there  will  be  any  progress 
before  the  end  of  June.  And  any 
settlement  may  not  be  introduced 
until  September. 

Under  the  terms  of  the  new 
contract  proprietors  are  bound  by 
their  terms  of  service  to  comply 
with  any  such  request  from  the 
SHHD.  It  is  understood  at  least 
one  contractor  has  been 
threatened  with  a  service 
committee  hearing  for  failing  to 


At  its  March  meeting,  the 
NPA  Board  felt  that  as  the  writing 
of  repeat  prescriptions  was  often 
delegated  to  GP  receptionists, 
input  from  a  pharmacist  would  be 
certain  to  help  eliminate  errors.  It 
would  also  serve  to  promote  a 
better  understanding  of  the 
importance  of  complete  and 
accurate  prescriptions  and  also 
the  role  of  the  pharmacist,  about 
which  the  Board  felt  many 
receptionists  know  little. 

NPA  director  Tim  Astill  told 
CX-I)  that  the  NPA  would  be 


respond.  "It  is  unfair  that 
remuneration  negotiations  should 
be  held  up  by  a  very  few,  but 
statistically  significant,  number  of 
contractors,"  said  Ian  Mullen, 
chairman  of  the  Pharmaceutical 
General  Council  last  week. 

It  was  originally  planned  to 
have  the  preliminary  results  of  the 
costs  survey  by  the  end  of  last 
month,  but  now  it  will  be  the  end 
of  July  before  the  data  is 
processed.  "Contractors' 
accountants  are  the  problem," 
said  Mr  Mullen,  '  'but  it  is  difficult 
for  us  to  put  pressure  on  them. 
We  have  to  depend  on  the 
contractor  to  do  it." 


The  SHHD  is  expected  to  put 
to  Scottish  contractors  a  similar 
offer  to  that  made  to  PSNC  for 
patient  medication  records  and 
visiting  residential  homes  (precise 
details  have  yet  to  be  announced) . 
Mr  Mullen  is  reasonably  happy 
that  updating  fees  and  on-cost  by 
indices  is  producing  fair  results, 
but  points  out  that  PSNC's 
"apparent  success"  in  increasing 
the  global  sum  this  year  has  been 
largely  as  a  result  of  survey 
figures.  "We  would  expect  the 
new  national  salary  to  be  applied  in 
Scotland  in  accordance  with  past 
practice,  which  should  brighten  a 
few  faces,"  said  Mr  Mullen. 


PAGB  hits  out 
at  licensing 
backlog 

The  Proprietary  Association  of 
Great  Britain  has  attacked 
continuing  delays  in  the  issue  of 
product  licences  by  the  DHSS 
Medicines  Division,  and  suggests 
the  backlog  may  have  become 
even  bigger  during  1987. 

The  Department's  figures  for 
last  year  show  that 
straightforward  applications  which 
are  not  referred  to  any  expert 
committee  are  still  taking  too  long, 
say  the  PAGB.  "Fewer  than  20 
per  cent  were  completed  within 
the  DHSS  target  time  of  six 
months  and  a  growing  number  are 
taking  over  18  months." 

The  recent  Cunliffe  Evans 
report  on  the  work  of  the 
Medicines  Division  showed  that 
1,071  licence  applications  were 
received  last  vear  (as  opposed  to 
1 ,217  in  1986);  624  licences  were 
granted  during  the  year,  and  a 
further  227  applications  were 
determined,  leaving  a  backlog  of 
220. 

"Meanwhile  it  is  understood 
that  the  Medicines  Division  is 
under  pressure  to  reduce  costs, 
and  posts  currently  vacant  may 
not  be  filled.  In  the  short  term, 
therefore,  the  situation  will 
worsen,"  predicts  the  PAGB. 

The  DHSS  reaction  to  the 
proposals  for  reorganisation 
suggested  in  the  Cunliffe  Evans 
report  are  still  awaited. 

Tranquillizer 
control 
mooted 

There  are  moves  in  Parliament  to 
tighten  up  control  of  repeat 
prescribing  of  benzodiazepines. 

During  the  Committee  stage 
of  the  Health  and  Medicines  Bill 
Labour  MP  Robert  Wareing 
proposed  an  amendment  which,  if 
passed,  would  require  doctors  to 
re-examine  patients  before  repeat 
prescribing  benzodiazepines  and 
would  require  that  patients  be 
given  information  about  side 
effects  and  effects  of  withdrawal. 

Amendments  to  the  Bill  were 
to  be  discussed  at  the  report  stage 
on  Friday  in  the  Commons  as 
C&D  went  to  Press.  Whether  the 
amendment  on  repeat  prescribing 
is  chosen  for  debate  and  whether 
or  not  it  becomes  part  of  the  Bill 
will  depend  on  the  Speaker  of  the 
House. 


NPA  to  help  with  receptionist  training 


The  National  Pharmaceutical 
Association  is  to  co-operate  with 
the  organisers  of  the  national 
practice  receptionist  training 
programme  to  draw  up  a  list  of 
local  pharmacist  speakers  to 
address  courses. 


preparing  a  talk  and  an  audiovisual 
presentation  that  pharmacists 
could  use  if  they  wished. 

A  range  of  handouts  would  also 
be  produced  to  back  up  the  talk, 
containing  lists  of  drug  names 


likely  to  be  confused,  drugs  on  the 
blacklist,  and  impressing  the  need 
for  clarity  and  the  importance  of 
using  the  "days  treatment"  box, 
and  the  hazards  of  prescribing 
large  quantities. 


Hard  or  soft  temazepam? 


Doctors  prescribing  temazepam 
for  sleep  latency  insomnia  and 
wanting  a  rapid  and  predictable 
effect  with  very  little  hangover 
should  specify  soft  gelatin 
capsules  or  elixir,  according  to  a 
letter  in  The  Lancet  this  week. 

The  soft  capsule  contains  the 
drug  in  solution  and  gives  rapid 
and  complete  absorption, 
whereas  the  powder  filled  capsule 


has  slow  and  unpredictable 
dissolution  and  delayed 
absorption,  writes  A.  Paul 
Launchbury,  of  Farmitalia  Carlo 
Erba  in  St  Albans.  The  hard 
capsule  was  originally  intended  for 
anxiolytic  use  since  it  gives  fairly 
steady  blood  levels  for  a  long  time. 
Used  for  insomnia  they  give 
increased  risk  of  sedation  the 
following  morning,  he  says. 
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Nl  contractors  to  ask 
for  money  <on  account7 


The  Pharmaceutical  Contractors 
Committee  in  Northern  Ireland  is 
becoming  impatient  to  hear  what 
the  Department  of  Health  has  on 
offer  for  remuneration  in  the 
current  financial  year. 

Negotiations  in  the  Province 
are  usually  based  on  agreements 
reached  for  Scottish  contractors. 
However,  this  year's  negotiations 
in  Scotland  are  delayed,  and  the 
PCC  seems  unwilling  to  wait  until 
June  when  the  results  of  a  costs 


inquiry  will  become  known. 

PCC  secretary  Mr  T. 
O'Rourke  says  he  will  shortly  be 
asking  the  Department  for  money 
on  account.  "If  we  take  the  cost 
inquiry  basis  of  PSNC's 
agreement  for  English  and  Welsh 
contractors  and  extrapolate  to 
Northern  Ireland,  then  the  basic 
payment  will  run  into  millions. 
This  is  not  new  money,  but  money 
owing.  The  Department  should  be 
putting  money  up  front, ' '  he  said. 


Industry  needs  its 
pharmacy  'partner' 


Community  pharmacists  and 
family  doctors  are  well  placed  to 
understand  the  role  of  medicines 
in  society  and  help  Britain  use  its 
pharmaceutical  industry 
opportunities  to  the  full. 

This  is  the  view  of  the 
Association  of  the  British 
Pharmaceutical  Industry  who 
published  a  report  this  week  on 
"British  Medicines  Research 
1988",  aimed  at  changing  the 
industry's  negative  image  as  an 
agency  which  merely  profits  from 
rather  than  contributes  to  medical 
research.  The  industry  has  a 
strong  case  to  make  about  its 
value  to  the  community,  says 
ABPI,  but  it  cannot  alone 
successfully  transmit  this  case  to 
politicians,  journalists  and  the 
public:  "It  needs  partners  in 
communication;  just  as  in 
research." 

The  report  explains  now  the 
£700  million  a  year  being  spent  on 
research  and  development  could 
lead  to  dramatic  improvements  in 
health  by  the  next  century,  but 
warns  against  underestimating  the 
need  for  further  pharmaceutical 
progress. 

Speaking  at  the  report's 
launch  in  London  this  week,  Dr 
Trevor  Jones,  director, 
Wellcome's  research  and 
development  laboratories,  called 
for  more  Government  funding  for 
basic  biomedical  research. 

"An  additional  investment  of 
£100-200m  for  medical  research 
in  the  universities  and  by  related 
bodies,  phased  in  over  the  next 
few  years,  could  ultimately 
generate  enormous  benefits  to 
patients  together  with  significant 
financial  returns  for  the 
taxpayer,"  he  said. 

'  Thanks  to  the  basic  advances 
of  recent  years  there  is  now  great 
potential  for  generating  new 
pharmaceutical  products.  To 


achieve  these  it  is  important  that 
scientists  in  the  industry  work  in 
as  close  a  partnership  as  possible 
with  those  in  academic  and  clinical 
settings. 

But  no  industry  can  take  the 
place  of  Government  in  funding 
fundamental  research  and 
providing  the  independent 
facilities  needed  for  the  education 
of  the  new  generations  of 
biomedical  scientists,  on  whom 
much  future  national  wellbeing  and 
prosperity  will  depend. 


More 


wanted, 


Severe  problems  of  morale  and 
lack  of  funding  among  academic- 
medical  researchers  could  have 
' ' disastrous ' '  effects ,  a  House  of 
Lords  Committee  has  warned  the 
Government. 

In  a  report  on  priorities  for 
medical  research,  the  Lords 
Select  Committee  on  Science  and 
Technology  says  that  an  extra 
£75m  over  the  next  three  years  is 
needed  to  modernise  research 
facilities. 

"Neither  the  NHS  nor  the 
DHSS  demonstrates  any 
awareness  of  the  importance  of 
research  nor  is  prepared  to 
devote  time,  effort  and  resources 
to  promote  it,  save  when  an 
immediate  saving  of  money  is  in 
prospect  or  when  public  concern, 
as  in  the  case  of  AIDS,  forces  its 
hand,"  the  report  says. 

The  Committee  proposes  a 
National  Health  Research 
Authority  to  be  set  up  to  help 
define  priorities. 

The  Committee  acknowledges 
the  importance  of  charities  and  the 
pharmaceutical  industry  in 
providing  support  for  research. 
And  although  it  does  not  think  the 
Government  should  rely  on 
charitable  donations  to  top  up 
research  funds,  it  suggests  top 
earners  with  large  tax  cuts  should 
donate  some  of  their  new  wealth. 


And  it  says  the  Government 
should  match  any  increase  in 
public  donation  with  more 
spending  through  the  Medical 
Research  Council. 


Cut  gla 
for  Peer? 


Lord  Winstanley  is  to  propose  an 
amendment  to  the  Health  and 
Medicines  Bill  allowing  reading 
glasses  to  be  sold  without 
prescription  and  by  non-opticians. 

The  amendment  is  likely  to  be 
considered  by  the  House  of  Lords 
on,  or  shortly  after,  April  25. 
Commenting  on  the  proposal, 
manufacturers  Magnivision  say 
such  changes  could  open  up  new 
opportunities  for  retailers  and 
could  cut  the  cost  of  reading 
glasses  to  around  £8-10  per  pair. 

■  As  Chemist  &  Druggist  went 
to  press  Government  Whips  were 
predicting  a  comfortable 
Commons  majority  for  the 
provision  in  the  Bill  intro- 
ducing fees  for  sight  tests  and 
dental  examination,  despite 
a  threat  by  Tory  back- 
benchers. 


BPSA  gives  backing  to  limited 
prescribing  by  nurses 


Suitably  qualified  nurses  should  be 
able  to  prescribe  certain 
appliances,  hosiery  and  dressings, 
according  to  the  British 
Pharmaceutical  Students 
Association. 

Nurses  in  the  community  are 
in  an  ideal  position  to  advise  on 
patient  management  and  are  often 
closely  involved  in  prescribing 
decisions  made  by  GPs. 

Speaking  at  the  46th  annual 
conference  in  Liverpool  this 
week,  Ewan  Cuthbertson  (BPSA 
sports  officer)  proposed  a 
formulary  of  items  that  could  be 
prescribed  by  nurses. 

Seconding  the  proposals, 
David  Tait  (public  relations 
officer),  said:  "Nurses  are  the 
people  best  placed  to  give  the  best 
service  to  the  patient." 

Andrew  Stanley  (treasurer) 
said  the  Royal  College  of  Nursing 
have  been  consistently  pressing 
for  changes  in  this  area  and  should 
be  involved  in  outlining  the 


qualifications  necessary  for  nurses 
to  be  allowed  to  prescribe. 

John  Cohen,  MPS,  said  he 
hoped  that  a  review  of  appliance 
prescribing  would  remove 
anomalies  in  the  Drug  Tariff 
where  some  of  the  most  up-to- 
date  material  is  currently 
excluded.  The  motion  was 
carried. 

Lively  discussion  followed  a 
proposal  that  the  full  cost  of 
implementing  changes  in 
education  and  training  proposed 
by  the  PSGB  working  party, 
should  not  be  borne  by  pre- 
registration  graduates. 

The  two  main  proposed 
changes  in  the  preregistration 
year  —  introduction  of  an 
examination  and  visits  from 
academic  tutors  —  would  cause 
the  preregistration  fee  to 
quadruple  to  £160,  says  Chris 
Rairns  (preregistration  officer). 

However,  if  the  cost  were 
spread  among  pharmacists  the 


annual  retention  fee  would  only 
increase  by  about  £4. 

And  the  profession  as  a  whole 
would  benefit  because  pre- 
registration graduates  would  be 
better  trained,  said  David  Tait. 
The  motion  was  passed  by 
conference  and  will  be  submitted 
by  the  BPSA  to  the  Society's 
Branch  Representatives  Meeting. 

The  conference  unanimously 
passed  a  proposal  that  proper 
teaching  and  guidance  should  be 
given  to  preregistration  graduates 
and  under-graduates  on  the 
handling  of  cytotoxic  drugs. 

Andrew  Stanley  said  that 
although  students  were  taught  the 
pharmacology  of  cytotoxics  and 
their  effects  on  cancerous  cells, 
they  did  not  appreciate  the  need  to 
protect  themselves. 

Safe  handling  techniques  could 
be  put  in  dispensing  classes  and 
guidelines  should  be  included  in 
the  pre-registration  manual  as 
they  are  for  radiopharmaceuticals. 


CHEMIST  &  DRUGGIST  16  APRIL  1988 


709 


More  and  more 
hospitals  are  starting 
premature  babies  on 
Farley's  OsterPrem. 
This  is  because  clinical 
trials  and  hospital 
experience  have  proved 
it  to  be  the  most  effec- 
tive pre-term  formula 
available. 

All  the  Farley's  infant 
formulae  are  produced 
to  the  same  exacting 
standards. 

No  wonder  so  many 
health  professionals  are 
^commending  the 
Farley  brands  to  mothers. 

So  make  sure  you 
stock  the  full  OsterMilk 
range.  A  lot  of  mums 
will  be  opening  your 
doors  to  look  for  them. 


FARLEY  HEALTH  PRODUCTS  LTD. 
THANE  ROAD,  NOTTINGHAM. 

If  you  would  like  further  information 
about  the  Farley's  OsterMilk  range 
please  write  to  the  above  address. 


SPECIALLY  BLENDED  FOR  BABIES  AND  TODDLERS 

Apple  &  Orange 
Juice 


W  JUICE 

^ED  FOR  BABIES  AND  TODDLERS 

Apple  & 
currant  Juice 


Chef^ufy 

^       ^.no  WATER 


So  many  Mums  feel  un- 
sure   of  themselves  when 
the    all-important  weaning 
time  arrives. 

So  often,  they  come  to  you 
for  help.  When  they  do,  tell 
them  about  Robinsons. 

You  can  be  confident  you 
are  giving  sound  advice  because 
Robinsons  have  an  enviable  repu- 
tation for  quality  and  experience  in 
infant  nutrition. 
Mums  will  be  pleased  that  Robinsons  total 
range  makes  the  problems  of  Baby's  diet  so  very 
much  simpler. 

ROBINSONS  BABY  FOODS  •  Provide  a 
complete,  tasty  menu  of  breakfasts,  tea-time  treats, 
dinners  and  desserts  right  through  the  weaning 
period  ■  Each  individual  menu  is  nutritionally 
balanced  and  free  from  artificial  flavours,  colours  or 
preservatives  -  Mums  can  mix  as  much  as  Baby  needs 
and  safely  save  the  rest. 

ROBINSONS  BABY  IUICES  ■  With  all  the  fruit, 
the  varieties  have  been  specially  chosen  for  low 
acidity  to  prevent  tummy  upsets  •  No  artificial 
ingredients  or  added  sugar.  Rich  in  Vitamin 
C  ■  Ready  to  drink  and  give  almost  twice 
as  much  as  ordinary  glass  bottles. 

ROBINSONS  C- BERRY  •  Concen- 
trated Baby  Juice...  just  right  for  big  or  little 
drinks  •  Unique  Grape  and  Berry  varieties, 
totally  free  from  added  sugar. 


GLUTEN  FREE 


NO  ADDED  SALT 


NO  ADDED  SUGAR 


MILK  FREE 


NO  ADDED  PRESERVATIVES 


All  Robinsons  Foods  and  Juices  have  this  at-a-glance  healthy 
eating  guide 

That's  the  story  you  can  tell 
your  customers;  and  be  confident 
they'll  buy  Robinsons  happily 
ever  after! 

"And  I'll  be  telling 
mums   on   TV   and  in 
specialist    Mum  and 
Press!" 


G^RATEDFRUrrtf 

v    ape.  Blackcurrant  &Blacf  i 


ALL  MUMS  NEED 
TO  KNOW  ABOUT  BABY  FOOD 
AND  BABY  JUICES! 


THE  SYMBOL  OF  SERVICE  TO  THE  CHEMIST 
FREEPHONE  0800  282892  S 


NEW: 


N  PA  to  act  with  Society 
to  encourage  POM  to  P  moves 


The  National  Pharmaceutical 
Association  and  the 
Pharmaceutical  Society  of  Great 
Britain  have  agreed  to  pool 
resources  to  encourage  the 
movement  of  medicines  from 
' '  Prescription  only ' '  status  to  the 
"Pharmacy  medicine"  category. 

With  the  possibility  of  a  new 
procedure  by  which  bodies  other 
than  the  manufacturers  can  apply 
for  changes  of  category,  the 
feeling  is  that  members  of  the 
Society's  community  pharmacy 
subcommittee  and  the  Practice 
Committee  are  in  the  ideal 
position  to  judge  which  POM 
products  could  most  usefully  be 
converted  to  P. 

The  NPA  Board  was  told  at  its 
March  meeting  that,  in  welcoming 
the  NPA's  suggestion  for 
concerted  action,  PSGB 
secretary  and  registrar  John 
Ferguson  said  that  support  from 
the  NPA  or  a  joint  approach  would 
be  a  great  advantage. 
Display  of  FHC  leaflets  A  repeat 
survey  on  the  use  of  Family 
Health  Care  leaflets  has  been 
proposed  by  Zandria  Pauncefort, 
director  of  information  at  the 
Family  Planning  Association.  She 
had  asked,  through  the  FHC 
Committee,  for  financial  support 
for  the  survey  from  the  Society 
and  the  NPA.  As  the  results 
(hopefully  positive)  from  this 
survey  would  be  used  to 
encourage  further  sponsorship 
from  manufacturers  and  various 
health  associations,  the  Board 
considered  a  £500  input  from  the 
NPA  would  be  money  well  spent. 
Computers  in  community  pharmacy '  Are 
there  many?"  "What  percentage 
of  pharmacies  have  them?" 
"What  do  they  use  them  for?"  are 
the  some  of  the  questions  that 
need  answering  before  further 
programs  are  organised  to  help 
pharmacists  with  their  business 
and  professional  (such  as 
counselling)  roles.  The 
Pharmaceutical  Services 
Negotiating  Committee  has 
proposed  that  a  survey  be 
undertaken  to  assess  the 
"computer  situation"  in 
pharmacies  and  had  suggested 
that  this  be  a  combined  effort  of 
PSNC,  Society  and  the  NPA.  The 
Board  agreed  wholeheartedly  that 
this  project  should  have  NPA 
support. 

National  Photographic  Month  The 

Board  considered  an 
announcement  from  the 
Association  of  Photographic 
Laboratories    that    it  had 


designated  May  1988  as  National 
(APL)  Photographic  Month. 
Promotional  material  would  be 
available  and  a  series  of 
competitions  run. 

The  theme  of  the  month  was 
"Beautiful  Britain' '  and  the  APL 
was  recommending  that  all 
photographic  retailers  capitalise 
on  the  countrywide  publicity.  The 
Board  felt  that  the  competitions 
might  be  of  value  to  those 
pharmacies  with  a  photographic 
section,  with  the  special  prizes 
offered  promoting  greater  sales. 
Glucolet  Lancets  A  member  had 
reported  that  one  of  his  diabetic 
patients  had  been  sent  a  leaflet 
offering  Glucolet  pocket  finer 
lancets  at  £6.30  per  pack, 
including  VAT.  The  patient  had 
asked  the  member  if  he  could  get 
them  for  her.  He  was  quoted  a 
trade  price  of  £9.95,  excluding 
VAT  (see  Letters,  p754). 

In  considering  this  matter,  the 
Board  were  advised  that  the 
Lancets  may  soon  be  available  on 
FP10.  It  was  decided  that  the 
DHSS  should  be  contacted  to 
confirm  this  possibility. 
Incontinence  meetings  The  Board 
approved  the  large  number  of 
meetings  that  had  been  organised 
on  this  important  and  sensitive 
subject.  Besides  the  fourteen 
NPA/Coloplast  meetings  already 
announced  (C&D  last  week  p699) 
the  Board  was  informed  that  four 
other  meetings  were  being 
finalised  (see  Diary  Column  this 
week  for  full  list,  and  p758  for 
report). 

"Good  chemist"  A  member  had 
reported  that  during  a  radio 
advertisement  a  company  had 
stated  that  their  product  was 
available  "at  good  chemists  and 
major  drug  stores" .  The  member 
complained  of  the  use  of  a 
qualification  for  chemists.  The 
Board  agreed  that  a  suitable 
response  should  be  written  to  the 
company  in  question;  the 
implication  that  chemists  who 
stocked  the  product  were  ipso 
facto  "good"  was  considered 
unacceptable. 

EEC  Pharmacy  Group  Bob  Worby, 
NPA  treasurer  and  Board 
member  from  London,  and 
Colette  McCreedy,  EEC  liaison 
secretary,  attended  a  meeting  of 
the  Group  in  Brussels.  Mr  Worby 
said  that  a  replacement  for  the 
retiring  secretary  general,  M 
Albert  Verreydt,  had  been 
discussed  at  length. 

The  problem  of  parallel 
imports  with  special  reference  to 


the  Association  of  Pharmaceutical 
Importers  case  before  the 
European  Court,  the  Medicines 
Directive,  and  distribution  of 
veterinary  medicines  were  also 
discussed.  Two  problems  that 
became  apparent  were  the 
differing  definitions  of 
"medicines"  given  by  Member 
States  and  the  difference  in 
national  laws  relating  to  veterinary 
medicines. 

Promoting  pharmacy  to  Parliament  The 

most  recent  Parliamentary  Dinner 
organised  by  the  NPA,  at  which 
left-wing  Labour  MPs  had  been 
the  guests,  proved  to  be  a  very 
successful  evening.  Mr  Astill  said 
that  exchange  of  information 
between  MPs  and  NPA  Board 
members  was  very  useful  and  the 


Twenty  Durham  pharmacies  are 
to  take  part  in  a  six-month  scheme 
to  monitor  the  blood  pressure  of 
customers  using  their  shops  in  a 
bid  to  prevent  heart  disease. 

"What  we're  hoping  to  do  is 
save  lives,"  said  Trimdon 
pharmacist  Alan  Phillips,  who  is 
organising  the  experimental 
scheme.  "The  biggest  single 
cause  of  death  in  Britain  is 
cardiovascular  disease  and  one 


informal  atmosphere  of  the  dinner 
had  promoted  frank  and  thought - 
provoking  consideration  of  a  wide 
variety  of  health  topics . 
Negative  press  reporting  The  Board 
were  brought  up-to-date  on  the 
press  coverage  of  the  "over  the 
counter  advice"  survey  published 
by  the  College  of  Health.  The 
survey  had  described  the  outcome 
of  visits  to  some  200  pharmacies 
by  interviewers  with  imaginary 
ills.  The  very  selective  reporting 
of  this  survey  had  emphasised  the 
negative  aspects  of  the  results. 
However,  several  pharmaceutical 
representatives,  including  the 
NPA  director,  had  appeared  on 
local  and  national  radio  and 
television  redressing  the  balance 
to  a  certain  extent. 


report  has  shown  that  certain 
parts  of  the  county  have  over 
twice  the  national  average  of 
deaths  before  the  age  of  64 . " 

Posters  and  leaflets  will 
explain  the  pharmacists'  blood 
pressure  scheme,  and  results  of 
this  pilot  study  will  be  analysed. 
Those  with  raised  blood  pressure 
will  be  advised  to  see  their  GP. 
The  scheme  is  being  sponsored  by 
Astra  Pharmaceuticals. 


Durham  pharmacists 
monitor  BP 


Pharmaceutical  Society  vice-president  Marion  Rowlings  (left)  pictured 
at  the  National  Association  of  Women  Pharmacists  Weekend  School 
Dinner  at  Caerphilly  Castle  where  she  responded  to  president  Christine 
Glover's  toast  to  the  guests  (centre).  Welsh  Executive  chairman  Ian 
Phillips  looks  on  attententively 
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£130  MILLION? 


Whatever  UniChem  is  worth,  why 
don't  you  get  yourself  a  share? 


Join  us  Today 


CONTACT 

W.  H.  Hart  M.P.S.,  UniChem  Ltd, 
UniChem  House,  Cox  Lane,  Chessington,  Surrey.  Tel.  01-391  2323 

UniChem 

Action  for  Pharmacy 

Share  prices  can  go  up  as  well  as  down.  Maximum  10,000  shares  per  member 

1   
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DHSS  issues 
revised  travel 
leaflets 

The  Department  of  Health  has 
revised  its  leaflets  giving 
information  to  the  general  public 
on  health  precautions  and  medical 
costs  abroad. 

Copies  of  the  leaflets  "Before 
you  go"  (SA40)  and  "While  you 
are  away"  (SA41)  are  available 
from  the  DHSS  Store,  Health 
Publications  Unit,  No  2  Site, 
Manchester  Road,  Heywood, 
Lanes  OLIO  2PZ,  quoting  the 
reference  number. 

'Flu  strains 
for  1988-89 

The  Department  of  Health  has 
followed  the  World  Health 
Organisation's  recommendations 
on  influenza  vaccine  in  its  advice 
on  strains  to  be  included  in  the  UK 
vaccine  for  the  1988-89  season. 

These  are:  A/Singapore/6/86 
(H,N,)-like  antigen,  and 
A/Sichuan/2/87  (H3N2)-like 
antigen  and  B/Beijing/l/87-like 
antigen. 

The  changes  follow  an 
increasing  number  of  reports, 
notably  in  the  USA,  of  a  new  A 
H3N2  variant;  only  five  isolates  of 
the  Sichuan  flu  have  so  far  been 
reported  in  the  UK.  The  new 
B/Beijing  variant  follows 
outbreaks  in  the  USSR  at  the  end 
of  last  year  and  a  significant 
number  of  reports  in  the  UK  this 
year. 

The  Health  Education  Authority  and  the 
Welsh  Health  Promotion  Authority  will 
each  be  designated  as  a  "relevant 
body"  from  the  April  21  and  April 
22,  respectively.  The  change  will 
allow  complaints  about  the 
authorities  to  be  investigated  by 
the  relevant  Health  Service 
Commissioner.  The  changes  are 
made  by  SI  1988  No  589  The 
Health  Service  Commissioner  for 
England  (Health  Education 
Authority)  Order  1988  and  SI  1988 
No  597  The  Health  Service 
Commissioner  for  Wales  (Welsh 
Health  Promotion  Authority) 
Order  1988.  Both,  £0.45  from 
HMSO. 

□  Changes  to  the  Regulations 
allowing  patients  remission  or 
partial  remission  of  charges  for 
pharmaceutical  and  other  medical 
services  came  into  effect  on  April 
1 1  and  are  made  by  SI  1988  No 
551  The  National  Health  Service 
(Travelling  Expenses  and 
Remission  Charges)  Regulations 
1988.  £2.20  from  HMSO. 


TOPICAL  REFLECT 


Supervision 
or  revision? 


I  did  not  have  time  last  week 
to  read  or  comment  on  Tim 
Astill's  speech  to  the  Bucks 
LPC  conference.  But  I  have 
now.  Each  time  I  look  at  the 
report  I  rejoice  that  at  last 
one  of  our  spokesmen  has 
heard  what  we  have  been 
trying  to  tell  them  from  the 
beginning  of  this  debate 
about  supervision. 

All  along  I  and  others 
have  maintained  it  was  the 
very  requirements  laid 
on  us  which  provided  the  sound  foundation 
of  our  pharmaceutical  services  and 
reputation.  The  capacity  of  the  Society 
within  the  present  law  to  discipline  those 
few  members  who  fall  short  is  seen  by 
practically  all  members  as  a  most  valuable 
asset  —  the  means  of  maintaining  high 
standards.  Any  proposed  legislative 
weakening  of  these  powers  is  to  be 
bitterly  resisted,  because  it  would  virtually 
destroy  our  sole  effective  means  of  self 
discipline. 

Yet,  individually,  even  the  most 
responsible  must  admit  there  are 
occasions  when  we  fall  short  of  the 
absolute  requirements:  but  then  it  is 
within  narrow  margins  which  may  be 
justifiable.  For  the  reality  is  that  unless 
there  is  an  abuse  of  privilege,  our  Society 
does  not  pursue  responsible  members. 
There  has  always  been  the  exercise  of 
discretion,  has  there  not? 

Tim  Astill,  suggests  we  already  have 
the  capacity  to  do  what  is  proposed,  since 
it  is  how  we  administer  the  Regulations 
that  matters.  I  would  go  further.  All  we 
need  is  a  bit  more  honesty.  We  already 
administer  the  law  with  discretion,  and 
this  without  diminishing  the  effectiveness 
of  those  powerful  sanctions  the  profession 
may  still  use,  if  it  has  to.  So  why  not  admit 
it  ?  The  joys  of  relaxing  legislation  are  likely 
to  be  as  shortlived  as  the  pleasures  of  a 
relaxing  massage,  but  infinitely  more 
damaging. 

I  believe,  as  does  Mr  Astill,  that 
changes  in  legislation  are  unnecessary: 
the  Law  Department  should  agree. 


A  private 
matter 


The  General  Medical 
Services  Committee  of  the 
BMA  has  told  GPs  they 
may  not  order  items  costing 
less  than  £2.60  on  private 
scripts  for  NHS  patients.  So 
at  least  one  of  my  local 
practitioners  is  going  to 
have  to  think  again.  She 
won't  be  pleased  since  she 
also  thinks  this  tax  is  an 
unfair  imposition.  In 
pondering  ways  around  the 
problem,  a  number  of 
possibilities  present  themselves. 

I  have  to  admit  I  have 
been  a  naughty,  naughty  pharmacist 
regarding  non-scheduled  items  costing 
less  than  the  tax.  Things  like  Otrivine,  I 
sell  outright  to  the  patient,  crossing  the 
item  off  the  script,  or  tearing  it  up  if  it  is  the 
only  item  written.  I'm  not  supposed  to  do 
this,  apparently.  But  if  the  GP  asks  me  to 
dispense  20  Pen  V  on  an  NHS  script  as 
though  it  were  a  private  one,  and  I  retain 
it  in  a  separate  file  for  two  years  and  make 
the  appropriate  entry  in  the  script  book? 
Would  this  not  count  as  a  valid  order  from 
a  GP,  if  endorsed:  "Dispensed  at  cost,  no 
claim  made  for  payment  under  NHS?" 

Passing  the  buck 

EEC  regulations  now  allow  EEC 
pharmacists  to  practice  throughout  the 
EEC.  But  there  is  no  official  requirement 
for  the  applicant  to  be  competent  in  the 
language  of  the  country  he  wants  to  work 
in.  Instead,  it  is  to  be  left  to  the  discretion 
of  the  prospective  employer  to  satisfy 
himself  that:  "Each  employee  pharmacist 
has  that  knowledge  of 
English . . .  necessary  for  the  provision  of 
pharmaceutical  services  in  Great 
Britain."  It's  not  good  enough. 

I  believe  that  schools  of  pharmacy 
might  reasonably  be  expected  to  work  up 
a  written/oral  exam  for  prospective  EEC 
pharmacist  employees,  with  a  certificate 
of  competence  in  the  vernacular  of 
pharmacy  being  offered  to  those  who 
pass.  For  a  fee,  of  course! 
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PT  SPECIALS 


Servier 
tetanus 
vaccine 

Distributor  Servier 
Laboratories  Ltd,  Fulmer  Hall, 
Windmill  Road,  Fulmer,  Slough 
SL3  6HH.  Tel  02816  2744 
Description  Adsorbed  tetanus 
vaccine  BP  (Tet/Vac/Ads). 
Suspension  of  purified  formol 
toxoid,  prepared  by  formalin 
detoxification  of  Clostridium  tetani 
exotoxin,  adsorbed  on  aluminium 
hydroxide.  Each  0.5ml  dose  has 
an  immunising  potency  of  not  less 
than  40  units  of  tetanus  toxoid 
Uses  Active  immunisation  against 
tetanus  and  reinforcement  of 
immunity  of  tetanus 
Dosage  Deep  subcutaneous  or 
intramuscular  injection.  Primary 
immunisation:  three  0.5ml  doses, 
the  second  six  to  eight  weeks 
after  the  first,  the  third  four  to  six 
months  later.  A  reinforcing  dose 
should  be  given  five  years  later 
Warnings  etc  As  for  other 
tetanus  vaccines.  See  Data  Sheet 
Pharmaceutical  precautions 
Protect  from  light.  Store  in  fridge. 
Discard  partly  used  multi-dose 
containers  within  three  hours  of 
using  first  dose 
Supply  restrictions  POM 
Packs  Cartons  of  five  single  dose 
0.5ml  ampoules  (£3.18)  and  5ml 
ten  dose  vial  (£2.89  trade) 
Product  Licence  (held  by  Evans 
Medical)  0039/0115 
Issued  April  1988 


Mercilon:  a  new 
Pill  from  Organon 


This  week  Organon  Laboratories 
launch  Mercilon,  a  new 
"monophasic"  Pill,  which 
combines  an  established  dose  — 
150  micrograms  —  of  the  latest 
progestogen  desogestrel  with  an 
"ultra  low"  dose  —  20 
micrograms  —  of  ethinyloest- 
radiol. 

The  company  says  that  this 
low  dose  of  oestrogen  is  the 
lowest  available  and  one  third  less 
than  most  others  prescribed. 
Main  usage  is  expected  among 
mature  Pill  users  who,  Organon 
say,  can  well  tolerate  the  reduced 
doses  of  oestrogen  involved 
because  menstrual  cycles  are 
settled. 

Mercilon  may  be  a  useful 
contraceptive  for  the  many 
women  who  poorly  tolerate 
oestrogen;  in  clinical  studies 
oestrogen-related  effects  like 
nausea  and  breast  tenderness 
were  rare,  and  no  significant 


Nimotop  for 
infusion 

Bayer's  Nimotop  is  indicated  for 
the  treatment  of  ischaemic 
neurological  deficits  caused  by 
arterial  spasm  following 
subarachnoid  haemorrhage. 

Nimotop  is  presented  as  vials 
for  intravenous  infusion,  each 
containing  lOmg  nimodipine  in 
50ml  of  sterile  aqueous  alcoholic 
solvent  (5,  with  5  polyethylene 
infusion  lines  £66.20  trade). 

The  company  says  nimodipine 
is  a  calcium  channel  blocker  with 
preferential  activity  on  cerebral 


vessels.  Nimodipine  increases 
cerebral  perfusion  by  arterial 
dilatation,  an  effect  which  is 
proportionately  greater  in  smaller 
than  larger  vessels. 

Dosage  is  usually  5ml  per  hour 
for  the  first  two  hours  increasing 
to  10ml  per  hour.  Full  details  see 
Data  Sheet.  Nimotop  solution 
reacts  with  PVC  and  is  light 
sensitive,  so  should  be  stored  in 
the  manufacturer's  light 
protective  container  within  its 
carton.  The  solution  in  use  should 
be  protected  from  direct  sunlight, 
but  is  stable  in  diffuse  daylight  and 
artificial  light  for  up  to  10  hours. 

Product  Licence  0010/0138. 
POM.  Baver  UK  Ltd.  Tel:  0635 
39000. 


effects  on  body  weight  or  blood 
pressure  were  recorded,  the 
company  says. 

Manufacturer  Organon 
Laboratories,  Cambridge  Science 
Park,  Milton  Road,  Cambridge 
CB4  4FL.  Tel:  0223  355545 
Description  White  round  tablets 
each  containing  20  micrograms 
ethinyloestradiol  and  150 
micrograms  desogestrel 
Uses  Contraception 
Dosage  One  tablet  daily  for  21 
days,  starting  on  the  first  day  of 
menstruation  (or  the  first  day  of 
withdrawal  bleeding  if  changing 
from  another  oral  contraceptive) 
Contraindications,  warnings, 
etc  See  Data  Sheet.  As  for  other 
OCs 

Supply  restrictions  POM 
Packs  Strips  of  21  tablets, 
packed  singly  (£1.69)  or  in  three 
(£5.07  prices  trade) 
Product  Licence  0065/0085 
Issued  April  1988 


Adalat  IC 

Bayer  have  introduced  Adalat  IC, 
an  intracoronary  injection  of 
nifedipine  for  the  treatment  of 
coronary  spasm  during  coronary 
angiography  and  balloon 
angioplasty. 

The  injection  is  administered 
into  the  coronary  vessels  during 
invasive  techniques,  resulting  in  a 
localised  concentration  of 
nifedipine  at  the  required  site, 
reducing  coronary  vascular 
resistance  and  increasing 
coronary  blood  flow. 

Each  pre-filled  syringe 
containes  0.2mg  nifedipine  in  2ml 
of  sterile  solution.  Syringes  are 


packed  in  a  red  blister  pack 
enclosed  in  a  light-proof  cardboard 
carton  (£7.43  trade).  Unstable  in 
light,  See  Data  Sheets. 
Polyethylene  catheters  only 
should  be  used. 

Product  Licence  0010/0142. 
POM.  Bayer  UK  Ltd 
Pharmaceutical  Division.  Tel: 
0635  39000. 


BRIEFS 


Pregnavite  Forte  F:  The  existing  60 
tablet  pack  will  be  discontinued  on 
April  18  and  replaced  with  a  new 
28-day  tamper  evident  treatment 
pack  (£1.96  basic  NHS)  of  84 
tablets.  The  pack  will  be  a  glass  jar 
with  a  child  resistant  closure  in  a 
carton  with  a  security  seal. 
Customers  should  not  return 
existing  stock  for  credit.  Bernard. 
Tel:  01-560  5151. 

Tegretol  200mg  tablets  500s  will 
soon  be  available  in  Securitainers 
instead  of  glass  bottles.  Ciba- 
Geigy  Pharmaceuticals.  Tel:  0403 
50101. 

Hillcross  Pharmaceuticals  have  added 
quinine  bisulphate  300mg  tablets 
(250  £9.25)  and  codeine 
phosphate  30mg  tablets  (1,000 
£19.60,  both  prices  trade)  to  their 
stock  range,  available  through 
AAH  Group  wholesalers. 
Hillcross  Pharmaceuticals  Ltd. 
Tel:  0282 25932. 

Some  Ticar  infusion  bottle  and  vial 
closures  will  change  colour  from 
mid- April.  The  5g  vial  will  have  a 
green  seal  with  grey  bung  and  the 
infusion  bottles  will  have  a  light- 
gold  seal  with  a  green  ring  pull,  say 
Beecham  Research  Laboratories. 
Tel:  01-5605151. 

The  latest  addition  to  IMS's  Mini-jet 
pre-filled  syringe  range  is 
lignocaine  hydrochloride  0.5  per 
cent  with  adrenaline  1:200,000. 
The  5ml  syringes  are  packed,  as 
usual,  25  to  the  carton  (£2.70  each 
trade).  Orders  from  non-hospital 
customers  should  be  sent  to 
agents  Gee's  Generics.  Tel:  04203 
87501. 

Oniphyllin:  the  prices  of  Uniphyllin 
Continus  tablets  300mg,  which 
will  be  available  from  May  3,  were 
given  incorrectly  last  week.  They 
are  blister  packs  of  56  tablets 
£5.50  (trade)  and  Securitainers  of 
250  tablets  £24.87  (trade).  Napp 
Laboratories.  Tel:  0223358888. 
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TAKE  STOCK  OF  POLAROID'S  NEW  OFFER. 

A  PACK  OF  FILM  IS  NOW  ON  OFFER  WITH  EVERY  POLAROID  635  CAMERA  IN  A  SPECIAL  GIFT  SET.  THE 
OFFER  IS  BEING  SUPPORTED  BY  ADVERTISING  IN  THE  NATIONAL  PRESS  DURING  APRIL  AND  MAY.  IT'S 
AN  ATTRACTIVE  BARGAIN  FOR  CUSTOMERS  SO  STOCK  UP  NOW  AND  WATCH  YOUR  SALES  GROW.  THE  GIFT 
SET  IS  AVAILABLE  FROM  POLAROID  WHOLESALERS  OR  DIRECT  FROM  POLAROID  ON  0727  59191. 


l»  Polaroid 


Polaroid"  is  a  regd  trademark  ot  the  Polaroid  Corporation.  Mass  .  USA 


V  F  lilinl^l%  I    mm  i 


The  Elancyl  Active  Toning  Massage  Method  is  recognised  by 
women  the  world  over  to  be  a  simple,  natural  and  effective  skin 
and  body  programme.  In  the  past  year  alone,  £2  million  has 
gone  through  your  tills  thanks  to  The  Elancyl  Method! 


Pierre  Fabre 

rom  Health  to  Beauty 


L  A  N  C  Y  L 


BODY     BEAUTIFUL     BY  ELANCYL 


BOD 


..BRINGS  YOU 

1  flE  anArt 

OF  THINGS 
TO  COME 

A  UNIQUE  DOUBLE-ACTION 
FORMULA 

Elancyl  MP24  Body  Profiling 
Concentrate  has  been  scientifically 
developed  to  help  women  treat  and 
prevent  the  build-up  of  'Cellulites 
Its  unique  double-action  formula  helps 
to  stimulate  and  revitalise  skin  tone  ... 

where  it  matters  most. 


The  UK  launch  of  MP24  is  being 
supported  by  a  £750,000  promotional 
package  which  includes  full  colour 
advertisements  in  leading  women's 
magazines,  extensive  P.R.  back-up, 
including  full  page  advertorials,  and 
in-store  display  material. 


ELANCYL 


24 

Concentre 
double  performance 
pour  la  silhouette 

aux  micro  particules  active! 

Body  profiling 
concentrate 
double  action 

with  microportides 


ELANCYL 
MP24 


Concentre 
double 
performance 
pour  la  silhouette 

Body  profiling 
concentrate 
double  action 


l  a  n  c  y  l>  ELANCYL 


BE  PART  OF  OUR  NEXT  SUCCESS 

Elancyl  MP24,  in  125ml  tubes,  has  a 
recommended  retail  price  of  £15.50.  If  you  want 
to  be  part  of  the  next  Elancyl  success  story, 
contact  the  Alberto-Culver  Customer  Services 
Department  today  (Tel:  0256  57222). 


UNTERPONTS 


Show  of  strength  from  Oral-B 


Oral-B  are  introducing  a  new 
extra-strength  dental  floss  in 
waxed,  unwaxed  and  mint  waxed 
varieties. 

The  floss  has  been  proven  in 
research  to  be  55  per  cent 
stronger  than  the  other  leading 
brand. 

Packaging  has  also  been 
updated,  with  a  larger  back  card 
highlighting  the  extra-strength  of 
the  product  with  the  word 
"Stronger"  prominently 
displayed. 

Mark  Haggart-King,  product 
manager  for  Oral-B  comments, 
"There  is  no  doubt  that 
consumers  are  becoming 
increasingly  aware  of  the  benefits 
of  regular  flossing  as  an  important 
part  of  a  good  oral  hygiene 
routine.  This,  combined  with  the 
high  level  of  dental  endorsement 
whcih  Oral-B  enjoys,  makes  us 
confident  that  our  new  extra 


strong-floss,  now  repackaged  to 
give  greater  on-shelf  impact,  will 
be  a  real  winner." 

The  floss  will  be  available  at  an 
introductory  price  of  £0.99.  It  will 
be  merchandised  in  packs  of  12 


displayed  in  white  styrene  trays. 
The  company  are  offering  13 
packs  for  the  price  of  12  if  one  or 
two  varieties  are  ordered.  Oral-B 
Laboratories  Ltd.  Tel:  0296 
432601. 


Model  ads 

General  Designs'  Enervit  Protein 
diet  system  is  to  be  backed  by 
women's  Press  advertisements 
this  Summer. 

The  campaign  begins  on  May  1 
with  whole  page  colour 
advertisements  in  the  women's 
weekly  and  slimming  magazines, 
featuring  top  Italian  model  Teresa 
Merillo.  Copyline  is  "Trust  the 
Italians  to  come  up  with  a  civilised 
way  to  slim".  Distributed  by: 
David  Anthony  Pharmaceuticals . 
Tel:  051  486  7117. 


Cold  comfort 

'  'The  Common  Cold' '  is  the  latest 
addition  to  the  Home  Medicine 
Desk  range  of  leaflets  from 
Nicholas.  The  information  on 
causes  and  relief  comes  with 
illustrations.  Nicholas 
Laboratories.  Tel:  0753 23971. 


ON  TV  NEXT  WEEK 


Cystemme  on  display 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                          STV  Scotland 

G  Granada  (central) 

A  Angha                           Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

Bt  TV-am                        TT  Tyne  Tees 

Anadin: 

All  areas 

Askit  powders: 

GTV.STV 

Disprol: 

All  areas 

Listerine: 

All  areas 

Macleans  toothpaste: 

All  areas 

Natrel  Plus: 

All  areas 

Reach  toothbrushes: 

LWT,C,TVS,A,TVam 

Right  Guard: 

GTV,U,STV,B,G,Y,C,A,HTV,TSW,TVS,TT 

Sanatogen: 

TVam 

Setters: 

All  areas 

Solpadeine: 

All  areas 

Stickers  false  nails: 

TVS 

Abbott  Laboratories  are 
supporting  Cystemme  with  new 
POS  material  and  running  an 
advertising  campaign. 

The  counter  display  stand 
holds  a  dozen  packs,  and  will  be 
available  from  Abbott 
representatives  along  with  cystitis 
information  leaflets  in  a  separate 
stand. 


There  will  be  trade  advertising 
running  alongside  a  public 
relations  campaign  in  the 
women's  Press  that  invites 
readers  to  write  in  for  the  leaflets. 

The  company  says  that  the 
cystitis  market  is  continuing  to 
grow  at  a  rate  of  2-3  per  cent  a 
month.  Abbott  Laboratories.  Tel: 
0795663371. 


CVSU'IIWU 


BRIEFS 


A  new  50g  sine  (3x12  per  case, 
£5.43  trade)  of  the  reduced 
sodium  salt  alternative  Losalt  has 
been  introduced  by  Jenks 
Brokerage.  Tel:  0494  33456. 


BC  500  Effervescent  sachets, 
unavailable  for  some  weeks,  are 
now  in  stock  again.  Wyeth 
apologise  for  any  inconvenience. 
Wyeth  Labs.  Tel:  06286 4377 . 


|  Cystitis? 
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Soft  touch 

The  next  two  months  sees  the 
second,  £1.75m,  phase  in 
Kimberly-Clarke's  £5. 5m 
advertising  support  for  their 
single-ply  toilet  tissue  Kleenex 
Velvet,  with  national  television 
and  radio  spots  booked. 

The  television  campaign  uses 
a  mix  of  30  and  10-second 
commercials  showing  a  toddler 
using  Kleenex  Velvet  to  make  a 
nappy  for  her  doll. 

On  radio,  Sir  Michael  Hordern 
will  take  up  the  children  theme 
with  a  series  of  30-second 
commercials,  including  two  new 
ones  supporting  the  new  soft  aqua 
and  champagne  colours, 
projecting  "Kleenex  Velvet  — 
softness  is  our  strength". 
Kimberlv-Clarke  Ltd.  Tel:  0622 
77700. 


A  sight  for  sore  feet 


Soap  story 

Albion  Soap  are  backing  Cidal  soap 
with  a  women's  Press  campaign 
running  from  now  until  the  end  of 
the  year. 

The  campaign  stresses  that 
the  soap  is  kind  to  skin,  and  uses 
the  copyline  ' '  Clean  up  Britain !" . 
Albion  Group  Ltd.  Tel:  01-941 
4105. 


A  range  of  orthopaedic  insoles  is 
being  made  available  to  the 
chemist  trade. 

Supporters  have  been 
designed  by  specialist  footwear 
maker  Chris  Webber.  They  come 
in  three  styles,  offering  valgus  or 
metatarsal  support  or  both  (all 
£10.99),  and  in  sizes  2-12.  As  well 
as  providing  support  they  are 


designed  to  cushion  and  reduce 
impact  when  walking  or  running 
on  hard  or  uneven  surfaces. 
Covered  in  cotton  towelling,  they 
are  slim,  lightweight  and 
washable.  Removable  foam 
segments  offer  greater  depth  for 
tender  areas.  Chris  Webber 
Specialised  Footwear.  Tel:  01-808 
0778. 


Breath  of  fresh  air 


C-Air  are  launching  a  new  ioniser 
claimed  to  be  less  than  half  the 
trade  price  of  all  other  ionisers. 
Clearair  (£19.99)  is  to  be  sold  to 
the  trade  at  £9.99.  C-Air  say  it  is 
the  only  ioniser  with  a  plug. 


Clearair's  launch  will  be 
backed  by  a  nationwide  press  and 
publicity  campaign  and  for  every 
Clearair  sold,  C-Air  will  give  £0.20 
to  the  Asthma  Research  Council. 
C-Air  (UK)  Ltd.  01  3793451. 


A  booklet  of  25  £2  vouchers, 
redeemable  against  Polaroid's 
instant  slide  film,  is  to  be  offered 
to  purchasers  of  the  company's 
35mm  instant  slide  system  starter 
kit  from  May  to  July.  The 
vouchers  are  valid  until  July  31 
next  year. 

Leaflets  and  POS  material  are 
available  to  support  the  promotion 
which  is  to  be  publicised  by 
advertising  in  popular 
photography  magazines  until  July, 
say  Polaroid.  An  on-cover 
promotion  next  month  is  to  offer  a 
voucher  for  the  cash  back  offer 
and  a  chance  to  win  £1 ,000  worth 
of  camera  equipment.  Polaroid 
(UK)  Ltd.  Tel:  0727 59191. 


Kodak  on  the 
wild  side 

Kodak  are  sponsoring  the  wildlife 
photographer  of  the  year 
competition  through  the  World 
Wildlife  Fund.  The  competition  is 
run  by  BBC  Wildlife  magazine, 
the  Flora  and  Fauna  Preservation 
Society  and  the  Natural  History 
Museum  and  is  open  to  all.  Kodak 
Ltd.  Tel:  0442  61122. 


Make  a  killing 

(with  the  No.l  wart  remover)  ^ 


In  the  battle  against  warts,  the  weapon 
most  pharmacists  choose  is  Compound  W.* 
And  so  far  we  are  the  only  wart  remover  to 
advertise  regularly  to  consumers. 
As  a  result,  last  year,  our  sales  shot  up  by  30%  - 
strengthening  our  position  as  brand 
leader. 

So  when  you  recommend  Compound  W 
to  your  customers,  you  can 

be  sure  you'll  both  profit.  fisasa^ —  .fessC 


Whitehall 

LABORATORIES 


*Trade  mark. 
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COUNTERPOINTS 


Farley's  new 
breakfast 
choice 

Farley's  have  launched  a  new 
variant  —  sunshine  wheat  —  in 
their  Breakfast  Timers  range. 
The  company  says  the  new 
flavour  has  been  developed  in 
response  to  consumer  demands 
for  increased  variety. 

The  company  is  standardising 
the  range;  all  four  variants  will 
now  appear  in  150g  cartons,  at 
£0.89. 

The  launch  of  sunshine  wheat 
coincides  with  an  on-pack 
promotion  offering  customers 
purchasing  any  of  the  Breakfast 
Timers  range  50p  off  selected 
Tommee  Tippee  accessories. 
Farley's  say  the  product  will  also 
benefit  from  their  £2m  television 
and  consumer  Press  advertising 
campaign  through  1988.  Crookes 
Healthcare  Ltd.  Tel:  0602  507431. 

Itona  Products  Ltd  have  brought  out  a 
new  size  of  their  Chunky  and 
Nutty  dairy  replacement  bar 
(£0.30).  Potter's  (Herbal  Supplies) 
Ltd.  Tel:  0942 34761. 


All  change  for  Tommee 


Tommee  Tippee  have  produced  a 
new  baby  changing  bag  designed 
to  hold  everything  needed  for 
changing  babies  in  and  away  from 
home. 

The  bag  (£14.99)  features  a 
waterproof  pocket  on  the  outside, 
for  dirty  nappies  and  soiled  bibs 
and  a  bottle  pocket  on  one  side  to 
keep  bottles  easily  accessible  and 
upright.  These  bottle  pockets  are 
also  featured  in  the  interior  of  the 
bag,  for  extra  bottles,  or  for  small 


items  like  lotions  and  creams.  A 
separate  PVC  lined  changing  mat 
is  padded  for  comfort  and  slips  into 
two  large  loops  on  the  outside  of 
the  bag  when  not  in  use. 

The  bag  also  features  a  large 
shoulder  strap,  to  leave  mum's 
hands  free. 

It  is  available  in  two 
colourways  —  mint  green  with 
multi  stripes,  and  mid-grey  with 
multi  stripes.  Jacket  International 
Ltd.  Tel:  091-250  1864. 


Jackel  box 
teats  for 
convenience 

Tommee  Tippee  and  Pur  are 
offering  a  solution  to  the  problem 
of  how  to  display  individual  blister- 
packed  teats  with  a  range  of  four 
display  boxes  containing  Tommee 
Tippee  and  Pur  standard  and 
orthodontic  latex  and  silicone 
teats. 

Each  display  box  contains  60 
teats  split  according  to  the 
average  rate  of  sale:  10 
newborn/slow  flow;  30 
baby/medium  flow  and  20 
toddler/fast  flow,  with  colour 
coding  for  ease  of  identification. 

For  the  launch  period,  Pur 
teats  will  retail  at  £0.59  for 
standard  (usually  £0.64)  and  £0.69 
for  orthodontic  (£0.76).  For 
pharmacists,  Jackel  are  giving 
away  a  large  panda  soft  toy  worth 
£1 1 .99  to  customers  purchasing  a 
promotional  deal  of  all  four  display 
boxes,  the  new  Tommee  Tippee 
designer  bottles  and  bibs  and 
stock  of  250ml  Pur  and  Tommee 
Tippee  bottles.  Jackel 
International.  Tel:  091-250 1864. 


n 


THE  REVOLUTION  IN  LEG 
CARE  CONTINUES   

■  The  success  of  Epilady  continues  and  for  1988  we  have  an  even 
bigger  success  story  to  tell  your  customers. 

■  Our  revolutionary  new  hair  remover  continues  to  be  a  top  seller. 
Support  for  EPILADY  includes  — 

Consumer  advertising 

Promotional  video  and  point  of 
sale  material 

Promotional  activity 

We  are  spending  over  £800,000 
this  year  to  help  you  sell  Epilady 

EPILADY  HOT  LINE  (01 ]  885  2999 

ORIS  BEAUTY  PRODUCTS  LTD.  0  S  E  M  HOUSE,  102  BRANTWOOD  ROAD.  LONDON  N17  ODX 
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FRESHEN  UP  YOUR  SALES 

with 


ets 


POPPETS  AND  FRESH-UPS  - 
THESE  HANDY  RES EALABLE  SACHET  PACKS 
OF  25  MOIST  TISSUES  FROM  ROBINSONS  OF  CHESTERFIELD 
HAVE  QUICKLY  EMERGED  AS  A  POPULAR  CONSUMER  CHOICE. 
POPPETS  -  VERSATILE,  HIGH  PERFORMANCE  BABY  WIPES  WITH 

LANOLIN  FOR  SOFT,  FRAGRANT  SEALED-IN  FRESHNESS. 
FRESH-UPS  -  COOL,  REFRESHING  CLEANLINESS 

i 

mm-~.       FORTHE  RESTOFTHE  FAMILY  -  WHATEVER 
THE  OCCASION,  WHEREVER  YOU  ARE. 

'■^Wttg&ff'Wi  — 

POPPETS  AND  FRESH-UPS  COME  IN 

BRIGHT,  ATTRACTIVE  12  PACK  DISPLAY  TRAYS  FOR  SPARKLING 

POINT  OF  SALE  IMPACT 

DON'T  MISS  THIS  CHANCE  TO  BOOST  SALES  AND  INTRODUCE 

YOUR  CUSTOMERS  TO  THE  HIGHEST  QUALITY,  MOST  VERSATILE 

WIPES  ON  THE  MARKET. 
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Robinsons  of  Chesterfield 


PQ 
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The  new  Microglide  Razor. 


I 


NCE  RAZi 


Watch  it  perform  in  your  st 


Bic  have  always  been  known  for  fast- 
moving  products. 

The  Bic  Regular,  launched  in  1975, 
created  a  new  market  sector  for  disposable 
razors.  And  grew  rapidly  into  the  leading  brand 
in  the  wet-shave  market. 

The  Bic  Orange,  launched  in  March 
86,  brought  Bic  value  to  the  sensitive  skin 
sector.  And  promptly  won  further  sales  for  the 
brand,  without  hitting  sales  of  the  Regular. 

And  1988?  Welcome  the  Microglide, 
the  all-new  Performance  Razor  from  Bic. 
Featuring  a  low-profile  head  and  the  revo- 
lutionary Microglide  metal  guard  bar  for  a  fast, 
exceptionally  smooth  shave. 

The  first  place  the  Microglide  is  going 
to  perform  is  on  the  nation's  TV  screens.  An 
exciting  new  30  second  commercial  goes  out 
across  the  network,  in  an  intensive  six-week 
burst.  And  from  its  smooth  black  livery  to  the 
£1,000,000  we're  putting  behind  its  launch, 
the  Microglide's  designed  to  reach  today's 
discerning  wet  shave  market.  Building  Bic 
sales  even  higher,  alongside  the  Orange  and 
the  Regular. 

So  clear  a  space.  And  stock  the  new  Bic 
Microglide,  the  Performance  Razor.  But  stand 
well  back  when  it's  time  to  open  the  doors. 

The  way  we  make  them,  those  razors 
will  really  move. 


MICROGLIDE 

 RAZORS 

Biro  Bic  Limited,  Whitby  Avenue,  Park  Royal,  London  NW10  7SG. 


UNTERPOINTS 


eton  aiming  to  wipe 
up  the  market 


Health-wipes 

 .,*««!«»««»'*' 


Seton  Healthcare  are  introducing 
what  they  describe  as  a  unique 
concept  in  personal  hygiene  —  a 
range  of  four  Steret  wipes  for 
everyday  situations.  The 
company  says  that  the  past  few 
years  has  seen  a  dramatic  growth 
in  the  wipes  market,  but  mainly 
confined  to  babycare. 

The  Sterets  Health-Wipes  are 
presented  in  colour-coded  cartons 
in  a  matching  display  unit,  with 
each  wipe  packaged  in  an 
individual  sachet  for  convenience 
and  freshness. 

Steri-Wipes,  containing 
chlorhexidine  acetate,  are 
described  as  ideal  for  cleansing  all 
minor  cuts  and  abrasions  (10 
£0.99).  Fresh-Wipes  (10  £0.59) 
have  a  mild  natural  fragrance  and 
are  "a  gentle  and  refreshing 
alternative  to  soap  and  water", 
while  Seat- Wipes,  containing 
cetrimide  and  a  pine  fragrance,  are 
suggested  for  cleaning  of  toilet 


Spot  on 

Care  Laboratories  are  running  a 
Summer  promotion  on  their 
Cepton  range. 

A  free  50ml  bottle  of  Cepton 
medicated  lotion  will  be  given 
away  with  every  purchase  of 
Cepton  Skinwash  (250ml).  Care 
say  Skinwash  is  the  most  popular 
product  in  the  range.  Available 
from  May,  the  promotion  will  run 
through  the  Summer.  Care 
Laboratories.  Tel:  0625  53557? '. 

New  look  for 
Germaloids 

The  Germaloids  range  has  been 
repackaged  in  a  new  blue  and 
white  pack  design.  The 
suppositories  will  be  individually 
sealed  in  new  blister  packaging  — 
' '  now  individually  sealed ' '  will  be 


seats,  bowls  and  cisterns  (10 
£0.59).  Hand-Wipes,  also 
containing  cetrimide,  are  for 
cleaning  hands  after  visiting  the 
toilet  (10  £0.59). 

A  matching  display  unit  is 


flashed  on  the  packs. 

Beecham  Health  Care  will  be 
supporting  their  haemorroidal 
range  with  a  £250,000  national 
Press  advertising  campaign. 
Commenting  on  the  strategy, 
marketing  director  Simon 
Pulsford  said:  "We  know  that  the 
consumer  still  suffers 
considerable  embarrassment 
when  talking  about  piles.  It  is 
important  therefore  to  run  an 
advertising  campaign  which 
clearly  highlights  the  nature  of  the 
complaint  and  communicates  that 
there  is  an  OTC  product  range 
which  can  help  relieve  the 
symptoms."  Beecham  Health 
Care.  Tel:  01-560  5151. 

Higher  profile 
moves  for 
Haliborange 

Reckitt  &  Colman  are  preparing  a 
marketing  package  to  raise 
consumer  awareness  of  their 
Haliborange  brand,  recently 
acquired  from  Evans  Medical. 
This  will  include  television  and 
media  activity,  PR  and  sampling 
promotions. 

There  will  also  be  a  series  of 
trade  incentives,  including  11  for 
10  on  transfer  orders  during  April, 
with  giant  packs  and  shelf  talkers 
to  follow.  Reckitt  &  Colman.  Tel: 
048226151. 


available  and  pharmacists  can 
obtain  12  packs  of  each  wipe  plus 
the  unit  for  £19.18  trade. 
Introductory  offers  are  available. 
Seton  Healthcare  Group.  Tel: 
061-6522222. 


Doubling  up 

LRC  Products  have  simplified 
their  Wright's  Vaporizer  range  by 
phasing  out  the  Vaporizing  Fluid 
and  absorbent  blocks  packs  and 
combining  the  two  into  a  new 
Wright's  Vaporizer  Refill  Kit 
(£4.99). 

The  change,  coming  in  May, 
will  improve  the  availability  of 
items  which  have  been  sold 
separately,  the  company  says. 
The  new  Kit  comprises:  one 
bottle  of  vaporizing  fluid,  one 
Absorbent  Block,  five  Wright's 
Vaporizer  night  lights  and  a  metal 
cup  to  hold  the  night  lights.  In 
addition,  two  more  night  lights  will 
be  added  to  the  basic  Vaporizer 
unit  pack  (now  £10.32).  Revised 
leaflets  will  be  included  in  both 
packs. 

LRC  say  that  the  quantities  of 
each  of  the  items  are  in  keeping 
with  their  recommendations  on 
the  ratios  of  usage  to  provide  five 
nights'  relief.  LRC  Products  Ltd. 
Tel:  01-5272377. 


Focus  on 
footcare 

Scholl  are  to  run  a  Foot  and  Leg 
Health  Campaign  during  June. 

An  £1.2m  advertising 
campaign  covering  footcare, 
hosiery  and  sandals  will  run  all 
year  in  women's  magazines. 

Pharmacies  taking  part  in  the 
Foot  and  Leg  Health  Campaign 
will  be  supplied  with  free-standing 
window  display  material  and  shelf 
wobblers  designed  to  draw 
attention  to  the  main  customer 
attraction:  a  free  footcare  kit  with 
any  three  purchases. 

The  kit  includes  samples  of 
Rough  Skin  Remover  and 
Softening  Lotion,  a  money-off 
voucher  on  Lite  Legs  hosiery  and 
a  leaflet  called  The  Good  Foot 
Guide. 

Participating  chemists  will  be 
entered  into  a  free  draw  which 
offers  a  holiday  for  two  in  the  USA 
as  first  prize.  There  are  four 
regional  prizes  each  offering 
£250-worth  of  "wining  and 
dining"  vouchers. 

A  public  relations  campaign 
will  include  a  competition  in  Best 
giving  away  cruising  holidays  as 
prizes,  while  the  older  population 
will  be  reached  through  a 
competition  in  Saga  magazine. 
There  will  also  be  extensive 
sampling  in  women's  magazines. 
And  competitions  giving  away 
Scholl  footcare  kits  are  planned  for 
local  radio  stations. 

Other  activity  includes  cross 
promotions,  involving  money-off 
coupons  on  Smooth  Touch 
incorporated  in  Half  Insole  and 
Lite  Legs  packs,  and  extra  value 
packs  of  Scholl  Anti-Perspirant 
and  Foot  Refresher  Sprays  and 
Rough  Skin  Remover.  A  leaflet 
explaining  the  benefits  of  Scholl 
Reflex  products  for  men  and 
giving  a  money-off  coupon  will  be 
included  in  the  Reflex  Insoles 
pack.  Scholl  (UK)  Ltd.  Tel: 
01-2532030. 
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COUNTERPOINTS 


Coty  think 
pink 

Coty  are  relaunching  L'Aimant 
with  new  packaging  and 
promotions. 

The  new  packs  follow  the 
original  pink  theme,  but  are 
pearlised  and  feature  soft  grey 
graphics.  New  bottles  have  multi- 
faceted  sides  with  a  pink  cap. 

The  standard  range  now 
comprises  eau  de  toilette  spray 
(30ml  £4.50,  50ml  £6.25);  creamy 
skin  perfume  (15ml  £3.99);  roll-on 
pulse  perfume  (9ml  £3.99). 

Launch  promotions  include  a 
trial  size  eau  de  toilette  spray 
(15ml  £1.99),  and  a  free  dusting 
powder  with  every  purchase  from 
the  standard  range.  Beauty 
International  Fragrances.  Tel: 
01-847  3611. 


Bicgo 
upmarket 

Bic  are  launching  a  new  razor 
aimed  at  the  premium  sector. 

Microglide  is  described  as 
"The  Performance  Razor",  and 
features  a  low-profile  head  and  a 
metal  guard  bar,  said  to  give  a 
smooth  shave.  Livery  is  black  and 
white.  Bick  say  it  is  expected  to 
retail  at  under  £0.70  per  pack  of 
five. 

The  razor  will  be  backed  by  a 
£lm  spend,  including  a  six-week 
national  television  campaign  and 
Press  advertising.  Bic  Biro  Ltd. 
Tel:  01-965  4060. 


Batty  duo 

This  month  sees  the  introduction 
by  Philips  of  two  new  battery 
shavers  —  the  Philishave  HS155 
and  the  HS125  (£15.99  and  £13.99 
respectively). 

Both  shavers  feature  modern 
graphics  and  the  Philishave  rotary 
system,  an  angled  head  for 
accessibility  to  hard-to-shave 
areas  and  a  travel  pouch.  They  are 
powered  by  3  penlight  batteries 
which  give  up  to  four  weks 
shaving.  The  HS155  also  has  a 
large  trimmer. 

"No  longer  do  men  have  just 
one  shaver"  says  Adrian 
Fleetwood,  Philips  Marketing 
Manager  for  Personal  Care. 
"Desks  and  briefcases  are  just  as 
likely  as  the  bathroom  cabinet  to 
have  a  Philishave  in  them.  Our 
new  HS155  and  HS125  models 
are  ideal  for  the  busy  man  whose 
office  and  car  are  'extensions'  of 
his  home."  Philips  Small 
Appliances.  Tel:  01-6892166. 


Ear's  an  offer  from  Cutex 


Cutex  Perfect  Colour  are  offering 
a  pair  of  chunky  goldtone  earrings 
free  with  any  two  purchases 
(excluding  emery  boards)  from 
the  range  from  May  to  August. 

A  special  promotional  pre-pack 
is  available  featuring  a  vacuum, 
formed  trav  with  header  card 


incorporating  a  leaflet  dispenser. 
Product  included  in  the  prepack 
includes  best  selling  shades  of  nail 
varnish,  lipsticks,  eyeshadow  duo 
and  trios,  blusher,  mascara  and 
pencils  with  a  total  retail  value  of 
£72.90.  Chesebrough-Ponds:  Tel: 
01-961  8500. 


Edited  highlights  from  Poly 


Poly  Haircare  are  relaunching 
their  highlighting  range,  with  new 
names,  a  new  formula,  new 
packaging  and  a  £750,000 
advertising  campaign. 

The  range  will  now  comprise 
two  colours,  blonde  and  auburn, 
which  will  be  called  Poly  Hi-lights 
and  Lo-lights  respectively 
(£3.50).  The  golden  shade  will  no 
longer  be  produced.  Poly  say  the 
change  of  name  is  because 
research  showed  that  the  original 
auburn  shade  was  generally  called 
lowlights  by  consumers,  and  that 
is  the  term  used  by  hairdressers 
for  highlighting  techniques  that 
add  colour  rather  than  just  lighten. 

Packs  feature  a  striped  design 
in  pale  coral  for  the  Lo-lights  and 
yellow  for  the  High-lights,  and 
several  different  hairstyles. 

The  product  has  now  been 
reformulated  to  allow  a  developing 
time  of  just  20  minutes.  Poly  say 
that  the  most  common  problems 
with  highlights  arise  because  the 


user  has  washed  the  solution  off 
too  soon  and  is  left  with  harsh 
yellow  or  orange  tones,  and  they 
hope  the  new  formula  will  make 
this  less  likely. 

Backing  for  the  relaunch  takes 
the  form  of  cinema  and  Press 
advertising.  The  company  say 
they  decided  not  to  use  television 
because  the  target  consumer,  the 
under-25  year  old  woman,  tends 
not  to  watch  very  much  television. 
The  cinema  advertisements  use 
the  pop  song  "Ain't  no 
Sunshine",  and  finish  with  the 
copyline  "Ain't  no  sunshine 
without  Poly  Hi-lights". 

Press  advertisements  pick  up 
the  same  theme,  and  will  feature 
a  whole  page  covering  the  Hi- 
lights,  followed  by  a  half  page  for 
Lo-lights.  The  campaign  runs 
from  May. 

A  launch  promotion  offers  a 
one  pound  off  next  purchase 
voucher  in  packs.  Poly  Haircare. 
Tel:  0703  619791. 


Lancome  set  for  Summer 

Lancome  are  introducing  a  new 
suncare  product  and  cosmetic 
shades  for  the  Summer. 

The  new  product  is  Intensive 
Repairing  aftersun  lotion  (50ml 
£12.50).  It  is  designed  to  stop  skin 
drying  out,  and  has  a  light,  cooling 
formula.  It  can  be  used  under 
make-up. 

Lancome 's  Summer  colours 


lean  towards  brown  and  green 
shades,  with  lip  colours  ranging 
from  deep  orange  to  caramel  and 
russet,  and  eye  pencils  from 
brown  and  cinnamon  to  olive 
green,  with  airforce  and  steel 
blues.  Mascaras  though  are 
bright:  turquoise,  leaf  green  and 
sea  blue.  Lancome.  Tel:  01-629 
8867. 


Dimples  have  added  two  new 
styles  to  their  brush  range. 

The  Trisa  hot  brush  (£3.50)  is 
designed  for  use  during  blow 
drying,  and  is  said  to  hold  heat 
while  allowing  air  to  escape,  while 
the  Trisa  roll-out  curl  brush 
(£3.95),  for  setting  and  styling, 
features  a  mechanism  which 
retracts  the  bristles  leaving  the 
curl  in  place  and  avoiding  tangles. 
Both  brushes  are  available  in 
orchid  pink  and  calypso  green. 

The  company  is  also  adding 
five  new  lines  to  its  range  of  body 
massage  products.  The  new 
massage  pad,  glove,  mitt,  towel 
and  sponge  are  all  made  of  sisal 
fibres,  with  a  soft  towelling 
backing.  They  come  in  pastel 
shades  of  pink,  lilac  and  lemon, 
and  are  packaged  in  plastic  bags 
with  header  cards.  A  floor  stand  is 
available  for  the  complete  range. 
Dimples  Hair  and  Beauty 
Products.  Tel:  061  2734446. 


£Hm  ad 


spend 


Whitehall  Laboratories  are 
backing  the  Anne  French  skincare 
range  with  a  £500,000  advertising 
campaign  this  year. 

Advertisements  will  run  in 
young  women's  magazines,  and 
will  be  backed  up  by  sampling  and 
competitions.  Whitehall 
Laboratories.  Tel:  01-6368080. 


Brown  study 

Bergasol  have  produced  a  16  page 
colour  "lifestyle  guide"  to  back 
their  "Join  the  Brownies" 
advertising  this  summer. 

The  tongue-in-cheek  guide 
has  been  written  by  Compton 
Miller,  author  of  "Who's  Really 
Who",  and  will  be  inserted  into 
the  May  issue  oiElle  .  Consumers 
will  also  be  able  to  send  in  for  a 
free  copy  as  part  of  the  advertising 
campaign.  Che  faro  Proprietories 
Ltd.  Tel:  0223  312956. 

Backing  track 

Gillette  will  be  supporting  Right 
Guard  with  a  £1.9m  national 
television  campaign  this  Summer. 

The  campaign  is  just  starting 
and  runs  throughout  the  Summer, 
reinforced  by  a  radio  campaign  on 
Capital  in  June  and  July. 

The  new  commercial  features 
the  hit  single  ' ' Reach  Out"  by  the 
Four  Tops  which  is  to  be  re- 
released  in  May.  The  record 
release  uses  commercial  stills. 
Gillette  UK  Ltd.  Tel:  01-560 1234. 
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Our  Name... 


When  it's  <CP  you  can  rely  on  it. 

When  we  put  our  name  to  a  product  it  carries  the  full 
weight  of  our  reputation  and  our  commitment,  moreover  it 
provides  your  best  protection  under  the  new  legislation. 

CP  Pharmaceuticals  is  justifiably  proud  of  the  reputation 
which  we  have  established  for  quality  and  consistency;  the 
development  and  introduction  of  new  product  lines;  and  the 
full  back  up  service  and  promotional  support  which  we 
provide. 

Now  with  one  of  the  most  sophisticated  production 
facilities  in  Europe;  probably  the  most  comprehensive  product 
range  on  the  market  and  a  major  ongoing  programme  of 
research  and  development  we  are  taking  this  commitment  a 
stage  further. 

Add  to  this  the  indenticoding  of  the  CP  range,  the  phased 
introduction  of  original  packs  and  the  quality  of  our  liability 
cover  -  and  you  have  in  CP  the  name  you  can  rely  on. 


The  name  that  makes  the  difference 

CP  Pharmaceuticals  Ltd.,  Red  Willow  Road,  Wrexham  Industrial  Estate,  Wrexham, 
Clwyd  LL13  9PX.  Telephone:  (0978)  661261,  Fax:  660130,  Telex:  61507  CPWREX  G. 


VITAMINS 
B  P  C 

100Q  CAPSULES 


ur  Reassuranc 


Seton 

COMFIGRIP 


COMPRESSION  HOSIERY 

THIGH    LENGTH    STOCKINGS       CLOSED   TOE        I  PAIR 


CONFORMS    TO    DRUG    TARIFF    SPECIFICATION    No. 40 


To  make  your  life  simpler,  Seton  Healthcare 
introduce  Comfigrip,  a  new  range  of  compression 
hosiery  combining  medically  effective  support 
with  even  greater  comfort. 

From  the  1  April,  Drug  Tariff  specification 
number  40  defines  new  compression  hosiery 
classes  I,  II,  and  III  to  provide  light, 
medium  and  strong  support. 

Available  in  both  Below  Knee  and 
Thigh  Length  styles,  the  compact 
Comfigrip  range  is  specially 
designed  to  meet  your  customers 
individual  needs. 

The  range  includes  all  three  classes 
in  a  variety  of  sizes,  and  comes  in  a 
fashionable  shade  and  attractive 
packaging. 

Add  the  endorsement  of  Seton  Healthcare,  makers  of 
Tubigrip,  and  you  and  your  customers  have  the  ultimate 

reassurance  of  quality. 

Seton  Comfigrip.  More  Sales,  Less  Stock 

"  Seton 

###  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:669956  Fax:  061 626  9090 


Your  Personal  Invitation  to 


The  Northern  Exhibition  for  Community  Pharmacists 

Manchester  Exhibition  Centre 
Sunday  April  17: 10.00am-8.00pm 
Monday  April  18: 12  noon-9.00pm 

Sponsored  by 


CHEMIST& 
DRUGGIST 


Organised  by 


EXHIBITIONS 


NORCHEM  '88  CATALOGUE 
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Chemist  &  Druggist  is  proud  to  be  putting  its  name  and 
industry  experience  behind  the  Chemex  series  of 
exhibitions  for  the  first  time. 

The  three  events  —  Norchem,  Scotchem  and 
Chemex  itself  —  are  unique  opportunities  for 
pharmacists  to  see  and  learn  about  the  products  and 
services  featured  weekly  in  our  pages,  away  from  the 
pressures  of  shop  and  dispensary.  Need  a  new  labeOer? 
Should  you  stock  that  new  line?  There's  nothing  like 
"hands-on"  at  an  exhibition  to  crystallise  the  decision. 

But  when  you  need  a  commercial  break,  come  to  the 
C&D  stand  (B6)  for  a  quick  coffee  and  a  chat.  Our  staff 
look  forward  to  giving  you  a  warm  welcome. 
Ron  Salmon,  FPS 
Publisher 

Chemist  &  Druggist 


iii 


On  behalf  of  MGB  Exhibitions  and  the  exhibitors  of 
Norchem  I  welcome  you  to  the  5th  Northern  Retail 
Chemist  Exhibition. 

I  am  sure  you  will  find  the  exhibition  both  informative 
and  profitable  regarding  the  products  and  services  on 
show  to  make  your  business  even  more  successful. 

I  am  equally  sure  that  the  exhibitors  will  enjoy  this 
opportunity  of  meeting  you  in  a  convivial  atmosphere  to 
discuss  your  needs  as  well  as  sharing  with  you  all  the 
latest  trends  within  the  industry  as  a  whole. 

Take  advantage  of  the  many  exhibitors,  all  under  one 
roof  with  products  ranging  from  pharmaceuticals  and 
toiletries  to  computer  services  and  display  systems. 

I  hope  you  have  a  pleasant  and  rewarding  visit. 
Maurice  Hoare 
Exhibition  manager 
NORCHEM  '88 
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INFORMATION 


Hours  of  opening 

SUNDAY  10am-8pm 
MONDAY  12noon-9pm 

Administration  and  Press  offices 

The  organisers'  and  Press  offices 
are  situated  on  the  first  floor  of  the 
G-Mex  Centre  and  can  be  reached 
via  entry  doors  next  to  the 
supervised  play  area. 

Public  telephones 

Telephones  are  available  in  the 
Hall. 

Car  parking 

There  is  space  for  1,300  cars  at 
the  Hall. 

Prams  and  pushchairs 

No  prams  or  pushchairs  of  any 
description  can  be  admitted  to  the 
Hall.  However,  commissionaires 
at  the  main  entrance  will  advise 
where  they  can  be  temporarily 
parked  at  the  owner's  risk  in  the 
pram  park. 

Children's  play  area 

The  special  supervised  play  area 
set  aside  for  children  is  on  the  far 
side  of  the  Hall. 

Admission 

Admission  to  NORCHEM  '88  is 
restricted  to  members  of  the 
chemists,  medical,  optical, 
pharmaceutical,  dental  and  allied 
professions.  Visitors  will  be 
admitted  FREE  on  registration, 
and  will  receive  a  buyer's  badge 
which  must  be  worn  and  colour 
coded  as  under: 


WHITE 

—  Wholesale. 

RED 

—  Retailers. 

BLUE 

—  Medical 

practitioners. 

ORANGE 

—  Opticians. 

GREEN 

—  Veterinary 

surgeons. 

BROWN 

—  Manufacturers 

YELLOW 

-  Others. 

Canvassing 

Canvassing  for  orders  by  any 
unauthorised  person  is  strictly 
prohibited.  The  display  or 
distribution  of  printed  or  other 
placards,  hand-bills  or  circulars  or 
other  articles  except  by 
exhibitors,  within  the  confines  of 
their  own  stands,  is  prohibited. 

Catering  facilities 

There  are  restaurant  and 
cafeteria/bars  adjacent  to  the 
stands.  Coffee  with  C&D  on  B6. 

Cloakrooms/toilets 

Cloakrooms  are  situated  at  the 
entrance  foyer.  Toilets  are  on  the 
East  and  West  side  of  the  Hall. 

First  aid 

The  Red  Cross  station  is  on  the 
ground  floor  in  the  organisers' 
office. 


Lost  property 

Articles  to  be  handed  in  to  the 
organisers'  office.  Inquiries  for 
lost  property  should  be  made  to 
the  same  office. 

Motorway  communication 

Manchester  is  ideally  situated  at 
the  junction  of  national 
motorways.  The  M6  connects  the 
City  with  both  the  North  and 
Scotland  and  the  South  and  South 
West.  The  M62  serves  both  the 
East  and  Western  Regions  and  the 
M602  link  road  from  both 
motorways  stretches  to  just  one 
mile  from  G-MEX. 

Manchester  International  Airport: 
15  minutes  distance  from  G-MEX 
by  car 

Piccadilly  mainline  terminal: 

7  minutes  distance  from  G-MEX 

by  car 

Victoria  station:   5  minutes 
distance  from  G-MEX  by  car 
Manchester  docks:  5  minutes 
distance  from  G-MEX  by  car 

The  organisers 

NORCHEM  '88  is  organised  by 
MGB  Exhibitions,  30  Calderwood 
St,  SE186QH.  Tel:  01  855  7777. 
Telex:  896238  Fax:  01-854  7476. 

Alpha  index  of 
exhibitors 

Your  at-a-glance  guide  to 
companies  exhibiting  at 
Norchem  '88.  Contacts,  stand 
contents  and  show  special 
offers  to  aid  your  tour  of  the 
G-Mex  centre. 


A 

ATU  LTD 

25  SOUTH  WILLIAM  STREET 

DUBLIN  2 

IRELAND 

Tel:  795290 

Fax:  795627 

STAND  NO.  G7 

The  Biokur  range  of  hair  care 
products  is  specially 
formulated  to  treat  difficult  or 
damaged  hair.  The  Biokur 
secret  is  a  patented  process  of  j 
producing  synthetic  keratin 
which  combines  with  the  hair, 
making  it  strong  and  supple. 

Biokur  is  contained  in  our 
protein  shampoo,  balsam 
conditioner,  combi  styling 
lotion  and,  of  course,  our 
individual  treatments.  This 


unique  product  gives  lasting 
improvement  to  the  hair  in  the 
natural  way. 


Al  PHARMACEUTICALS 
Telex:  295141  (TXLINKG) 
Quoting  MBX015824844 
STAND  NO.  DU4 

Anti-smoking  product  Super 
25  cigarette  filters,  reduced 
tar  and  nicotine  inhaled 
(normal  price  £20)  are 
available  on  bonus  at  £18,  or  7 
as  6  plus  10  per  cent.  Also  on 
offer  are:  digital 
thermometers  —  £4.50,  or  7 
as  6  less  10  per  cent;  Denty- 
box  toothbrush  and  toothpaste 
—  normal  price  £20,  bonus 
price  £18  or  15  as  12  less  10 
per  cent;  fitness  heart  rate 
machines  —  £349  at  the  show, 
normally  £399;  Nuslim  for 
slimmers  —  orders  over  £200, 
free  bottle  of  Champagne;  two 
boxes  of  Super  25  or  Nuslim 
merit  a  free  bottle  of  wine. 


ALLIANCE  VALUERS  & 
STOCKTAKERS 
107  PANNAL  ASH  ROAD 
HARROGATE  HG2  9AL 
Tel:  0423  508172 
STAND  NO.  G9 

Pharmacists!  Your  business 
may  be  worth  more  than  you 
think. 

Come  and  see  us  on  stand 
G9.  We  are  specialists  in  stock 
taking,  valuation  and  estate 
agency. 


APPROVED  PRESCRIPTION 
SERVICES  LTD 
WHITCLIFFE  HOUSE 
WHITCLIFFE  ROAD 
CLECKHEAT0N  BD19  3BZ 
Tel:  0274  876776 
Telex:  51561 
Fax:  0274  862237 
STAND  NO.  B4 

Pharmaceutical  manufacturers 
Approved  Prescription 
Services  Ltd  will  be  displaying 
a  wide  range  of  quality  generic 
medicines  and  OTC  products. 

Special  features  will 
include  information  on  product 
liability,  tablet  identification. 
Subsidiary  APS  Research 
specialises  in  OSAT 
(Optimised  Sustained  Action 
Technology),  an  exciting  new 
sustained  release  drug 
delivery  system.  APS  will  also 
be  running  attractive  offers  for 
the  period  of  the  exhibition  on 
generics,  Rubex  effervescent 
vitamin  C,  Monoject  insulin 
syringes  and  grapefruit 
slimmers  supplement  tablets. 


B 

B.  R.  LEWIS  PHARMACEUTICALS 
LTD 

WHEATLEY  TERRACE  ROAD 
ERITH,  KENT  DA8  2AP 
Tel:  0322  349212/331621 
Telex:  929595  Lewis  G 
STAND  NO.  C7 

B.R.  Lewis  Pharmaceuticals 
Ltd  is  a  long-established 
company,  with  interests  in 
retail  and  wholesale  pharmacy, 
who  pioneered  the  import  of 
EEC  imports  six  years  ago. 

Under  the  full-time 
guidance  of  a  pharmacist,  they 
have  carefully  assembled  a 
range  of  EEC  products  which 
offers  their  customers  both 
high  discounts  and  a  reliable 
ethical  service.  B.R.  Lewis 
Pharmaceuticals  Ltd  also  offer 
a  comprehensive  range  of  high 
discount,  high  quality  UK 
generics. 


BECT0N  DICKINSON  (UK)  LTD 
BETWEEN  TOWNS  ROAD 
COWLEY,  OXFORD  0X4  3LY 
Tel:  0865  777722 
Telex:  837438  Becton  G 
STAND  NO.  G6 

The  thinnest,  finest,  sharpest 
needle  for  unequalled  injection 
comfort  is  the  B-D  Microfine 
III  needle  —  overwhelmingly 
preferred  by  insulin  users. 
Also  on  offer  is  the  B-D  digital 
thermometer  which  is  safe, 
fast  and  easy  to  read.  Two 
brand  leaders  from  Becton 
Dickinson! 


BERK  PHARMACEUTICALS 

ST  LEONARDS  ROAD 

EASTBOURNE 

EAST  SUSSEX  BN21  3YG 

Tel:  0323  641144 

Telex:  877052 

STAND  NO.  C10 

In  the  new  age  of  strict 
liability,  generic  product 
quality  is  a  key  consideration 
for  the  retail  pharmacist  in 
buying  dispensary  supplies. 

Berk  Generics  offer 
product  quality  which  is 
second  to  none  backed  by  firm 
technical  support  and  a 
24-hour  information  service. 

At  Norchem  Berk  will 
show  their  extensive  range  on 
discount  packages  and  terms. 
Special  terms  will  also  be 
available  on  the  latest  product 
introductions  —  oxazepam  and 
metoprolol  tablets. 
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CARADOC 

32  MONMOUTH  STREET 
BATH,  AVON  BA1  2AN 
Tel:  0225  28741 
STAND  NO.  C8 

Caradoc  specialise  in  quality 
skincare  preparations,  mens' 
toiletries,  baby  products,  baby 
foods,  herb  teas,  and 
biodynamically  grown  grains. 
Products  are  chosen  for  their 
organic  origin  and  purity  of 
ingredients  and  are 
manufactured  according  to 
homoeopathic  pnniciples,  and 
the  philosophy  of  Rudolph 
Steiner.  Caradoc  welcome 
inquiries  from  health  food 
traders,  therapists  and 
beauticians,  at  Caradoc  Ltd, 
121  Bath  Road,  Worcs  WR5 
3AF.  Tel:  0905  353130. 


CARE  LABORATORIES 
Lindow  House 
Beech  Lane 
Wilmslow 
Cheshire 

Tel:  0625  535577 
STAND  NO.  E10 

Care  Laboratories,  ICI's  OTC 
healthcare  company  best 
known  for  their  highly 
successful  Savlon  range  of 
products,  will  be  exhibiting 
new  double-action  Mylanta-II, 
a  major  product  in  the 
indigestion  market. 

Since  its  launch,  Mylanta-II 
has  proved  a  great  success 
with  indigestion  sufferers  in 
the  Granada  area. 

Visitors  to  the  stand  can 
enter  Care's  "Weekend  in 
Paris  display  competition' '  and 
take  advantage  of  the  special 
exhibition  terms  on  all  the 
range,  including  Mylanta-II. 


CHEMIST  &  DRUGGIST 
Benn  Publications  Ltd 
Sovereign  Way 
Tonbridge 
Kent  TN9  2RW 
Tel:  0732  364422 
Fax:  0732  361534 
Telex:  Benton  G  95132 
STAND  NO.  B6 

C&D,  the  official  Show 
sponsor,  has  been  providing 
information  to  community 
pharmacists  for  129  years,  but 
its  authority  comes  from 
always  being  right  up  to  date  in 
meeting  the  profession's 
requirements. 


Recently  added  to  the 
weekly  news  and  features 
magazine,  Price  Service  and 
annual  Directory,  are  training 
seminars  for  pharmacists  and 
staff.  And  coming  soon  is  the 
C&D  Reference  Book, 
published  in  conjunction  with 
NPA.  Find  out  more  over  a 
complimentary  cup  of  coffee. 

JOINT  MARKETING  & 
PUBLISHING  SERVICES  LTD 
Newcombe  House 
45  Notting  Hill  Gate 
London  W113LQ 
Tel:  01  243  8501 
Fax:  01  221  2368 
Telex:  269905  QUD  LONG 
STAND  NO.  E13 

Community  Pharmacy,  the 
influential  monthly  magazine 
for  pharmacists  and  their  staff, 
presents  news,  in  depth 
features  and  product  infor- 
mation in  an  eye  catching  and 
informative  way.  The 
magazine  now  regularly 
includes  articles  on  nutrition, 
healthcare,  patient  counselling 
and  all  aspects  of  pharmacy 
business. 

Beauty  Counter 'is  the  only 
magazine  for  cosmetic 
perfumery  and  toiletries 
buyers  and  their  staff.  It  keeps 
its  readers  informed  of  the 
latest  product  and  company 
news  and  market  trends  in 
beauty  and  toiletries. 


COSMETICS  &  TOILETRIES  LTD 
Fergabrook  House 
Hook  Rise  South 
Surbiton,  Surrey  KT6  7NH 
Tel:  01  391  5424 
Telex:  261694 
Fax:  01  947  3152 
STAND  NO.  E7 

Come  to  our  stand  for: 
Playboy  masculine  toiletries  — 
aspirational  and  fun;  Montagne 
Jeunesse  natural  skin  care  — 
pure  beauty  from  when  the 
world  was  young;  children's 
character  toiletries  —  bath 
time  fun  with  favourite 
characters;  Malibu  sun 
preparations  new 
"designer"  packs  and  three 
new  products;  and  Tonal 
superior  shaving  systems  - 
including  moustache  sets  and 
manicure  sets. 


CR00KES  HEALTHCARE  LTD 
P0  Box  94 
Thane  Road  West 
Nottingham  NG2  3AA 
Tel:  0602  507431 
STAND  NO.  F10 


Crookes  Healthcare  Ltd  are 
exhibiting  their  entire  range  at 
Norchem  including  leaders 
Nurofen,  Optrex,  Sweetex, 
Strepsils,  Cream  E45  and 
Farley  brands  of  rusks, 
Breakfast  Timers  and 
Complan. 

Norchem  sees  the 
relaunch  of  PR  spray,  the 
original  freeze  spray  for  pain 
relief,  and  the  Mycota  range  of 
footcare  products,  both  brands 
in  their  new,  impactful 
packaging. 

Crookes  Healthcare  have 
achieved  500  per  cent  growth 
in  just  five  years  with  the 
pharmacist's  support. 


D0NCASTER  PHARMACEUTICALS 

LTD 

6  Kirk  Sandall  Industrial  Estate 
Doncaster  DN3  1QR 
Tel:  0303  886031 
Fax:  0303  890013 
STAND  NO.  D7 

For  eleven  years  Doncaster 
Pharmaceuticals  have  been 
selling  generics.  Still  totally 
privately  owned,  Doncaster 
supply  3,000  chemists  all  over 
GB  with  generics,  galenicals 
and  dressings  from  the 
country's  leading 
manufacturers. 

Whitworth  Pharma- 
ceuticals is  one  of  the  largest 
parallel  importers  in  the 
country,  supplying  licensed 
and  labelled  stock  from  their 
labelling  and  shrink-wrapping 
plant  on  overnight  delivery 
service. 

Come  and  meet  the  sales 
team  on  Stand  D7  and  see  the 
comprehensive  range. 

E 

E.  R0DGERS  &  CO  LTD 
Grosvenor  Works 
Windmill  Lane 
Denton 

Manchester  M34  3QS 
Tel:  061  336  3846 
STAND  NO.  DU1 

Are  you  getting  your  share  of 
the  booming  nursery  products 
business?  We  are  one  of  the 
country's  leading 
manufacturers  and  we  shall  be 
showing  a  small  selection  from 
our  range  which  includes: 
nursery    changing  bags; 


bouncing  cradles;  Moses 
baskets;  babynests;  pram 
pillowcases;  fully  co-ordinating 
bedding  covering  cot  duvets 
and  covers,  cot  quilts  and 
bumpers;  etc,  etc.  Many 
designs,  including  all  the  major 
licensed  characters,  Care 
Bears,  Postman  Pat,  Thomas 
the  Tank  Engine,  etc. 


ELLISF0RD  SUNDRIES  LTD 

Chubb  House 

Off  Park  Lane  West 

Netherton 

Liverpool  L30  6UJ 

Tel:  051  530  1060 

STAND  NO.  DID 

We  have  been  specialists  in 

chemist  sundries  for  ten  years 

and  now  distribute  for  brand 

leaders  such  as  Thermos, 

Rabina,    Gallery,  Mason 

Pearson,     Lewis  Woolf 

Griptight,   Cannon,  Ramar 

Sponges,  Express  Nails,  Trim 

and  our  sundries  range  —  also 

Baby  Select  products. 

Our  sales  representatives 
call  monthly  to  maintain  your 
stock  of  our  wide  range  of 
products  at  optimal  levels.  Call 
on  the  stand  to  see  our  special 
offers  and  meet  our  seven- 
strong  team. 


EUR0PHARM 

Ladysave  House 

Decoy  Road 

West  Worthing 

West  Sussex  BN14  8ND 

Tel:  0903  213303 

Telex:  877722  HIHAWG 

Fax:  0903  203255 

STAND  NO.  F15 

Due  to  another  successful 

year,  Europharm  continue  to 

offer  a  large  range  of  imported 

pharmaceuticals,  generics  and 

OTC  products  at  discounts  up 

to  65  per  cent. 

With  a  new  computerised 
system  and  a  delivery  service 
that  impresses  everyone,  we 
feel  you  get  the  quick  and 
efficient  service  that  is 
essential  in  pharmacy  today. 
Please  visit  our  stand  where 
our  staff  will  be  happy  to  assist 
you  in  any  matters. 

For  any  further  information 
please  phone:  Freephone 
0800  525381. 

F 

FIS0NS  CONSUMER  HEALTH 
12  Derby  Road 
Loughborough 
Leicestershire  LE11  0BB 
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of  place 


TANDAR 


Worried  about 
your  liabilit 

Trust  our  reliability 


Prescription  Services  Ltd. 
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Tel:  0509  611001 
Telex:  341055 
Fax:05O9  234317 
STAND  NO.  OS 

Fisons  Consumer  Health  are 
distributors  for  the  May  & 
Baker  range  of  OTC  products. 
These  will  be  featured  at  the 
exhibition  together  with  the 
Sanatogen  range  of  vitamins, 
Paracodol  and  Radian  ranges. 

Unlike  others,  the  Radian 
B  aerosol  does  not  contain 
CFC  propellants  —  it  is 
'  'ozone  friendly"  and  is  listed 
as  a  recommended  product  by 
Friends  of  the  Earth. 

Fisons  Consumer  Health 
will  be  offering  all  their  ranges 
on  bonus  terms. 

G 

G.B.  KENT  &  SONS  PLC 
London  Road 

Apsley,  Hemel  Hempstead 
Herts  HP3  9SA 
Tel:  0442  51531 
Telex:  82316 
Fax:  0442  213672 
STAND  NO.  G8 

We  are  manufacturers  and 
distributors  of  our  own  brand, 
men's,  ladies'  and  baby  hair 
brushes,  combs,  bathcare 
brushes  and  toothbrushes. 
The  full  UK  sales  force 
services  and  advises  retailers 
about  our  products.  As  we  are 
specialists  in  the  design  of 
brush  care  products  we  are 
able  to  supply  all  types  of  own- 
label  brushes. 


HCUBITT  BEXFIELD 
Mundial  House 
Kiveton  Park  Station 
Kiveton  Park 
Sheffield  S31  8NP 
Tel:  0909  772866 
Telex:  547207 
STAND  NO.  A5 

Exhibiting  for  the  first  time,  H 
Cubitt  Bexfield  are  scissor 
specialists  offering  the  widest 
assortment  of  scissors 
available  from  any  single 
supplier  in  the  UK.  We  also 
carry  a  large  range  of  gift  and 
manicure  items.  In  particular 
our  silks  manicure  collection  is 
elegantly  styled,  representing 
excellent  value.  The  items  are 
available  with  a  chrome  plated 
finish  or  deluxe  gold  plated 
finish.  All  items  are 
attractively  packaged  on 
individual  cards. 


HUWIL  WERKE 
The  Unicroft  Group 
101  Walnut  Tree  Close 
Guildford 
Surrey  GUI  4UQ 
Tel:  0483  577545 
Telex:  859653  UNICFT 
STAND  NO.  F8 

Our  robust  drawer  and  racking 
system  for  pharmaceuticals 
developed  by  Huwil-Werke 
and  distributed  by  Unico 
Components  Ltd  will  be  on 
show. 

The  system  will  enable 
British  chemists  to  conform  to 
EEC  requirements  regarding 
the  storage  of  drugs  and 
accepts  a  range  of  standard 
drawers  available  with  a 
laminated  base,  metal  grill  or 
Perspex  shelf.  There  are 
drawer  dividers  incorporating 
ticket  frames  which  hold 
reference  labels  or  bar  codes. 

J 

J&C  SURGICAL 
WHOLESALE  CO  LTD 
11-19  Buchanan  Street 
Dundee  DD4  6SB 
Tel:  0382  28411/2/3 
Telex:  76423 
STAND  NO.  E8 

We  are  one  of  the  largest 
medical/surgical  wholesalers 
supplying  to  the  pharmacy 
trade  in  your  area,  specialising 
in  ostomy  and  urology 
products,  diabetic  sundries, 
oxygen  therapy  equipment, 
etc. 

We  offer  a  24-hour,  Gold 
Line  delivery  service  which  is 
of  great  advantage  to  both  you 
and  your  customers. 

Our  customer  service 
department  will  help  you  with 
any  queries  or  information 
regarding  all  our  products  and 
services  available. 


JEWEL  TREND 
9  Milner  Road 
Heswal 

Merseyside  L60  5RT 
Tel:  051  342  3529 
Fax:  051  638  1846 
051  638  8688 
STAND  NO.  E12 
A    complete    range  of 
inexpensive  fashion  jewellery 
and   belts   in   the  latest 
Spring/Summer  colours 
backed  up  by  a  regular, 
friendly  efficient  service  from 
a  long-established  company. 


Our  representatives  are 
Doreen,  Linda  and  David. 


JOHN  RICHARDSON 
COMPUTERS  LTD 

St.  Benedict's  House 
Brown  Lane 
Bamber  Bridge 
Preston 
Lanes  PR5  6ZB 
Tel:  0772  323763 
STAND  NO.  E4 

John  Richardson  Computers 
will,  once  again,  be 
demonstrating  their  unique 
knowledge  of  pharmacy 
labelling  when  they  exhibit  the 
new  Richardson  Sanyo 
labelling  system,  which  has  a 
myriad  of  new  features 
including:  a  complete  drug  file; 
infinite  dosages;  automatic 
cautions;  exclusive  drug 
interaction  alert;  full  patient 
records;  repeat  prescriptions; 
automatic  owings; 
prescription  pricing;  automatic 
ordering  ;  stock  control  and 
PC  compatability.  Truly  a 
system  developed  to  satisfy 
today's  needs,  with 
tomorrow's  requirements  in 
mind. 

L 

LEDERLE  PHARMACY  DIVISION 
Cyanamid  of  Great  Britain  Ltd 
Fareham  Road 
Gosport 

Hants  P012  OAS 
Tel:  0329  2240000 
Telex:  86173 
Fax:  0329  220213 
STAND  NO.  F12 
The    Lederle  Pharmacy 
Division  is  committed  to 
supplying  the  increasingly 
comprehensive  needs  of 
pharmacists  for  professional 
standards  of  quality  service 
and  flexibility,  by  offering  a 
comprehensive  range  of  high 
quality  generic  products  that 
are  consistent  in  colour,  size, 
shape  and  strength. 

In  terms  of  service,  we 
believe  ours  is  the  best  with 
nationwide,  24-hour  delivery, 
telephone  sales  back,  a  direct 
order  line,  personal  service 
and  support  from  your  Lederle 
representative. 


LEO  LABORATORIES  LTD 
Longwick  Road 
Princes  Risborough 
Aylesbury 
Bucks  HP17  9RR 


Tel:  084  44  7333 
Telex:  837017 
Fax:  084  44  2278 
STAND  NO.  A6 

Stoppers  anti-smoking 
lozenge  is  the  latest  in  a 
growing  range  of  products.  It 
is  the  only  OTC  anti-smoking 
aid  containing  purified  tobacco 
extract  free  from  harmful  tars 
and  resins  that  is  nationally 
advertised  —  supported  for 
the  first  time  by  a  powerful 
£300,000  1988  advertising 
campaign.  We  will  feature 
Opazimes  for  holiday  stomach 
and  Junior  Panaleve  (recently 
on  TV).  It's  all  part  of  the 
Quality  Care  philosophy  of 
encouraging  pharmacy-only 
purchase. 


L0TZE  PACKAGING 

178  Albert  Road 

Devonport 

Plymouth 

Tel:  500764 

STAND  NO.  F17 

Our  complete  range  of  gift 

wrap  materials  for  in  store  or 

re-sale  paper  will  be  available 

by  rolls  or  sheets.  Also  curling 

tape,  Susi  Fix,  Bow  Magic, 

Princess  bows,  Vabilon  bows, 

personal  and  occasion  labels, 

roses,  holly. 

M 

M  P  SH0PFITTERS 

18  Acre  Road 

Great  Sutton 

South  Wirral 

Tel:  051  339  5079 

STAND  NO.  D12 

On  our  stand  this  year  we  have 

our  extensive  range  of  design 

and  display  equipment  to  the 

chemist  trade.  We  can  now 

offer  any  retailer  a  full  package 

of  shop  equipment.  We  are 

showing  our  range  of  metal 

and  timber  wall  units  and 

designer  counters. 

Our  in  house  contracting 
division  can  offer  you  internal 
and  external  modification, 
designed  shop  front,  signs, 
security  systems,  floor 
coverings  and  suspended 
ceilings. 

Ask  for  details  —  we're 
here  to  help. 


MARSPEC  SH0PFITTING  LTD 
Grace  Road 
Marsh  Barton 
Exeter 

Devon  EX2  8QA 
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Tel:  0392  216606 
STAND  NO.  C4 

Marspec  Shopfitting  Ltd 
increases  pharmacists'  sales 
by  creating  attractive, 
individual  and  functional 
environments  using  a  modular 
system  of  steel  columns  and 
laminated  blockboard 
shelving,  together  with  a  wide 
range  of  backpanels  and 
accessories.  Marspec  are 
particularly  experienced  in  the 
planning  of  efficient 
dispensaries.  In  addition, 
Marspec 's  range  of  quality 
stained  wood  showcases  and 
cabinets  provides  a  more 
prestigious  setting  for  the 
display  of  perfumes,  cosmetics 
and  cameras. 

MERREIL  DOW 
PHARMACEUTICALS  LTD 
Stana  Place 
Fairfield  Avenue 
Staines 

Middlesex  TW18  4SX 
Tel:  0784  61600 
Telex:  934626 
STAND  NO.  F4 

Merrell  Dow  are  exhibiting 
their  popular  range  of  chemist 
only  products  with  details  of 
generous  bonus  deals,  as  well 
as  attractive  point  of  sale 
materials  and  assistant  training 
packages  that  you  will  have 
come  to  expect  from  a 
company  that  has  confidence 
in  pharmacy. 

Merrell  Dow  have  a  long 
and  proud  association  with 
retail  pharmacy  which  means 
that  you  and  your  customers 
get  the  best  in  pharmacy 
medicines  without 
exaggerated  claims  of  benefits 
and/or  promotional  spend. 


N 


THE  NATIONAL 

PHARMACEUTICAL  ASSOCIATION 

Mallinson  House 

40-42  St.  Peter's  Street 

St  Albans 

Herts  AL1  3NP 

Tel:  0727  32161 

Fax:  0727  40858 

STAND  NO.  C12 

The  NPA  represents  97  per 

cent   of  all   eligible  UK 

pharmacies. 

Specialist  departments 
provide  a  comprehensive 
range  of  services  covering 
professional  indemnity, 
training,   modernisation  of 


premises,  interfirm 
comparison,  financial  help, 
business  aids  and  equipment, 
central  payment  of  accounts, 
coupon-redemption,  debt 
collection,  private  treatment 
schemes,  publications  and 
media  briefing.  The  NPA 
operates  two  insurance 
companies  and  a  provident 
society. 

The  NPA  makes  life 
easier,  business  more 
profitable,  the  future  more 
certain  for  community 
pharmacists. 

NELSONS  HOMOEOPATHY 
5  Endeavour  Way 
Wimbledon 
London  SW19  9UH 
Tel:  01  946  8527 
Telex:  25774 
Fax:  01-946  6202 
STAND  NO.  C9 

Brand  leader  —  Nelsons 
Homoeopathy,  the  oldest  and 
largest  UK  homoeopathic 
manufacturer  will  be  showing 
the  well-proven  classical 
series,  homoeopathic  creams, 
indicated  tablets,  Bryonia 
linctus  and  tinctures. 

Profit  leader  —  Nelsons 
will  be  giving  an  additional  10 
per  cent  show  discount  in 
addition  to  their  already 
generous  profit  margins  from 
52  per  cent  on  introductory 
parcels  to  40  per  cent  on  re- 
orders. 

Market  leader  —  Nelsons 
have  committed  their  biggest 
ever  advertising  campaign 
with  over  200  advertisements 
in  leading  publications. 

N0RGINE  LTD 
116  London  Road 
Headington 
Oxford  0X3  9BA 
Tel:  0865  750717 
Fax:  0865  68826 
STAND  NO.  F9 

Norgine  Retail  offer  attractive 
bonuses  on  three  of  their 
products: 

Kamillosan  —  the  no  1 
selling  chamomile  ointment  for 
sore  nipples  in  nursing 
mothers  and  nappy  rash. 

Waxsol  —  a  quick  acting 
ear  wax  solvent  which  breaks 
down  ear  wax. 

Pyralvex  —  an  effective 
triple-action  treatment  for 
painful  sore  gums  and  mouth 
ulcers. 

All  orders  taken  at 
Norchem  will  be  entered  into 
Norgine 's  free  raffle. 


0 


41-43  Parliament  Street 


ORIS  BEAUTY  PRODUCTS  LTD 

Osem  House 

102  Brantwood  Road 

London  N17  0DX 

Tel:  01  885  2999 

STAND  NO.  C5 

See  Mirror  Lady  —  a  unique, 
three  dimensional  functional 
mirror  which  allows  one  to  see 
areas  of  the  eye  that  have 
never  been  seen  before!  A 
must  for  all  modern  women 
who  apply  make-up  and 
invaluable  for  contact  lens 
wearers. 

Epilady  —  a  totally  original 
electrical  appliance  that 
removes  hair  from  the  roots  as 
thoroughly  as  wax  yet  is  as 
simple  to  use  as  any  shaver. 
Essential  for  today's  rising 
hemlines! 

Contact  Suzanne  Cohen, 
sales  manager  at  Norchem,  on 
Stand  C5. 


P 


PARK  SYSTEMS  LTD 


Tel:  051  708  mm 
Telex:  628822 
STAND  NO.  C2 

Park  Systems  Ltd  is  NPA 
recommended  to  supply  the 
finest  labelling  systems  backed 
by  a  top  quality  after  sales 
service  and  maintenance. 

Prices  range  from  £795  for 
system  500  to  £1,795  for  the 
new  IBM  compatible  patient 
medication  record  system. 

All  Park  personal 
computer  labellers  will  now 
have  free  direct  order  entry 
software  to  Vestric 
wholesalers  (for  valid  account 
holders)  and  existing  users  will 
be  upgraded  at  no  charge. 
IBM  PC  compatible  software 
is  also  available. 

Details  on  stand  C2. 

PRECISA  BALANCES  LTD 
Radlett  House 
West  Hill 

Apsley  Guise,  Bucks 
Tel:  0908  582262 
Fax:  0908  585204 
(National)  grp  2/3 
STAND  NO.  C6 

The     new-look  Precisa 


ROE 


S 


for  a  kealtMer  outlook 


Increase  sales  with  our  stylish  fitments  The  range  includes  Pharmacy  Units, 
Showcases,  Shelving  and  Stock  Cupboards  Everything  is  tailormade  to  your 
specifications  and  colour,  to  suit  your  budget  and  turnover' 


Name  _ 
Address. 


Tel  No 


CD/ 16/88 


ROE  SHOPFITTINGS  LIMITED 


REGENT  HOUSE,  DOCK  ROAD,  BIRKENHEAD 
MERSEYSIDE  L41  IDG.  T«l:  051-647  8794 
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Viscount  tablet/capsule 
counter  will  be  on  display. 
Small  and  unobtrusive. 
Robust.  Fast  and  easy.  Large 
or  small  tablets.  No  periodic 
washing  required.  Compen- 
sates automatically  for  part  or 
broken  tablets.  Call  in  at  stand 
C6  for  a  two  minute  demon- 
stration or  call  0908  582262. 


PRESTWICH  HOSIERY  CO 

129  Water  Street 

Radcliffe 

Manchester 

Tel:  061  766  7230 

STAND  NO.  00 

Prestwich  Hosiery  are  the 
sole  UK  distributors  for  Sunny 
Bank  ladies'  tights  and 
stockings.  We  offer  a  wide 
range  of  up-to-date  fashion 
colours  and  styles  in  modern 
packaging,  well  presented  and 
in  a  choice  of  display  stands. 

Shops  are  serviced 
regularly  and  reliably  with 
direct  van  sales.  Ask  about  our 
no  risk  trial  offer. 

Q 

QUALITY  CRAFT 
4  Rossington  Place 
Leeds 

Tel:  0532  628673 
STAND  NO.  DU2 

On  show  at  Norchem  will  be 
our  ranges  of  giftware, 
badges,  keychains, 
bookmarks,  magnets, 
hangers,  wooden  letters  and 
other  wooden  gifts. 

R 

RAWER  MARKETING  LTD 
Bridge  Road 
Camberley 
Surrey  GUIS  2QR 
Tel:  0276  26483 
STAND  NO.  D6 

We  will  be  exhibiting  the  full 
range  of  Ramer's  unique  soft 
sponges,  including  the  new 
Walt  Disney  Ramer  bath  and 
shower  sponge.  This  is 
available  in  Mickey  Mouse, 
Donald  Duck  and  Goofy;  each 
in  four  colours,  with  a  counter 
display  unit.  We  will  also  be 
exhibiting  the  Paul  Hartmann 
range  of  cotton  wool  —  pleats, 
pads,  buds  and  cotton  wool 
balls,  all  100  per  cent  cotton 
and  available  in  assorted 
colours.  Also  powder  puffs  and 
cosmetic  brushes. 


RECKITT  &  C0LMAN 

Pharmaceutical  Owns  mini 
Dansom  Lane 
Hull  HU8  70S 
Tel:  0482  26151 
telle;;,  SmM 
Fax:  0482  25322 
STAND  NO.  D6 

Reckitt  &  Colman  are 
responsible  for  many  of  the 
leading  brands  within 
pharmacy  today  —  powerful 
brands  which  span  from 
prescription  products  to  GSL 
products.  We  are  one  of  the 
country's  biggest  spenders  on 
advertising  and  number  among 
our  brand  leading  products: 
Disprol  —  family  paracetamol 
tablets/suspension;  Dettol  — 
antiseptic;  Gaviscon  —  for 
gastric  reflux;  Senokot  — 
laxative. 

Our  strength  not  only  lies 
in  our  brands,  but  in  our  sales 
force  who  are  trained  to  help 
you  counter  prescribe. 


RICHARD  A  CLAYS  Si  ILIO 
lied  Piuibar  Assurance  PIC 
10  Shoplatch,  Shrewsbury 
Shropshire  SY1 1HL 
Tel:  0743  241321 
STAND  NO.  E6 

What  should  you  do  about  June 

30? 

Good  financial  planning 
requires  a  totally  flexible 
approach  to  a  client's  own 
highly  individual  problems  and 
opportunities. 

We  represent  Allied 
Dunbar,  one  of  Britain's 
largest  financial  groups;  and  in 
this  fast  changing  financial 
world  we  can  offer  you,  the 
retail  chemist,  a  creative  edge 
with  our  financial  planning 
service  —  building  up  capital, 
business  and  personal  loans, 
life  assurance,  pensions,  tax 
planning.  So  what  should  you 
do  about  June  30? 


ROE  SH0PFITTINGS  LTD 
Regent  House 
Dock  Road,  Birkenhead 
Wirral  L41  IDG 
Tel:  051  647  8794 
Telex:  628544  DEPLEX  G 
Fax:  051  666  1479 
STAND  NO.  E5 

For  over  three  decades  Roe 
Shopfittings  have  been  at  the 
forefront  of  design 
development  and  manufacture 
of  shopfittings  for  the  retail 
chemist  trade  and  have 
achieved  an  enviable 
reputation     for  quality 


throughout  the  UK.  Roe  offer 
the  most  comprehensive 
range  of  retail  and  dispensary 
equipment  making  your 
pharmacy  the  most  lucrative 
and  efficient  in  the  locality. 

Roe's  range  of  purpose 
made  dispensary  equipment 
provides  a  modern  bright  clean 
environment  in  which  to  work. 


ROSEMARY  PRODUCTS 
P0  Box  J  3 
ftansbottom 
Bury,  Lanes  BL0  9XZ 
STAND  NO.  C17 
The  hair  cream  by  Dorothy 
Gleave,  distributed  in  the  UK 
by  Rosemary  Products,  is  a 
natural  product  tried  and 
tested  over  the  years  in  this 
country  and  overseas  on  many 
thousands  of  men  and  women 
of  all  ages.  Contact  David 
Slight  on  Stand  C 17. 

s 

§«Ll  CONSUMER 
PRODUCTS  LTD 
182-204  St  John  Street 
London  EC1P  1DH 
Tel:  01  253  2030 
Fax:  01  854  8814 
STAND  NO.  Ell 
Scholl  Consumer  Products 
Ltd,  the  leading  name  in 
footcare  and  compression 
hosiery,  will  be  specifically 
featuring  the  new  support 
hosiery  available  on  the  Drug 
Tariff  from  April  1.  Also 
featured  will  be  the  footcare 
range,  Lite  Legs  support 
tights  and  stockings  and  the 
Coppertone  Suncare  range. 


SCHWARZ 

PHARMACEUTICALS  LTD 
Schwarz  House 
East  Street 
Oeshami 
Bucks  UP5  IDG 
Tel:  0494  772071 
Telex:  837252 
Fax:  01  854  7476 
STAND  NO.  F6 

Schwarz  supply  a  wide  range 
of  quality  nitrate  products. 

Elantan  LA  50  (isosorbide 
mononitrate)  —  a  new,  once- 
daily,  long-acting  mononitrate. 
Fast  action,  long  protection  in 
angina. 

Deponit  5  and  10 
(nitroglycerin)  —  a  "pre- 
programmed" nitroglycerin 
transdermal  patch  offering 
practical  advantages  in  angina 


prophylaxis. 

Isoket  0.1  per  cent  (iv 
isosorbide  dinitrate)  and 
Nitrocine  (iv  nitroglycerin). 
Simple  intravenous  nitrate 
solutions  without  the 
potentially  harmful  additives 
ethanol,  polyethylene  glycol  or 
propylene  glycol  (Nitrocine 
contains  a  negligible  amount  of 
the  latter  —  0.1  per  cent). 


SHOP  EQUIPMENT  CENTRE 
Shepley  Road 
Manchester  M34  SOW 
Tel:  061  3366221 
STAND  NO.  G5 

The  Shop  Equipment  Centre 
has  a  high  reputation  for  the 
skill,  flare  and  speed  with 
which  it  handles  re-fitting 
projects  using  a  widely 
sourced  range  of  display  and 
merchandising  systems.  This 
independence  allows  the 
Centre  to  offer  impartial 
advice. 

On  show  are  Stala  clear 
acrylic  display  and  storage 
units  for  small  items  and  for 
use  in  stockrooms  and 
dispensaries,  as  well  as  other 
glass  and  satinised  stainless 
steel  security  display  cabinets 
for  high-cost  items. 


SOMEONE  SPECIAL 

1-7  Church  Street 

Edmonton  N9  9DR 

Tel:  01  884  0680 

Fax:  01  807  8024 

STAND  NO.  F18 

Following  our  successful  first 

showing  at  Chemex  87  we  are 

broadening  our  horizons  and 

bringing  our  personalised 

toothbrushes  to  the  North.  In 

this  day  and  age  anything  that 

may  minimise  the  spread  of 

disease  is  of  increasing 

importance. 

Adult  and  children's 
personalised,  high  quality 
toothbrushes  will  be  on  show 
in  varying  forms  of  display. 


SPRINGFIELD  IMPEX  LTD 
11  High  Street 
Tring,  Herts 
Tel:  044282  8644 
Telex:  826415  LEGALT  G 
Fax:  044282  7865 
STAND  NO.  G2 

Springfield  Impex  are  the  UK 
distributors  of  the  Takio  coin 
or  token  operated  blood 
pressure  and  pulse  rate 
reading  machine. 

The  machine  is  NPA 
approved  and  is  rapidly  gaining 
distribution  in  pharmacies 
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across  the  country.  It  comes 
complete  with  table,  stool,  and 
a  header  card  which  contains 
information  enabling  members 
to  compare  their  results  with 
the  normal  readings  for  their 
age  group. 

The  Takio  TP606R1  is 
supplied  with  full  parts  and 
labour  warranty. 


STEPHAR (UK) LTD 
3  Waveney  Park 
Hewitt  Road 
Gt  Yarmouth,  Norfolk 
Tel:  0493  650069 
Fax:  0493  655478 
STAND  NO.  F9 

As  the  first  parallel  importer  to 
exhibit  at  a  UK  trade  exhibition 
Stephar  once  again  will  be 
present  at  Norchem,  still 
offering  an  unrivalled  package 
of  benefits  to  community 
pharmacy. 

Question  the  Stephar  staff 
on  their  product  range,  prices, 
laboratory  facilities,  client's 
indemnity  insurance,  GMP 
operation,  credit  terms,  etc: 
you  will  be  pleasantly 
surprised  by  what  you  hear. 

Compare  Stephar  with  the 
competition  and  judge  for 
yourself. 


STERLING  HEALTH 
1  Onslow  Street 
Guildford 
Surrey  GUI  4YS 
Tel:  0483  65599 
STAND  NO.  F16 

Sterling  Health  will  present 
brands  such  as  Andrews, 
Cymalon,  Milk  of  Magnesia, 
plus  Panadol  and  Solpadeine 
and  their  innovative  TV 
commercials  which  are 
receiving  £6m  support  in 
1988.  Sterwin  generics  and 
nappy  sacks  will  also  be  on 
view.  Visitors  to  the  stand  will 
be  able  to  discuss  trade 
developments  and  take 
advantage  of  the  special 
promotional  offers  available. 
Added  attractions  are  the 
Sterling  Health  Panther  car 
and  a  free  draw  for  a  set  of 
garden  furniture. 

T 

TOPICAL  (TOP  TOYS)  LTD 

Topical  House 

Unit  15  Frogmore  Road 

Apsley,  Hemel  Hempstead 

Herts  HP3  7RW 

Tel:  0442  42199 


Telex:  94012211  T0PTG 
Fax:  0442  50837 
STAND  NO.  E14 

Topical,  who  already  supply 
over  2,000  individual  accounts 
nationwide,  have  a  range  of 
soft  toys  to  suit  every  size  of 
shop.  On  show  is  the  exclusive 
"toy  bar"  selection  where,  for 
an  outlay  less  than  £200,  you 
can  have  in  stock  over  30 
different  lines.  Each  toy  is 
tagged  with  a  label  attesting 
that  the  toy  conforms  to  all 
British  and  European  toy 
regulations,  and  is  priced. 


T0RBET LABORATORIES 

Bougtrfon  Lane 
Maidstone 
Kent  IME15  9QQ 
Tel:  0860  319350 
Telex:  261426  Adfone  G 
Fax:  01734  4166 
STAND  NO.  G3 

Torbet  Laboratories  market  a 
range  of  quality  OTC 
products.  Many  are  on  display 
with  special  discounts. 
Torbetol  acne  lotion  in  the  new 
50ml  pack  is  an  inexpensive 
treatment  for  acne,  spots  and 
pimples.  Calsalettes  natural 
laxative  tablets  in  the  new  60 
tablet  pack  have  been 
successfully  used  by  the 
elderly  for  over  half  a  century. 
Buzpel  moist  lemon-scented 
insect  repellent  wipes  contain 
natural  pyrethrum. 

Come  and  see  our  new 
anti-snoring  alarm,  Snoozer. 

TUSCANY  IMPORT 
85  Derwen  Fawr  Road 
Swansea 

Tel:  0792  205185 
Telex:  48297  Y0WEL 
STAND  NO.  C16 

We  are  showing  for  the  first 
time  to  the  chemist  trade  a 
range  of  pill  boxes,  lipstick 
holders  and  powder  compacts 
imported  from  Italy,  and  also 
some  inexpensive  purse  and 
table  atomisers  imported  from 
Taiwan  and  Austria.  Also  on 
display  will  be  a  range  of  silver 
plated  wares  at  reasonable 
prices,  imported  from  Hong 
Kong. 

For  any  further  information 
please  contact  Mr  W.  Nogler, 
Tel:  0792  205185. 

u 

y LIRA  GLOW 
Unit  5 


1  North  load 
London  HI 
Tel:  01  607  9983 
STAND  NO.  E2 

On  show  will  be  the 
comprehensive  range  of 
products  including  the  hugely 
successful  Ultra  Glow  powder 

-  the  versatile  eight-in-one 
powder  make-up. 

Products  introduced  late 
last  year  will  also  be  exhibited 

-  notably  the  Ultra  Glow 
compact;  bronzing  gel,  a  tinted 
gel  which  gives  a  naturally  sun- 
tanned look,  and  silk  finishing 
powder,  a  translucent  powder 
which  gives  a  beautiful  velvet 
finish  to  any  complexion. 

V 

mm  mum  products 

Duke  Street 
Settle 

North  Yorkshire 
Tel:  07292  2162 
STAND  NO.  G10 

Vitas  will  be  displaying  their 
full  range  of  vitamin  food 
supplements.  Visitors  to  the 
stand  will  be  invited  to  sample 
their  delicious  effervescent 
vitamin  and  mineral  drink.  This 
is  one  of  the  fastest  growing 
ranges  of  supplements  in  the 
UK  as  more  and  more  people 
take  to  "drinking"  their 
vitamins. 

In  addition  Vitas  will  be 
exhibiting  their  two  other  high 
quality  ranges  and  offering 
special  show  discounts  (10  per 
cent)  and  introductory  starter 
packs. 

w 

THE  WELLCOME 
FOUNDATION  LTD 

Crewe  Hall 
Crewe 

Cheshire  CW1 1UB 
Tel:  02714  583151 
Telex:  36348 
STAND  NO.  02 

Wellcome's  Consumer 
Division  markets  the  Actifed 
and  Sudafed  ranges  for  the 
relief  of  coughs,  colds  and 
congestion;  Calpol  and 
Parahypon  for  pain  and  fever 
relief  in  children  and  adults; 
Drapolene  for  napkin  rash  and 
Marzine  RF  for  prevention  of 
travel  sickness.  A  full  range  of 
cotton  wool  products,  under 


the  Macdonalds  banners,  is 
also  available. 

General  and  technical 
information  on  Wellcome 
products  is  available  from 
Consumer  Marketing,  0270 
583151. 


WEST  LONDON  C&C  LTD 
397  Acton  Lane 
Acton 

London  W3  8NP 
Tel:  01  993  0002 
STAND  NO.  04 

Perfumes  and  aftershaves: 
West  London  will  be  offering  a 
large  number  of  perfumes  and 
aftershaves  at  exceptionally 
low  prices  at  Norchem  88. 

Films:  A  range  of  films  at 
very  low  prices  and  up  to  30 
per  cent  off  trade  on  Kodak 
Gold  films  are  available  on 
Stand  D4. 


WILLIAM  JONES  PACKAGING  LTD 

Phoenix  Estate 
Caerphilly  Road 
Cardiff  CF4  4XG 
Tel:  1222  693100 
Telex:  498600 
Fax:  0222  692125 
STAND  NO.  F7 

Counter  bags 
Dispensing  satchels 
Carrier  bags 

★  ★  ★  ★  ★ 
Designed  and  printed 

with  your  own  logo 

★  *  *  ★  ★ 
Paper  and  polythene 


WORTH  PH0T0FINISHERS  LTD 

Dale  View  Laboratory 
Barrows  Lane 
Steeion,  Keighley 
West  Yorkshire 
Tel:  0535  55582 
STAND  NO.  A4 

Worth  Photoservices  Ltd 
specialise  in  processing  all 
kinds  of  photographic  work  for 
the  retail  chemist.  Our 
modern  photographic 
laboratory  maintains  daily  van 
services  to  many  parts  of 
Yorkshire,  Lancashire  and 
Cheshire. 

The  range  of  photographic 
processing  is  very  extensive 
and  includes  a  variety  of 
enlarging  services  from  5  by 
7in  to  20  by  30in  including 
poster  prints  and  ready  framed 
photographs.  Enprints  in  both 
3in  and  4in  sizes,  glossy  and 
semi-matt  for  both  first  time 
D&P  and  subsequent  reprint 
orders. 
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PRESCRIPTION  FOR  PROFIT 

Make  a  date  in  your  diary. 


You  cannot  afford  to  miss  your  own  exhibitions  for  the 
Retail  Chemist  and  allied  trades.  Come  and  see  what's 
in  store  to  help  to  increase  your  profitability. 


THEM'M 


Scottish  Exhibition  and  Conference  Centre,  Glasgow     1 5  May  1 988 

FREE  ENTRY-  Tickets  at  the 
door -FOR  VISITOR 
information/ticket  leaflet. 
Telephone  01-316  5567 

MGB  Exhibitions,  30  Calderwood  Street,  London  SE186QH  Tel:  01-855  7777 


SPONSORED  BY 

CHEMIST& 
DRUGGIST 


EXHIBITIONS 

p^tfromtheexpenence 


IPMI  CONFERENCE 


Restrictions  on  displa 
medicines  'a  peculiar  practic 


The  restrictions  on  the  display  and 
marketing  of  Pharmacy  medicines 
within  pharmacies  imposed  by  the 
PharmaceuticaJ  Society's  Code  of 
Ethics  act  to  disadvantage  the 
profession. 

That  is  the  view  of  John  Wells 
who  had  been  asked  to  argue  the 
case  for  "a  new  initiative  in  the 
promotion  of  Pharmacy 
medicines"  with  head  of  the 
Pharmaceutical  Society's  Law 
Department,  Gordon  Appelbe. 

Speaking  as  a  pharmacist 
rather  than  in  his  role  as  director 
of  the  Proprietary  Association  of 
Great  Britain,  Mr  Wells  told  the 
conference  he  had  been  asked  to 
be  provocative  and  that  he 
thought  it  a  "very  peculiar 
practice"  that  consumers  were 
sometimes  unable  to  see  P 
medicines  and  did  not  have 
greater  access  to  them. 

Pharmacists  are  experts  in 
medicines  and  have  a  virtual 
monopoly  on  the  sale  of  OTC 
products.  But,  he  said,  they  are  in 
danger  of  losing  that  monopoly. 

Mr  Wells  gave  what  he  saw  as 
a  parallel  example  of  the  opticians, 
who  had  considered  that  glasses 
were  not  everyday  items  of 
commerce,  much  in  the  way  as 
pharmacists  regard  medicines. 
For  that  reason  opticians  did  not 
display  glasses  or  advertise 
prices.  Referring  to  the 
Government's  consultative 
document  on  primary  health  care, 
Mr  Wells  said  that  it  was  this 
attitude  that  had  contributed  to 
opticians  losing  their  monopoly. 
Before  "deregulation"  of  the 
profession  prices  were  thought  to 
be  too  high  and  the  monopoly 
meant  that  there  was  little 
competition.  The  documents  says 
the  monopoly  has  resulted  in 


The  Institute  of  Pharmacy  Management  held  its  24th 
conference  in  Durham  last  week.  Heading  the  bill  was  a 
debate  on  the  merits,  or  otherwise,  of  more  open  display 
of  Pharmacy  medicines. 


Head  of  the  Society 's  Law  Department,  Gordon  Applebe  (left)  and  John 
Wells,  director  of  the  Proprietary  Association  of  Great  Britain 


customers  being  actively  courted 
rather  than  passively 
accommodated,  a  better  service 
has  resulted,  and  the  cost  to  the 
taxpayer  has  come  down. 

Mr  Wells  contended  that  if 
medicines  were  displayed  so  that 
people  could  pick  them  up  it  would 
stimulate  them  to  ask  questions 
and  discuss  the  best  treatment 
with  their  pharmacist.  Such  an 
approach  would  actually  help 
safeguard  a  "monopoly"  on  sales. 
He  was  not  advocating  a  self 
service  set  up  but  one  where  a 
pharmacist  is  present  at  the 
counter  and  people  have  to  go  to 
him  to  buy  P  medicines. 

He    said    that  allowing 


customers  access  to  P  products 
was  not  a  strategy  to  boost  sales. 
The  market  is  already  saturated 
-  50  per  cent  of  people  self 
medicate  and  50  per  cent  do 
nothing  and  that's  not  likely  to 
change,  he  said.  But  giving  the 
public  greater  access  to  P 
medicines  and  showing  them  a 
fuller  range  of  products  would,  Mr 
Wells  felt,  mean  that  consumers 
could,  with  the  help  of  a 
pharmacist,  make  a  more 
appropriate  choice  of  product  for 
their  condition. 

Putting  the  counter-argument, 
Mr  Appelbe  said  that  pharmacists 
were  not  restricted  as  much  as  Mr 
Wells  had  suggested.  He  said 


there  were  pharmacists  already 
successfully  displaying  P 
medicines  in  the  way  Mr  Wells  had 
suggested.  Mr  Appelbe  added 
that  many  pharmacists  forgot 
about  window  displays. 
Professional  display  of  medicines 
would  remind  people  what 
pharmacies  do  supply 
medicines. 

Mr  Appelbe  said  he  was  not 
against  a  mixed  economy  in 
pharmacy  but  he  thought  active 
promotion  of  OTC  medicines  was 
necessary  only  if  pharmacists 
were  interested  solely  in  making 
money. 

He  emphasised  that  medicines 
are  not  ordinary  items  of 
commerce,  despite  what  Mr 
Wells  had  said.  Promotion  should 
be  left  to  pharmacists' 
professional  judgment.  If 
pharmacists  regard  themselves  as 
professionals  active  promotion  of 
P  medicines  is  not  important,  he 
said.  Patients  do  need  to  know 
more  about  medicines  and  they 
need  pharmacists  to  tell  them 
which  product  is  best  for  their 
symptoms  and  their  particular 
circumstances.  But  Mr  Appelbe 
did  not  see  that  patients  had  to  be 
able  to  handle  medicines  before 
they  spoke  to  a  pharmacist  to  find 
out  that  information. 

He  said  there  is  an  "apparent 
lack"  of  pharmacists  in  many 
pharmacies,  mainly  because  the 
pharmacist  is  out  the  back 
dispensing.  With  the  use  of  trained 
dispensary  staff  he  suggested 
pharmacists  would  have  more 
time  to  spend  on  the  medicines 
counter  advising  patients  and 
taking  a  more  active  role  in 
supplying  and  selling  medicines. 
That  he  said  would  be  the  best 
way  of  "promoting"  medicines. 


WATCH  OUT  FOR 
THESE  ADS! 


Nelsons  1988  Advertising  Campaign  will 
"Back  the  Dealer"  with  over  200  advertisements 
The  huge  schedule  of  titles  will  include . . . 

Radio  Times  Sunday  Telegraph  Cosmopolitan 

TV  Times  Family  Cir<  le  Woman's  (  )wn 

Readers  Digest  ( ;ood  I  lousekeeping  I  lealth  Magazines 

You  Woman  &  Home  Mother  &  Baby  Press 

Sunday  ( )bserver  Ideal  Home 

Be  sure  your  stocks  are  ready 
-  contact  your  wholesaler  now!  

or  tall  us  on  our  Trade  Order  nun  ber  0800  289515. 


HOMOEOPATHY 


5  Endeavour  Way, 
Wimbledon,  tondon 
SW19  9UH 
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Back  to  our  roots 
—  a  vision  of 
the  future 


In  the  21st  Century  people  will 
carry  around  a  record  of  their 
genetic  make  up  on  a  credit  card 
or  "smart  card"  that  incorporates 
a  computer  chip.  Using  the 
information  on  the  card  a  doctor 
will  be  able  to  prescribe  highly 
individualised  treatments  and 
pharmacists  will  be  able  to 
produce  tailored  medicines  with  a 
"designer  gene  machine". 

That's  just  one  vision  of  the 
future  given  to  pharmacists  at  the 
Institute  of  Pharmacy 
Management  Conference  last 
week  in  Durham  by  Clement 
Bezold,  executive  director  of  the 
Institute  for  Alternative  Futures 
in  America. 

Mr  Bezold  summarised  what 
he  saw  as  the  main  changes  that 
could  come  about  in  the  next  30 
years  or  so  —  the  so-called  "third 
wave"  of  social  development.  He 
predicted  economic  changes, 
changes  in  people's  values  and 


increased  individualisation  of 
services  offered  to  consumers. 

He  said  that  guilds  such  as 
those  governing  pharmacy  tended 
to  spend  most  of  their  time 
protecting  themselves  and  the 
profession  they  represented 
when  really  they  should  be  looking 
at  what  the  future  might  bring  and 
planning  for  it. 

Mr  Bezold  predicted  that  early 
next  century  retailing  would  be 
highly  automated.  Dispensing,  for 
example,  would  occupy  only  2  per 
cent  of  a  pharmacist's  time 

Pharmacists  should  look  at 

being  a  kind  of  'health 
 coach'  

compared  with  more  than  50  per 
cent  these  days.  He  said  that 
pharmacists  should  make  use  of 
the  spare  time  they  would  have 


MORGAN'S 

Not  only  for  your  hair! 
Morgan's  Skin  Preparations 


Morgan's  Hand  Cream  is  specially  formulated  from  a 
blend  of  natural  oils,  esters  and  alcohols  to  keep  your 

skin  smooth  and  supple.  Lightly  scented. 
Morgan's  Moisturising  Cream,  a  blend  of  natural  oils, 
waxes  and  humectants  protecting  the  skin  against  harsh 
weather  conditions  and  the  drying  effects  of  the  wind. 
Lightly  scented. 
75ml  tubes 

Also  Morgan's  Petroleum  Jelly  which  softens  dry  skin 
and  smooths  chapped  lips. 
200ml  jars 

More  Products  of  Distinction 
Morgan's  Pomade  50,  100  and  200gm  jars  and  75gm  tubes 
Morgan's  Pomade  Perfumed  45  and  200gm  jars  and  75gm  tubes 
Morgan's  Hair  Colour  Restorer  125ml  bottles 
Morgan's  Hair  Cream  with  Conditioner  125ml  jars 
Morgan's  Hair  Darkening  Cream  lOOgm  tubes  120ml  jars 
Morgan's  Hair  Darkening  Mousse  175ml  aerosol  cans 
Morgan's  Styling  Mousse  175ml  aerosol  cans 
Morgan's  Styling  Gel  250ml  bottles  with  pumps 


MORGAN'S  POMADE  CO  LTD 
Colewood  Road  Industrial  Estate 
Swalecliffe,  Whitstable,  Kent 
Tel:  0227  792761 
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and  look  at  becoming  a  kind  of 
"health  coach",  not  only 
supplying  medicines  but  also 
advising  on  all  types  of  preventive 
measures  such  as  lifestyle,  diet, 
exercise,  etc,  and  acting  as  a 
repository  for  that  sort  of 
information. 

Pharmacists  would  have  to 
become  conversant  with 
alternative  therapies  such  as 
herbal  medicine,  homoeopathy 
and  acupuncture.  Until  now 
doctors  have  been  paid  to  treat 
patients  mainly  with  allopathic 
medicine  as  it  has  been  the  only 
form  of  treatment  completely 
accepted  by  the  authorities. 

But  as  we  move  into  the  next 
century  cost  effectiveness  of 
healthcare  will  be  more  closely 
scrutinised.  That  will  be  made 
possible  as  information  gathering 
becomes  more  comprehensive 
with  increased  use  of  computers. 
For  example,  Mr  Bezold  thought 
many  homes  will  have  monitoring 
machines  that  will  make  it  possible 
to  measure  the  effects  of  diet, 
drugs,  exercise  and  other 
therapies  on  an  individual's  health. 
Using  such  machinery  it  may  be 
shown  that  alternative  therapies 
are  more  efficacious  in  terms  of 
cost  and  benefit  to  the  recipient. 

The  demand  for  health 
promotion  is  ever  growing  and 
one  of  the  greatest  challenges  for 
pharmacy  will  be  how  to  change 
from  "drug  stores"  to  "health 
stores". 

"Health  promotion  and 
'wellness'  in  pharmacy  will  be  a 
major  opportunity,"  Mr  Bezold 
predicted. 

As  medical  knowledge 
advances  so  will  treatments.  Mr 
Bezold  said  that  by  the  next 


Clement  Bezold,  director  of  the 
Institute  for  Alternative  Futures 

century  people  will  carry  smart 
cards  —  a  credit  card  with  a 
person's  full  medical  history 
including  details  of  their  genetic 
make  up  or  genome.  This 
information  will  allow  treatments 
to  be  individually  tailored 
depending  on  a  patient's  genetic 
make-up. 

Mr  Bezold  envisaged  a  patient 
with  a  viral  infection  going  to  their 
doctor  who  would  be  able  to 
prescribe  something  based  on  the 
diagnosis  and  the  information  on 
the  patient's  smart  card.  The  card 
would  then  be  taken  to  a 
pharmacist  who  would  be  able  to 
create  a  medicine  using  a  designer 
gene  machine  and  specifically 
tailored  for  the  individual  patient. 
So  in  a  way  the  pharmacist  may 
return  to  his  compounding  role. 
"He'll  go  into  the  back  room  and 
gin  this  up  just  like  he  used  to 
pound  those  roots,"  said  Mr 
Bezold. 


Stricter  controls  needed 
for  generics  industry 


The  generics  industry  needs  to  be 
more  strictly  controlled  and  the 
method  of  reimbursement  for 
unbranded  drugs  needs  to  be 
changed  if  savings  on  the  drug  bill 
are  to  be  made  without 
compromising  patient  safety. 

Evans  Medical  sales  and 
marketing  director  Marc  Wheeler 
said  that  suppliers  who  did  not 
have  their  own  manufacturing 
facilities  are  less  strictly  controlled 
than  generic  manufacturing 
houses.  They  are  able  to  buy  from 
anywhere  in  the  world  without 
necessarily  taking  any  notice  of 
whether  the  factory  they  buy  from 
comes  up  to  the  standards 
required  by  the  Guide  of  Good 
Manufacturing  Practice.  Although 
medicines  bought  from  abroad 
may  be  cheaper,  they  may  not 
necessarily  be  of  a  good  standard. 


And  poor  quality  generics  can  give 
a  bad  reputation  to  generics  as  a 
whole.  For  that  reason  Mr 
Wheeler  saw  the  proposal  for  the 
name  and  location  of 
manufacturers  to  be  disclosed  on 
medicines  labels  as  a  step  in  the 
right  direction.  But,  he  said,  why 
not  go  further  and  refrain  from 
giving  a  generics  supplier  a  licence 
until  the  factory  they  buy  from  has 
been  inspected. 

Mr  Wheeler  questioned 
whether  the  extra  cost  of 
combination  products  and 
sustained  release  preparations 
was  justified  in  terms  of  benefits 
they  might  bring  to  patients.  Such 
products  account  for  around 
£498m  of  the  drug  bill.  Invariably 
they  are  licensed  as  branded 
products  because  of 
bioinequivalence  problems. 
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Region  starts  to  set 
up  short  line  stores 


Regional  health  authorities  are 
starting  to  do  something  about 
recommendations  made  a  couple 
of  years  ago  by  the  MMM 
Consultancy  Group  about 
medicine  supplies  to  hospitals. 


David  Taylor,  managing  director, 
Vestric 


One  of  the  principal 
recommendations  of  the  MMM 
report  was  the  development  of 
regional  short  lines  stores.  They 
stock  and  distribute  around  300 
fast-moving  lines  of  high  value  so 
that  maximum  discounts  could  be 
obtained  on  bulk  quantities  bought 
direct  from  manufacturers. 
Furthermore,  prime  wholesalers 
were  to  be  appointed  to  supply 
districts  with  the  majority  of  items 
not  bought  through  regional 
stores. 

David  Taylor,  managing 
director  of  Vestric,  said  East 
Anglia  appeared  to  be  the  only 
region  that  is  pursuing  the  main 
recommendations  in  the  report. 
Mr  Taylor  said  he  knew  of  at  least 


Facts  and  figures 


Geoffrey  Knowles,  vice  chairman 
of  the  Prescription  Pricing 
Authority,  told  delegates  that  the 
1 , 750  staff  at  the  PP  A '  s  1 1  pricing 
divisions  annually  process  some 
360  million  prescriptions  worth 
around  £2, 000m  written  by 
24,000  doctors  and  dispensed  by 
12,000  or  so  pharmacies. 

On  average  a  "pricer"  at  the 
PPA  takes  14  seconds  to  process 
an  FP10  —  nine  seconds  to 
examine  it  and  five  seconds  to 

The  system  of  discounts  and 
the  averaging  system  used  to 
arrive  at  the  Drug  Tariff  price  for 
generics  merely  results  in  a 
continually  downward  spiral  in 
prices  which  can  be  dangerous  in 
itself.  Mr  Wheeler  said  there 
needs  to  be  a  change  in  the 
remuneration  system.  The  Dutch 
use  a  system  whereby 
pharmacists  keep  one  third  of  any 
discount  negotiated  but  the 
government  gets  the  rest. 

He  also  criticised  short  line 
wholesalers.  If  anything  were  to 
go  wrong  as  a  result  of  insufficient 
controls  it  may  well  reflect  badly 
on  generic  products  for  which 
good  records  of  batch  numbers 
and  the  supplier/manufacturer 
were  essential  under  the  new 
Consumer  Protection  Act.  Mr 
Wheeler  said  that  would  mean  a 
shift  to  the  use  of  branded 
medicines  with  increased  costs. 

Mr  Wheeler  said  that  positive 
government  action  over  generic 
suppliers,  combination  and 
sustained  release  preparations 
and  pricing  could  save  £220m  at  a 
conservative  estimate,  without 
putting  patients  at  risk. 


enter  the  data  into  the  computer 
for  pricing.  One  extra  keystroke 
per  form  would  add  £250,000  to 
the  Authority's  £15m  wages  bill. 

Delegates  to  the  IPMI 
conference  were  given  a  guided 
tour  of  the  PPA '  s  headquarters  in 
Newcastle.  There  Mr  Alan  Hilton, 
PPA  director,  told  them  that  since 
computerisation  accuracy  had 
increased  significantly.  There  was 
a  cash  error  each  year  of  some 
0.05  per  cent  which,  he  said,  is 
invariably  an  underpayment.  That 


Geoffrey  Knowles,  vice-chairman 
of  the  Prescription  Pricing 
Authority 

may  seem  an  insignificant 
percentage  but  when  it  is 
remembered  that  the  Authority 
sanctions  some  £2, 000m  in 
payments  to  pharmacists  in 
England  and  Wales  the  amount 
becomes  significant  —  it  equates 
to  around  £lm. 


seven  other  RHAs  that  were 
installing  or  working  towards 
installing  short  line  stores. 

Other  approaches  include  one 
region,  which  used  to  buy  most  of 
its  products  outside  contract, 
which  has  now  moved  into 
contracting  and  is  looking  for 
increased  discounts  as  a  result  of 
putting  more  business  through 
one  wholesaler. 

Another  interesting 
development  is  that  some  regions 
have  asked  wholesalers  about  the 
cost  of  the  wholesaler  distributing 
goods  from  hospital  short  line 
stores.  '  'This  is  a  clear  indication 
that  the  total  cost  of  the 
distribution  of  pharmaceuticals 
was  not  taken  into  account  when 
evaluating     some     of  the 


recommendations  in  the  report." 

Curiously,  said  Mr  Taylor, 
North  East  Thames,  which  is  the 
centre  of  responsibility  for 
procurement  of  pharmaceuticals, 
appears  to  have  made  no  decision 
about  how  to  respond  to  the 
MMM  report. 

Questioned  about  the 
likelihood  of  multinational 
wholesalers  appearing  when  the 
EEC  becomes  one  market  in 
1992,  Mr  Taylor  thought  that 
even  with  the  Channel  tunnel  and 
the  spare  capacity  of  some  of  the 
large  continental  wholesalers,  the 
lack  of  a  common  licensing  system 
for  drugs  throughout  the 
Community  would  make  it  difficult 
for  companies  to  operate  across 
national  borders. 


Colin  Bell,  director  of  Fairscan ,  told  delegates  that  an  electronic  point 
of  sale  (EPoS)  system  could  be  installed  and  run  for  as  little  as  £5,000. 
It  has  been  calculated  that  the  break  even  point  for  installing  EPoS  is 
a  £100,000  turnover  on  OTCs.  The  return  has  been  worked  out  at 
around  £3, 750  in  the  first  year  and  £3, 000  a  year  thereafter,  although 
it  depends  on  individual  circumstances.  Mr  Bell  said  that  the  use  of 
EPoS  liad  accelerated  in  the  past  few  years  and  predicted  that  some  150 
—  200  independent  pharmacies  would  be  using  it  by  the  end  of  the  year 


IKING  ABOUT  SH0PFITTING? 

*  For  a  superb-looking 
shop  plus  increase 
to  profits 

PLEASE  RING 
01-805  6240 
01-804  8898 

*  N.P.A.  Approved 
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Chemist  outlets  are  still  the  place  to  get  personal  hygiene  products.  That's  good  news  —  the 
sanpro  and  anti-perspirant  deodorant  markets  are  together  estimated  to  be  worth  nearly 
£300m  this  year  and  growing.  Consumers,  it  seems,  are  using  more  products  and  more  often. 
In  sanpro,  for  example,  while  the  menstruating  population  last  year  grew  in  size  by  0.1  per 
cent,  the  sanpro  market  grew  by  nearly  7  per  cent.  Manufacturers  say  they  are  acting  to  meet 
increased  demand  by  providing  the  products,  but  chemists,  they  say,  have  to  hold  their  share 
by  building  business  and  by  being  aware  of  what  the  consumer  is  looking  for.  Smith  & 
Newphew's  "menstrual  agony  aunt"  gives  some  of  the  answers . . . 


Even  the  most  campaigning  "ask  me" 
pharmacist  might  find  some  450  queries  every 
month  about  menstruation  a  lot  to  cope  with. 

But  that's  what  Diane  Jameson  —  Smith  & 
Nephew's  "menstrual  agony  aunt"  Marion 
Cooper  —  has  to  deal  with.  To  be  truthful  it's 
harder  than  that.  Lots  of  those  letters  are 
looking  for  advice  or  conveying  fears  about 
cancer,  abortion,  even  child  abuse. 

"Dear  Marion.  My  period  hasn't  come. 
What  shall  I  do?".  "Dear  Marion.  If  I  use 
tampons  will  I  stop  being  a  virgin?".  "Dear 
Marion.  What's  the  best  mood  to  catch  my 
mum  in  to  ask  her  questions  about  periods?" . 
"Dear  Marion.  What  is  vaginal  discharge?. . ." 

The  sanpro  market  has  come  out  of  the 
shade  of  the  brown  paper  bag  under  the 
pharmacist's  counter.  The  needs  and  concerns 
of  that  market's  consumers,  however,  still 
seem  to  be  hidden  away. 

But  even  as  we  see  sex  education  improve, 
mums  become  more  modem  and  the  market 
more  open,  the  demand  on  "Marion  Cooper" 
far  from  decreases.  The  number  of  letters  sent 
in  to  S&N  increases  all  the  time;  they  have 
doubled  in  number  since  the  launch  of  the  new 
educational-style  Lil-lets  advertisements.  Ms 
Jameson  commandeers  the  spare  time  of  all  the 
secretaries  the  company  employs  to  help  her 
out. 

The  advisory  service  has  been  run  by  Smith 
&  Nephew  for  as  long  as  they  have  been  selling 
sanpro  products,  and  the  cost  of  it  runs  into 
hundreds  of  thousands  of  pounds.  It  was 
originally  headed  by  a  nurse,  Sister  Marion. 
When  she  retired  Diane  Jameson,  who  headed 
the  educational  side,  took  over;  taking  the 
name  of  her  predecessor  Marion  and  linking  it 
with  her  own  maiden  name,  Cooper.  "It's 
modernised  it  but  kept  it  ordinary  and 
comfortable,  and  it  takes  away  the  nurse/nun 
like  connotations  of  'Sister'  which  is  gradually 
being  removed  from  packs  and  POS  material,' ' 
says  Diane. 

Diane  Jameson  is  an  ordinary  and 
comfortable  lady  to  talk  to.  Her  caring  manner 
says  a  lot,  along  with  her  ability  to  organize  her 


team  of  nine  nurses,  helped  by  nurse  and 
assistant  Kate.  Last  year  they  publicly 
addressed  some  28,000  girls. 

'We  have  to  be  caring,"  says  Diane.  "I  try 
and  think  of  it  as  if  it  could  be  my  own  children  I 
am  advising.  It's  important  to  speak  in  a  way 
they  can  understand.  It's  no  good  being  too 
technical." 

Their  target  audience  is  10-14  year  old 
girls,  but  they  receive  queries  from  some 
younger  than  that,  as  well  as  from  single  parent 
dads,  young  women,  and  even  grans  asking  on 
behalf  of  their  grown-up  daughters.  The 
advisory  information  includes  a  modernised 
booklet  called  Body  Talk,  giving  in  question  and 
answer  form  details  on  every  aspect  of  growing 
up.  They  also  have  leaflets  on  —  among  other 
things  —  after  baby's  birth,  the  menopause, 
and  premenstrual  syndrome. 

"The  most  common  questions  have  to  do 
with  virginity  and  tampons,  period  discomfort 
and  vaginal  discharge,  tampon  use,  irregular 
periods  and  boobs  ...  or  lack  of  them,"  says 
Diane. 

"We  get  letters  which  are  completely  off 
the  subject,  for  example  on  their  personal 
sexual  hang-ups.  Sometimes  you  can  tell  the 
girls  are  lying  about  their  age  and  then  it's 
difficult  to  know  what  to  advise,"  she  says. 
"Someone's  mum  isn't  going  to  be  very 
pleased  if  they  are  just  13  and  I  recommend 
they  make  a  trip  to  the  family  planning  clinic. 

"And  while  a  lot  of  consumer  magazines 
cover  the  subject  well  and  quite  regularly,  some 
girls  read  things  and  then  think  what  is  normal 
—  like  vagina]  discharge  —  is  in  fact  a  problem 
like  thrush.  Then  our  role  is  to  reassure,  and  if 
necessary  direct  them  to  a  doctor. 

"Some  letters  are  rude  and  rather 
childish,"  says  Diane,  "and  I  would  imagine 
pure  fantasy.  But  we  never  ignore  a  letter. 
There's  never  any  question  of  trying  to  get  out 
of  it.  We  would  perhaps  advise  them  to 
consider  their  behaviour,  their  age  and  their 
responsibilities. 

"It  is,  of  course,  much  easier  when  we  can 
talk  to  the  girls.  On  the  one  hand  you  can  get 
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behind  the  problem  to  the  circumstances. 
Children  can  tend  to  be  egotistical  and  another 
point  of  view  helps.  And  with  some  answers 
you  can  be  a  lot  more  basic  in  explaining  how  a 
problem  can  be  solved.  In  a  letter  you  have  to 
word  your  answers  very  carefully  so  as  not  to 
seem  distasteful." 

The  company  has  close  links  with  IPC  and 
often  runs  reader  phone-ins.  One  with  Girl 
magazine  (aimed  at  9-13  year  olds)  led  to  150 
calls  being  taken  in  one  day.  "That  can  be  quite 
funny,"  says  Diane.  "Your  colleagues 
overhear  you  repeat  the  problem  and  there  can 
be  some  smothered  smiles  when  it  seems  silly. 
But  if  you  didn't  laugh  some  of  the  time  you'd 
cry." 

In  some  instances  Diane's  team  have  had 
letters  telling  of  child  abuse  or  threatening 
back-street  abortions.  One  regular 
correspondent  has  filled  them  in  on  her  whole 
life  history.  "While  we  always  write  back,  and 
pass  their  cases  on  to  people  who  are  in  a  better 
position  to  help,  you  still  hold  them  in  your 
thoughts,"  says  Diane. 


Diane  Jameson:  "I 
suppose  I'm  a 
menstrual  agony 
aunt" 


School  visits  provide  the  ideal  opportunity 
for  direct  chat.  Last  year  the  team  visited  1 ,700 
schools  speaking  to  128,000  girls.  A  film  is 
always  backed  up  by  a  talk. 

"Schools  have  tried  to  encourage  us  to  talk 
to  the  boys  at  the  same  time.  I  think  that  is 
totally  unnecessary.  The  State  should  be  able 
to  give  lessons  on  general  growing  up.  Health 
education  can  tend  to  concentrate  on  the  sexual 
angle.  But  what  we  are  dealing  with  is  the  basic 
questions  like  what  to  do  if  your  period  starts 
when  your  mum's  out.  How  to  dispose  of 
products  ..." 

The  scheme  also  encourages  mums  and 
dads  to  see  the  film  and  hear  what  the  talk  is 
going  to  be  about. 

"When  I  started  my  period  my  mum's 
reaction  was  super,"  says  Diane.  'Oh  how 
wonderful,'  she  said.  But  a  lot  of  mothers  still 
refer  to  it  as  'the  curse'.  It's  amazing  how  little 
some  mum  and  dads  know. ' ' 

Diane  used  to  run  a  training  seminar  for 
Boots'  assistants,  giving  them  tips  on  what  12 
year  old  customers  might  ask,  and  preparing 
them  with  some  answers.  "Chemists  can  show 
willing  by  having  the  right  advice  at  hand  and 
the  right  type  of  staff  to  give  it.  Someone  girls 
will  feel  they  can  talk  to, ' '  she  suggests. 

"But  however  understanding  we  are, 
however  caring  and  modern  mums  are 
becoming,  the  problems  are  not  going  to  go 
away , ' '  says  Diane .  ' '  We  have  been  brought  up 
to  be  embarrassed  about  our  bodies  when  we 
should  be  proud  of  being  women. 

"We  welcome  mail  because  by  writing, 
girls  have  recognised  there  is  a  problem.  By 
asking  for  a  sample  they  have  made  a  brave 
step  forward." 


Tambrands:  going  for  gold 


Tambrands  celebrated  50  years  of  business  in 
Britain  in  1987.  And,  it  seems,  they  had  good 
reason  to  celebrate.  Still  concentrating  solely 
on  their  tampon  product  in  sanpro,  though 
across  a  range  of  absorbencies,  they  claimed 
a  25.4  per  cent  share  of  the  whole  £131m 
sanpro  market  last  year,  and  a  57.7  per  cent 
share  of  the  tampon  market. 

"We  regard  ourselves  in  a  very  strong 
position,"  their  sales  director  Peter 
Stephenson  told  C&D.  They  produce  four 
million  tampons  daily  and  export  their 
products  around  the  world.  Their  chief 
competitor  in  the  applicator  sector  is  Dr 
White's  Contour  which  accounts  for  4  per  cent 
of  tampon  sales  in  chemists  and  drug  stores. 

Tampax  has  recently  been  relaunched  with 
a  new  rounded  end,  but  the  packaging  remains 
much  the  same  for  the  moment. 

The  company  also  believes  it  has  grown 
business  for  pharmacies.  Their  school  lecture 
service  directs  young  users  to  their  local 
chemist,  they  run  pharmacy  information 
drives,  and,  they  claim,  they  have  never  been 
outspent  in  promoting  the  brand.  Now  they 
are  looking  to  increase  their  chemist  call  rate 
above  the  current  4,000. 

This  year  the  promotional  spend  will  be  in 
excess  of  £3. 5m  above  and  below  the  line, 
says  the  company.  Advertising  will  continue  in 
the  women's  and  teenage  Press,  as  always 
crowded  with  copy  and  focussing  on  freedom 
and  discretion  —  "the  message  we  have  been 
hammering  home  for  50  years,"  says  Mr 
Stephenson.  Like  other  companies  they  are 
looking  for  a  relaxation  to  television 
advertising  guidelines.  At  the  moment  they 
would  only  be  able  to  promote  the  name,  not 
product  benefits.  "We  know  it  is  not  in 
anyone's  interest  to  make  an  advert 
offensive,"  says  Mr  Stephenson. 


Their  advertising  continues  to  suggest 
towels  take  time  out  of  a  women's  life.  The 
towel  market  continues  to  be  their  chief 
competitor.  And  as  brand  loyalty  becomes 
great  in  the  over  20s,  they  too  are  out  to  stake 
their  claim  of  the  young  so  to  build  on  up  a  long 
term  audience. 

The  appropriate  product  here,  Tampax 
Slender,  is  sold  almost  exclusively  in 
pharmacies,  they  say,  and  has  seen  25  per 
cent  growth  year  on  year.  Nearly  500,000 
Slender  samples  were  sent  out  free  last  year 
via  the  company's  advisory  team  headed  by 
consumer  services  manager  Marion  Bruce. 

Their  advisory  scheme  has  been  running 


for  25  years  and  today  a  team  of  nurses  cover 
approximately  2 ,000  secondary  schools  each 
year.  Information  packs  and  samples  are 
offered  to  all  other  schools  for  distribution. 
Talks  are  aimed  primarily  at  13-14  year  old 
girls  and  cover  all  aspects  of  growing  up  and 
every  practical  aspect  of  having  a  period,  says 
Ms  Bruce.  Literature  is  available  for  mother's 
and  daughters,  young  girls,  mothers  after 
childbirth,  for  dads,  chemists . . . 

"The  chemist  could  benefit  from  taking 
this  advice  on  board  in  their  'ask  your 
pharmacist'  campaigns,"  says  Ms  Bruce, 
"for  example  by  improving  details  at  POS  and 
including  a  sign  saying  'ask  Ms  .  .  ." 


Lil-lets:  taking 
on  Tampax 

Smith  &  Nephew,  in  the  meantime,  are  out  to 
prove  tough  competition  for  Tambrands. 
They  have  taken  the  emphasis  off  the 
advantage  of  tampons  over  towels  in  their  new 
ads,  and  put  it  on  the  advantage  of  Lil-lets  over 
Tampax. 

'  'While  the  brand  holds  90  per  cent  of  the 
digital  sector  (£18m  rsp),  distribution  of  our 
Lil-lets  Mini  is  only  in  half  the  chemists 
compared  to  Tampax  Slender  which  is  in  77 
per  cent,"  senior  product  manager  Peter 
Wood  told  C&D.  Like  Tambrands,  S&N  are 
keen  to  promote  this  "designed  for  young 
users  'catchment'  product".  "Our  aim  is  to 
increase  distribution  from  50  to  90  per  cent  in 
pharmacies, ' '  says  Mr  Wood. 

Their  plan  of  action:  a  £2m  support 
programme,  an  improved  product, 
modernised  packaging  and  a  reduced  price. 
The  company  did  not  advertise  at  all  in  1986 
but  this  year  has  cast  off  its  old  ball  and  chain 
ad  and  launched  a  whole  new  series  loaded 
with  information  aiming  to  attract  young 
towel,  but  chiefly  Tampax  users. 

To  date  the  company  is  claiming  it  is  a 
success.  After  ads  in  Jackie,  Look  Now  and 
Company  had  run  for  two  weeks  the  requests 
for  product  samples  increased  five  fold  to 
5,000.  The  £lm  Press  campaign  is  continuing 
until  the  end  of  the  year  in  15  different  young 
girl's  and  women's  magazines. 

A  consumer  survey  recorded  some  84  per 
cent  of  women  showed  spontaneous 
awareness  of  the  brand,  says  Mr  Wood,  and 
an  increasing  proportion  found  the  product 
more  innovative  and  aware  of  their  needs. 

For  the  chemists  the  company  offers  a 
range  of  POS  material,  and  as  part  of  a  £lm 
spend  below  the  line  it  is  running  a  support  and 
sampling  programme  in  the  Press,  and 
possibly  sponsoring  a  radio  show  and  running 
a  "Lil-lets  competition".  And,  of  course,  it 
receives  backing  via  its  advisory  team. 

"I  would  anticipate  the  50/50  towel  to 
tampon  barrier  being  broken  in  the  not  too 
distant  future,"  says  Mr  Wood.  "We  have 
already  seen  that  people  are  looking  for 
increased  discretion  as  well  as  reassurance. 
They  arc  the  things  the  tampon  offers.  And 
there's  a  new  generation  of  mothers  who  will 
have  experienced  the  benefits,  uncovered  the 
myths,  and  who'll  want  to  recommend 
tampons  to  their  daughters. 
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LYNX  SALES  HAVE 
EEN  GETTING  SO  HOT, 


WE'VE  GONE 
THE  SHOWI 


1987  was  a  very  successful  year  for  Lynx.  It  grew 
bigger,  faster  and  hotter  than  any  other  deodorant. 

In  fact,  it  has  without  a  doubt  become  the  hottest, 
nost  successful  male  deodorant  brand  on  the  market. 

But  hold  on  to  your  bath  towels  because  Lynx  is 
umping  into  the  shower  with  new  Lynx  Shower  Gel. 

Not  only  have  its  four  manly  fragrances  already 
>roved  a  major  success  all  over  Europe,  but  Lynx  is  set  to 
izzle  in  what  is  one  of  the  most  rapidly  growing  areas  of 
he  U.K.  toiletries  market. 


L... 

What's  more,  New  Lynx  Shower  Gel  isn't  simply  a 
mere  range  extension.  It  will  muscle-in  to  the  market  as  a 
brand  in  its  own  right  with  a  £1.1  million  spend,  matching 
any  of  the  competition  and  sure  to  leave  them  looking  wet. 

So  make  sure  you  stock  all  four  variants  in  time  for 
the  national  TV  launch  in  June. 

If  you  thought  we  were  hot  last  year,  wait  till  you  see 
us  steaming  in  the  shower! 

FROM  THE  BIGGEST  NAME  IN  TOILETRIES. 
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STaking  their  share 


At  present,  however,  towels  hold  onto  their 
55  per  cent  of  the  san-pro  market  and 
manufacturers  don't  look  like  giving  it  up 
easily.  This  year  it's  predicted  that  out  of  the 
£131m  spent  on  san-pro  products,  £74m  will 
be  spent  on  towels.  And  it  is  a  trend 
manufacturers  see  continuing  for  at  least  the 
next  five  years. 

But  there  are  definite  trends  within  this 
market.  Perhaps  most  interesting,  and  most 
profitable,  is  the  trend  towards  multiple  usage. 
Now  only  39  per  cent  of  women  use  just  one 
type  of  protection,"  says  Rosi  McMurray, 
marketing  manager  at  Kimberly-Clarke's 
persona]  care  division.  '  'Research  shows  that 
30  per  cent  of  women  use  full  size  towels  with 
tampons,  and  a  further  12  per  cent  use  full  size 
towels  with  a  slim  or  mini-pad.  And  in  a  society 
becoming  more  health  and  hygiene  conscious, 
women  are  likely  to  be  changing  more  often. 

This  is  reflected  in  the  increase  in  large 
packs  available.  For  example,  when  Smith  & 
Nephew  repackaged  press-ons  in  20s  they 
saw  Boots  sell  twice  as  many  packs  between 
June  and  December  as  they  did  10s  between 
January  and  June.  That  is  four  times  the 
quantity! 

Multiple  usage  has  also  been  encouraged 
by  pant  liners,  more  of  which  are  now  being 
presented  in  tri-fold  packs  for  extra  discretion. 
Pant  liners  increased  their  share  to  over  15 
per  cent  last  year  —  and  some  expect  that  to 
double  by  the  end  of  '88.  Still  only  two  out  of 
10  women  use  pant  liners.  In  Germany  they 
account  for  half  the  sanitary  towel  market, 
says  Debbie  Maxwell,  brand  manager  for  Dr 
Whites  at  Smith  &  Nephew.  "If  reflected  here 
the  market  would  be  worth  £37m. ' ' 

But  Ms  Maxwell  has  her  doubts  on  how  far 
it  will  grow.  '  'Tampon  users  don't  really  want 
to  use  a  pant  liner  every  day  .It's  too  much  like 
a  sanitary  towel, ' '  she  suggests . 

'  'I  would  like  to  see  something  that  didn't 
look  like  a  sanitary  towel,  but  rather  an  extra 
gusset  for  pants  which  could  be  marketed 
along  with  soap  powders  as  a  washing  aid. 

It  would  be  great  news  for  women,  but  not 
so  for  chemists. 

'  'And  the  market  is  still  rather  taboo  which 
could  hold  an  all-month  product  back,"  says 


NO  SWEAT! 

"A  nice,  noisy  and  competitive  year,"  is  Elida 
Gibb's  prediction  for  the  anti-perspirant 
deodorant  market  in  1988.  And  reports  so  far 
received  seem  to  indicate  just  that. 

The  market  as  a  whole  —  including  body 
sprays,  is  estimated  to  be  worth  some  £149m 
at  rsp  but  with  two  out  of  10  females  and  half  of 
males  still  claiming  they  don't  use  a  product, 
there  is  plenty  of  room  for  growth. 

Today's  health  and  hygiene  conscious 
society  are,  it  seems,  using  more  products  — 
and  more  often.  This  has  been  reflected  in 
trends  towards  larger  sizes  (particularly  in 
family  brands);  new  varients,  as  company's 
claim  consumers  buy  a  choice  and  build  up  a 
wardrobe  of  products  (or  perfumes) ;  and  line 
extensions,  as  with  Beecham's  Body  Mist, 


KC 's  Simplicity  range 

Ms  Maxwell. 

At  the  other  end  of  the  market  high 
absorbency  towels  are  a  sector  predicted  to 
grow.  Products  specifically  targetted  here 
include  Simplicity  Night-Time,  Dr  Whites  All 
Nights  and  Robinsons  recently  launched 
Cameo  maxi  pads.  The  sector  currently  holds 
only  1  per  cent  of  the  market  but  according  to 
KC 's  Ms  McMurray  it  should  reach  5  per  cent 
by  1992.  "Simplicity  Night-Time  has 
succeeded  because  it  meets  a  very  real  need 
—  for  women  with  very  heavy  or  problem 
periods  and  for  new  mothers, ' '  she  says. 

Ms  Maxwell  says  when  Smith  &  Nephew 
launched  their  Secrets  tri-fold  in  super 
absorbant  varient,  they  saw  sales  increase  by 
36  per  cent. 

KC 's  research  has  also  shown  women  are 
more  likely  to  buy  from  within  a  single  range , 
whether  branded  or  own  label.  S&N  say  they 
have  found  women  spend  no  more  than  three 
seconds  at  a  san-pro  stand.  They  will,  then, 
want  quick  and  easy  product  identification. 

Last  year  Kimberly-Clark  brought  all  their 
products  under  the  Simplicity  umbrella,  Smith 
&  Nephew  did  the  same  under  the  Dr  White ' s 


which  has  added  yet  another  line  this  month  in 
the  form  of  a  shower  gel. 

These  trends  are  amplified  in  the  growing 
male  market.  Manufacturers  are  suggesting 
men  are  not  only  becoming  more  hygienic 
(until  recently  usage  was  as  low  as  20  per  cent) 
but  are  expecting  a  grooming  range  equivalent 
to  that  used  by  their  female  counterparts. 

While  all  this  bodes  well  for  manufacturers 
they  suggest  it  may  not  be  as  promising  for  the 
chemist.  Last  year  saw  groceries  increasing 
their  share,  though  chemists  and  drugstores 
still  account  for  just  over  half  of  total  sales  in 
both  anti-perspirant  deodorants  and  body 
sprays.  Independent  pharmacies  take  about  7 
percent. 

Manufacturers  suggest  good 
merchandising  could  help  —  offering  a  choice 
without  the  muddle  of  too  many  brands,  and 
through  display,  in  some  way  reflecting  the 
product  share.  This  is  split  three  ways: 
aerosols  accounting  for  an  increased  70  per 
cent  last  year;  roll-ons  holding  about  20  per 


banner,  and  only  last  month  Scott  relaunched 
Bodyform  with  Libra  branding  across  the 
whole  range.  Lots  of  packs  colour  code 
absorbancies  now  for  easy  product 
identification.  Pack  information,  for  example 
on  Dr  Whites,  indicates  what  absorbancy 
comes  in  what  colour  and  cross-codes  the 
ranges.  "But  if  a  retailer  is  going  to  commit 
himself  to  a  single  major  range  he  has  to  be 
completely  confident  of  the  quality  of  the  total 
package,"  says  Ms  McMurray. 

All  manufacturers  have  shown  their  sales 
increase  when  they  advertise. 

Market  leaders  Kimberly-Clark  are  this 
year  promoting  Simplicity  with  a  £2m 
advertising  campaign,  using  television  and  the 
women's  Press.  Currently  a  Save-and-Select 
promotion  is  being  run  offering  a  choice  of 
either  a  book,  record  or  garden  token,  or 
money-off  next  purchase  coupons  in  return  for 
proofs  of  purchase.  They  have  other 
promotions  planned  for  the  rest  of  the  year. 

Smith  &  Nephew  now  rate  themselves 
third  in  the  to wel  market .  They  have  lost  over 
6  per  cent  of  their  share  since  1985  because  of 
the  decline  in  looped  towels  and  the  increase  in 


cent,  and  solids  about  10  per  cent. 

Elida  Gibbs  claim  they  are  the  biggest 
spenders  in  this  market,  and  continue  this  year 
to  promote  their  three  brands. 

Sure,  which  claims  a  13.3  per  cent  share, 
will  receive  some  £3m  backing  on  television 
advertising,  as  well  as  appearing  —  via  the 
pictured  "sticky  situation"  with  the  snakes  — 
on  Adshel  sites  countrywide,  and  no  doubt  in 
retailer's  windows.  Chemists  are  being 
invited  to  submit  a  photograph  of  a  Sure 
window  display  to  compete  for  a  share  in 
£5,000  of  cash  prizes.  The  company  will 
provide  display  kits  and  judges  will  pick  13 
retailers  who  have  made  best  use  of  this 
material  and  their  own  imagination. 
Furthermore,  retailers  taking  part  will  also 
receive  leaflets  for  a  consumer  competition, 
offering  customers  the  chance  to  win  a  holiday 
in  the  Algarve. 

The  company  say  their  traditional 
Valentines  day  offer  for  Impulse  was  a 
"terrific"  success.  This  year  will  see  the 
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own  label.  Though  the  company's  business 
has  kept  up  because  of  its  production  of  own- 
label.  They  continue  to  produce  16  million 
branded  towels  and  tampons  weekly  at  Alum 
Rock  Road. 

Modernised  packs  of  Dr  Whites  are  aimed 
at  the  young  users  and  this  month,  as  part  of 
this  year's  £1.5m  promotional  spend,  they 
launched  an  extra  value  offer  giving  two  extra 
for  10,  four  extra  for  20.  The  offer  will  be 
repeated  later  in  the  year.  Sampling  and 
advertising  is  also  planned  for  support.  A 
current  £100,000  campaign  samples  the  Maxi 
product  in  Bounty  bags  with  an  "after  birth 
leaflet.  It  comes  with  a  15p  off  next  purchase 
coupon,  and  they  say  they  are  receiving  6,000 
redemptions  out  of  32,000  samples  each 
month. 

Scott  have  a  share  in  two  sectors  which 
also  hold  real  potential:  the  economy  and 
contoured  towel.  They  claim  a  12.2  per  cent 
share  for  Bodyform,  a  13.5  per  cent  rise  on 
1986,  and  an  8.3  per  cent  share  for  Libra. 

They  still  have  confidence  in  the 
countoured  sector,  and  brand  manager  David 
McFarlane  believes  in  the  future  all  towels  will 
be  either  slim  or  shaped.  He  claims  highest 
brand  loyalty  for  the  product  in  the  towel 
sector,  but  thinks  it  has  been  held  back  from 
taking  a  larger  slice  because  of  the  targetting. 
That  was  part  of  the  reason  for  a  complete 
relaunch  the  trade  saw  last  month,  taking  the 
emphasis  off  discretion  and  putting  it  on  the 
"new  improved  product".  "Discretion  is 
very  much  the  domain  of  young  girls,"  says 
Mr  McFarland.  The  product  was  promoted  by 
price-marked  packs  and  is  being  advertised 
across  a  wide  range  of  magazines  for  all  ages 
as  part  of  a  £900,000  campaign. 

There  are  several  contoured  products  in 
the  States  but  currently  Bodyform  is  the  only 
one  in  the  UK.  It  is  soon  to  be  rivalled, 
however,  by  the  launch  of  Johnson  & 
Johnson's  Silhouettes. 

The  economy  sector  holds  its  importance 
for  chemists.  Scott's  Penny  wise  has  also  been 
relaunched  with  a  new  improved  rounded  end 
product  and  modernised  packaging.  They 
described  the  move  as  the  best  thing  they 
have  ever  done  for  chemists. 


launch  of  a  new  varient  and  a  new  mini  size, 
and  the  brand  will  again  be  backed  by 
advertising,  a  major  covermount  on  a 
women's  magazine,  and  possibly  a  mini 
Impulse  magazine. 

Capitalising  on  multiple  usage  of  products, 
Colgate-Palmolive  are  launching  a  new  Soft 
and  Gentle  variant  called  After  Hours, 
designed  for  special  occasion/  evening  use. 

It  uses  what  the  company  calls  "a  more 
sophisticated"  fragrance  and  is  packaged  in 
midnight-blue  while  still  using  the  familiar 
silver  lady.  The  introduction  coincides  with  a 
relaunch  of  the  whole  range,  which  the 
company  claims  is  a  leader  in  the  female  sector 
and  number  two  in  aerosols.  It  now  has  a 
better  formula,  modernised  packaging  and 
colour  coded  tops  and  bases,  say  Colgate- 
Palmolive. 

The  launch  of  After  Hours  will  be  backed 
by  a  £2. 5m  television  campaign  running 
throughout  the  Summer,  as  well  as  a  20p-off 
couponing  campaign  running  through  teenage 


A  Sure  sign  of  success 

fashion  magazines. 

A  special  introductory  offer  gives  25ml 
extra  free  on  aerosol  packs  and  20  per  cent 
extra  free  on  roll-ons  across  the  whole  range . 
The  new  varient  will  come  in  three  sizes: 
100ml  trial  size  aerosol  which  will  carry  lOp  off 
next  purchase,  plus  150ml  and  200ml  aerosol 
packs. 

Meanwhile  television  advertising  and  POS 
materia]  is  backing  Cussons'  Imperial  Leather 
Dry,  which  the  company  claims  holds  a  3.5  per 
cent  sterling  share,  and  a  £2m  advertising 
campaign  on  televisions  and  capital  radio  will 
support  Gillete's  Right  Guard.  Gillete  claim  to 
have  held  their  share  across  all  three  product 
types  and  claim  particular  success  for  their 
Right  Guard  Sport  which  currently  holds  a  4.5 
per  cent  share.  The  company  launched  a  new 
range  at  the  beginning  of  this  year  —  Natrel 
Plus .  This  month  sees  the  start  of  its  support 
programme  which  includes  advertising  on  TV 
and  in  the  women's  Press. 

At  the  beginning  of  this  month  Beecham 
added  a  shower  gel  to  their  Body  Mist  range , 
which  they  rate  as  number  two  in  the  APD 
market  with  a  7.3  per  cent  share.  The  launch 
is  being  supported  by  television  advertising 
from  June,  as  well  as  sampling  and  an 
introductory  price  offer.  Last  month  Ashe 
added  a  new  Amber  variant  to  their  Amplex 
range,  which  claims  a  17.8  per  cent  share  in 
the  roll-on  sector.  And  they  gave  the  brand  a 
new  modernised  pack  and  an  improved 
formula  designed  to  prevent  stinging.  It  is 


being  supported  by  a  £lm  television 
advertising  campaign  this  year. 

Combe  are  continuing  to  support  both 
Vagisil  feminine  powder  and  Lanacane  cooling 
creme  in  women's  magazines,  also  backing 
the  latter  with  advertising  in  London  Tubes 
and  on  regional  television.  Crookes  claim  15 
per  cent  year  on  year  growth  for  their 
Femfresh  range,  which  this  Summer  will  be 
promoted  via  a  sampling  campaign  in  women's 
magazines. 

And  Vichy  are  running  a  special  promotion 
on  their  APD  and  deodorant  spray,  offering 
25ml  extra  free  under  the  end  of  May. 

In  the  male  market  Elida  Gibbs  continue  to 
use  the  car  theme  to  promote  their  Lynx  and 
Denim  lines.  A  black  TVR  will  be  stopping  off 
at  shopping  centres  round  the  country 
promoting  Lynx  and  inviting  customers  to 
enter  a  competition  to  win  the  car.  This  year 
will  see  a  shower  gel  added  to  the  range  in  four 
varients,  and  the  product  backed  by  television 
advertising  and  advertorials  in  men's 
supplements  like  Cosmo  man  and  Options  for 
men. 

Denim  continues  to  receive  worldwide 
Press  coverage  via  its  sponsorship  of  Nigel 
Mansell. 

Shulton,  meanwhile,  continue  to  promote 
the  Old  Spice  anti-perspirants  and  deodorants 
with  money-off  promotions  worth  up  to  30 
pence,  and  Mandate  anti-perspirant  and 
deodorant  sprav  is  available  this  month  with  £1 
off. 
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UNICHEM  MEMBERS 

WHAT  IS  UNICHLM  REALLY  WORTH? 

Macarthy 's  current  proposals  value  UniChem  at  £73  million: 
£64  million  for  your  shares  and  a  £9  million  cash  injection  to  your  husinesses 
through  early  release  of  your  PROSPER  and  PRISM  discounts. 

When  independent  City  commentators  commit  themselves  to  a  definite  view 
on  an  issue  like  the  future  oi  UniChem,  they  put  their  professional 
reputations  on  the  line. 
To  assist  you  in  your  assessment  of  what  UniChem  is  really  worth,  we  have 
collated  the  comments  of  a  number  of  leading  investment  analysts. 

MORGAN  STANLEY 
"We  value  UniChem  at  a  little  over  £57  million,  so  we  would  strongly 
advise  pharmacists  that  it  has  to  be  in  their  best  interests  to  return  the  pink 
forms  in  order  to  reopen  negotiations  with  Macarthy." 

ROBERT  FLEMING  SECURITIES 

"Our  valuation  suggests  an  imputed  market  value  of  £64.2  million  

In  our  opinion,  the  offer  by  Macarthy  is  entirely  credible  and  fair." 
"Given  the  reaction  of  institutions  to  the  likely  value  of  UniChem, 
many  UniChem  shareholders  may  find  their  expectations  dashed  if  the 

flotation  proceeds." 

SWISS  BANK  CORPORATION  SAVORY  Mil  I  N 
"As  a  single  business  company,  we  would  certainly  value  UniChem  at  a 
discount  to  Macarthy  and  would  be  inclined  to  agree  with  the  value  of  £64.2 
million  given  to  the  company  it  it  were  floated  now." 

MACARTHY'S  CURRENT  PROPOSALS  ARE  WORTH  £73  MILLION. 
YOU  HAVE  THE  POWER.  MAKE  SURE  YOU  USE  IT. 
SEND  IN  THE  PINK  FORM  TODAY. 


Note:  The  value  ol  the  proposed  oiler  given  above  Is  based  on  Macarthv's  eurrent  share  price.  The  total  consideration 
available  to  each  UniChem  shareholder  would  depend  on  the  terms  finally  agreed  with  the  Board  ol  UniChem  or  proposed 
bv  Macarthy  lor  the  allocation  of  the  deterred  consideration.  The  level  ol  cash  injection  required  to  effect  the  early  release 
ol  UniChem 's  PR(  )SPf  R  and  PRISM  discounts,  described  above,  has  been  estimated  by  Macarthy 

The  information  in  this  adve  rtise  ment  has  been  emeu  bv  J  I  lenrv  Schroder  Wagg  &  Co.  Limited  on  behalf  of  Macarthy  PLC. 

rhe  I  Mrectors  of  Mai  arthy  PI  C  an-  the  persons  responsible  tor  the  information  contained  in  this  advertisement.  To  the  I 
best  of  their  knowledge  and  belief  (having  taken  all  reasonable  care  to  ensure  that  such  is  the  case)  the  information  contained  in  j 
this  advertisement  is  in  accordance  with  the  facts.  The  Directors  of  Macarthy  PLC  accept  rcs|x>nsibilitv  accordingly 
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What  your  best  friends  didn't  tel 


1  m  m 


Human  skin  odour  results  from  bacterial 
breakdown  of  sweat  and  sebum  on  the  skin 
surface.  Two  types  of  sweat  gland  exist  — 
eccrine  and  apocrine.  Eccrine  glands  are 
distributed  over  almost  the  whole  of  the  body 
surface  (exceptions  being  the  lips  and  genital 
organs)  and  secrete  a  dilute  aqueous  solution 
whose  function  is  mainly  to  regulate  body 
temperature.  The  apocrine  glands  are 
localised  in  the  axillae,  breast,  anal  and  genital 
regions  and  are  regarded  as  secondary  sexual 
characteristic:  they  begin  to  function  at 
puberty.  They  secrete  a  thick,  milky  fluid  rich 
in  organic  material  which  is  an  ideal  substrate 
for  bacteria. 

Neither  eccrine  nor  apocrine  sweat  has 
any  odour  when  produced;  body  odour  occurs 
mainly  as  a  result  of  bacterial  degredation  of 
apocrine  secretions  to  volatile  compounds 
which  are  perceived  as  unpleasant  by  the 
sense  of  smell.  Eccrine  secretions  aid  the 
production  of  body  odour  by  spreading  the 
apocrine  secretions  over  the  surface  of  the 
skin  and  perhaps  by  providing  moisture  to  aid 
bacterial  growth.  Sebum  breakdown  aJso 
contributes  slightly  to  body  odour. 

An  individual's  body  odour  is  unique  and 
can  vary  with  such  things  as  diet  and  emotional 
state  as  well  as,  of  course,  the  length  of  time 
since  last  washing! 


Smell  sensitivity 


Odour  is  detected  by  the  highly  sensitive 
olfactory  system  —  even  in  humans  this  is  so 
sensitive  it  can  detect  one  odorous  molecule 
in  10' 4 .  The  expert  nose  of  a  perfumer  is 
more  sensitive  than  a  gas  chromatograph  or 
mass  spectrometer! 

When  air  is  inhaled  through  the  nose  it 
passes  over  specialised  areas  —  olfactory 
sensory  epithelium  —  which  occupy  about  2-4 
sq  cm  on  each  side  of  the  nasal  cavity.  This  is 
the  first  stage  in  odour  detection  and  if  the 
nose  is  bypassed,  for  example,  someone  with 
a  cold  who  breathes  through  their  mouth,  the 
ability  to  detect  odours  is  greatly  reduced. 

Olfactory  sensory  epithelium  consists  of 
three  distinct  types  of  cells:  receptor 
neurones  interspersed  with  support  cells  and 
underneath,  a  layer  of  basal  cells.  A  basal 
lamina  separates  the  basal  cells  from  the 
underlying  lamina  propria  which  consists  of 
loose  connective  tissue  and  which  adheres  to 
the  cartilage  or  bone  underneath.  The  surface 
of  the  epithelium  is  bathed  by  a  layer  of  mucus 
through  which  odourous  molecules  must  pass 
before  they  can  be  detected  by  the  receptor 
neurones. 

Receptor  neurones  are  elongated  bi-polar 
neurones  arranged  vertically  through  the 
epithelium.  From  the  body  of  the  cell,  a 
dendrite  stretches  upwards  and  terminates  in 
a  "knob"  at  the  epithelial  surface  from  which 
cilia  project  into  the  mucus.  Special  receptor 
proteins  are  believed  to  exist  on  this  knob 
which,  when  triggered  by  an  odourous 
molecule,  send  an  electrical  signal  down  the 
dendrite  to  the  body  of  the  cell.  The  impulse 
is  carried  away  down  the  cell's  axon  which 
joins  with  axons  from  other  receptor  cells  to 
make  the  fila  olfactoria  of  the  olfactory  (first 
cranial)  nerve . 

These  bundles  of  axons  pass  up  through 
holes  in  the  underlying  bone  to  enter  the 


Why  is  BO  such  a  turn  off?  What  makes  us 
react  so  differently  to  smelly  socks  and 
sweet  perfume?  The  answer  is  not  as 
simple  as  one  might  think.  In  this  article 
Vichy's  company  pharmacist  Cathey 
Holland  explains  our  perception  of  body 
odour. 


Gillette  test  Right  Guard  on  air 

cranial  cavity  and  synapse  with  other  neurones 
at  the  olfactory  bulb  which  sits  on  a  specialised 
plate  on  the  floor  of  the  cranium.  Electrical 
impulses  travelling  down  the  olfactory  nerve 
are  therefore  responsible  for  the  perception  of 
smell  and  there  are  approximately  50  million 
olfactory  receptor  neurones  on  each  side  of 
the  nasal  cavity. 

Between  the  receptor  neurones  are 
support  cells  which  are  again  elongated, 
columnar  cells.  They  surround  and  support 
the  receptor  cell  dendrites,  essentially 
isolating  them  from  each  other.  In  addition, 
they  have  microvilli  at  their  surface  and  appear 
also  to  have  a  secretory  function,  believed  to 
produce  mucopolysaccharides  which 
contribute  to  the  mucus  layer. 

Other  constituents  of  the  mucus  layer  are 
neutral  polysaccharides  secreted  by  Bowmans 
glands  found  in  the  lamina  propria  and  whose 
ducts  travel  through  epithelium  and  open  onto 
its  surface.  The  irregularly  shaped  basal  cells 
may  well  be  the  stem  population  for  receptor 
cell  neurones,  as  both  these  and  the 
supporting  cells  are  replaced  throughout  the 
life  of  all  adult  vertebrates. 

What  makes  a  smell  attractive  or 
disagreeable  is  no  doubt  due  to  the  brain's 
perception  of  certain  odorous  molecules  but 
why  some  should  be  perceived  as  agreeable, 
and  others  not,  is  not  at  all  clear. 

In  27  BC  Lucretius  wrote:  "You  cannot 
suppose  that  atoms  of  the  same  shape  are 
entering  our  nostrils  when  stinking  corpses 
are  roasting  as  when  the  stage  is  freshly 
sprinkled  with  saffron  of  Cilcia  and  a  nearby 
altar  exhales  the  perfume  of  the  Orient  .  .  . 
You  may  readily  infer  that  such  substances  as 
agreeable  titillate  the  senses  are  composed  of 
smooth  round  atoms.  Those  that  seem  bitter 
and  harsh  are  more  tightly  compacted  of 
hooked  particles  and  accordingly  tear  their 
way  into  our  senses  and  rend  our  bodies  by 


their  inroads." 

Today,  2000  years  later,  our  insight  into 
the  true  mechanisms  has  advanced  relatively 
little!  Many  theories  of  how  odorous 
molecules  interact  with  receptor  neurones 
have  been  postulated,  including  vibrational  and 
enzymic  systems,  but  the  most  probable  is 
that  the  interaction  occurs  because  of  the 
stereochemistries  of  the  odorous  molecule 
and  the  receptor  cell  protein. 

Each  receptor  neurone  is  capable  of 
detecting  a  variety  of  odours,  unlike  the  optical 
system  which  has  specific  types  of  receptors 
for  specific  wavelengths  of  light.  The 
sensitivity  of  receptor  cell  neurones  varies 
between  individuals  and  the  threshold  of  odour 
detection  can  vary  between  neurones  by  as 
much  as  five  log  units. 

Between  individuals  the  ability  to  detect 
odours  varies  greatly  but  there  is  no  essential 
difference  between  the  odour-perceiving 
capacities  of  men  and  women.  The  sense  of 
smell  can  be  impaired  in  various  ways.  A 
general  reduction  in  the  sense  of  smell  — 
hyposmia  —  occurs  naturally  with  age.  About 
every  22  years  the  threshold  concentration 
required  for  the  detection  of  odour  doubles,  so 
that  a  64  year  old  requires  approximately  four 
times  as  high  a  concentration  of  an  odour  than 
does  a  20  year  old  if  they  are  both  to  detect 
that  odour.  Temporary  hyposmia  can  be 
induced  by  a  cold  or  hay  fever  where  free 
passage  of  air  is  hindered.  In  these  cases  the 
ability  to  detect/smell  is  reduced  by  a  factor  of 
about  four. 


Sensory  loss 


If  the  olfactory  nerve  is  ineffective  the  sense 
of  smell  will  be  lost,  a  condition  called  anosmia 
which  affects  about  0.2  per  cent  of  the 
population.  It  may  be  induced  by  injury, 
infection  or  disease  such  as  infiltration  by 
tumour.  Anosmic  patients  can  often  still  detect 
irritant  chemicals  which  are  detected  by 
branches  of  the  trigeminal  nerve  which  reach 
the  olfactory  epithelium.  In  complete  anosmia 
when  even  this  sense  is  absent,  a  patient  is 
unable  to  differentiate  between  pure  water 
and  30  per  cent  formalin! 

Specific  anosmia  is  the  most  common  type 
of  olfactory  abnormality  and  describes  the 
phenomenon  of  olfactory  '  'blind  spots' '  where 
an  individual  cannot  detect  a  certain  narrow 
range  of  odours.  One  or  more  of  these 
olfactory  "blind  spots"  can  be  present  and 
they  are  thought  to  be  hereditary.  Perhaps  a 
person  whose  "blind  spot"  covers  the  sweaty 
odours  could  be  thought  lucky  by  those  who 
can  detect  them! 

Hypersomia  (an  increased  sensitivity  to 
odours)  has  been  reported,  but  not  proven,  in 
cystic  fibrosis  and  adrenal  insufficiency.  It  is 
probably  a  myth  that  women  are  more 
sensitive  to  musky  odours  around  the  time  of 
ovulation! 

Disorders  of  odour  perception  may  also 
occur  in  psychotic  conditions,  either  real, 
where  a  normally  acceptable  smell  is 
perceived  as  repulsive,  or  imaginary  such  as 
in  the  attention-seeking  condition. 
Munchausens  syndrome,  for  example,  is 
where  the  "patient"  describes  abnormal 
smells  in  an  effort  to  gain  unnecessary  medical 
attention. 
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Every  which 

way  for 
pharmacy? 

Having  learnt  today  from  The 
Independent  that  Macarthy  have 
"already  attracted  support  from 
the  10  per  cent  of  Unichem 
members  which  allows  it  to 
requisition  a  meeting, ' '  I  feel  it  is 
timely  to  suggest  why  community 
pharmacists  should  carefully 
consider  vigorous  resistance 
against  association  with  publicly 
quoted  companies  having 
pharmaceutical  interests  but  with 
a  majority  of  non-pharmacist 
shareholders;  a  particularly 
Macarthy  and  Vestric. 

The  Government,  too,  should 
discourage  further  ownership  of 
community  pharmacies  by  such 
investment  groups.  While  these 
tend  to  concentrate  on  larger 
operations  in  urban,  suburban  or 
out-of-town  sites,  the  recent  rapid 
expansion  of  Lloyds  whose  NHS 
turnover  —  estimated  at  60  per 
cent  last  year  —  focusses  on  the 
question  of  non-pharmaceutical 
shareholders  taking  taxpayers' 
money  out  of  NHS  funds. 
Whether  these  profits  are 
"hidden"  or  declared,  does  not 
alter  the  fact  that  the  NHS 
contract  still  allows  a  surplus  for 
investors  which  is  substantially 
more  than  the  salary  element 
required  for  pharmacists  and  their 
trained  staff. 

'The  path  to  prosperity 
extends  far  beyond  quick 
capital  gains  in  the  early 
1990s' 

New  conditions  for  community 
pharmacists  have  already  been 
created  by  our  new  contract. 
Almost  total  acceptance  of  the 
Nuffield  recommendations  and 
Health  &  Medicines  Bill  has  been 
reinforced  by  the  new  image  of 
community  pharmacy  based  on 
the  sound  foundation  of  the  NPA 
Board  of  management. 

Such  conditions  emphasise  the 
fact  that  the  path  to  prosperity  and 
vocational  fulfilment  for 
independent  pharmacists, 
whether  aspiring  or  established, 
extends  far  beyond  quick  capital 
gains  in  the  early  1990s.  However 
we  make  our  money,  the 
Government  will  take  its  share  as 
clawback  from  NHS  profits,  VAT 
or  taxation  of  income  or  capital 
gains. 

Since  the  first  restrictive 
practice  to  receive  governmental 
scrutiny  30  years  ago  —  the 
Chemists  Federation,  leading  to 
its  immediate  proscription,  we 
have  seen  the  loss  of  billions  of 
business  then  considered  to  be 


essential  to  pharmacies  —  in  the 
UK  Cosmetics  &  Toiletries 
Report  this  figure  is  put  at  £2.7 
billion.  This  factor  alone  continues 
to  accelerate  the  trend  of 
community  pharmacy  from  the 
commercial  to  the  professional. 
This  trend  is  cost  effective  and 
professionally  rewarding  in 
France.  There  are  nearly  twice  as 
many  pharmacies  per  capita  than  in 
the  UK:  enough  to  serve  all  but 
the  most  mountainous  of  districts, 
while  stimulating  professional 
competition  in  more  popular 
areas. 

'...a  sudden  change  of 
quantity  to  quality  in 
British  community 
pharmacy...' 

While  this  situation  has  existed 
for  more  than  a  century  in  France 
and  has  quickly  adapted  to  the 
dramatic  changes  in  therapy  of  the 
last  40  years  there  is  evidence  in 
the  UK  that  a  more  sudden 
change  of  quantity  to  quality  in 
British  community  pharmacy  will 
take  place  over  the  next  decade 
for  the  following  reasons: 

■  The  establishment  of  rural 
pharmacies  has  been  prevented 
by  the  maintenance  of  the  1-mile 
limit  and  the  perpetuation  of  the 
dispensing  doctors  monopoly. 
This  is  likely  to  end  when  the  cost, 
estimated  at  £60m  a  year  is 
counted.  ■Limitation  of  NHS 
contracts  by  new  legislation  will 
increase  the  catchment  area  of 
NHS  and  private  pharmaceutical 
services  to  a  potential  of  4,000  to 
7,000  persons  per  pharmacy. 

■  Incentives  for  relocation  of 
some  urban  pharmacies  will  be 
increasingly  strong  for  economic 
reasons  rather  than  through 
compensation  schemes. 

■  Establishment  by  independent 
pharmacists  of  small 
professionally  orientated 
pharmacies  in  villages  at  the 
centre  of  catchment  areas  of 
4,000-7,000  in  the  many  areas  of 
recent  population  increase. 

Alan  Smith  stated  recently  at 
the  Bucks  LPC  Conference: 
"From  now  on,  pharmacists 
might  be  better  employed  using 
their  own  capital  to  fund  the 
business  rather  than  an 
overdraft. ' '  As  most  of  us  started 
with  borrowed  capital  it  would 
benefit  potential  borrowers  to 
consider  the  following  priorities: 
first,  family  or  friends;  secondly 
Unichem  and  third,  the  Vestric 
franchise  scheme.  Only  the  first 
and  second  options  will  ensure 
that  the  professional  pharmacies 
of  the  future  will  be  firmly  in  the 
hands  of  pharmacists. 

Under  these  circumstances 
the  logical  solution  for  Macarthy 
would  be  to  secure  its  declining 
wholesale  business  by  operating  a 
franchise  plan  similar  to  that  of 
Vestric.  A  good  start  could  be 


made  by  giving  the  Drummond 
and  Savory  &  Moore  managers 
the  opportunity  of  acquiring  170  or 
more  pharmacies  with  220  Lloyd 
shops  to  follow  later  after  further 
mergers  of  acquisitions. 

So,  if  Macarthy  have  anything 
to  do  with  our  Unichem, 
commonsense  dictates  that  we 
take  over  Macarthy.  May  I  urge 
that  the  90  per  cent  of 
Unichemists  who  have  not  yet 
expressed  their  opinion  do  so 
unequivocally  against  the 
Macarthy  overtures  to  bring  the 
UK  more  closely  into  line  with  the 
concept  of  "One  pharmacy,  one 
proprietor  pharmacist"  which 
works  so  well  in  the  EEC, 
Australia  and  New  Zealand. 


Keith  Jenkins 

Wendover,  Bucks 


Justifying  a 
prickly 
problem 

In  response  to  the  letter  from  M. 
Ashmere  of  Cheshire  (C&D  last 
week);  the  vast  majority  of 
diabetic  patients  who  perform 
blood  glucose  monitoring  is 
provided  with  materials  by 
hospital  pharmacies.  This  has 
always  been  the  practice  since 
these  materials  were  not  available 
on  FP10  and  are  costly. 

Items  such  as  the  Glucolet 
finger  pricking  device  are 
accessories  for  better  testing. 
Only  very  occasionally  does  a 
retail  pharmacist  seek  to  purchase 
such  items  which  we  then  supply 
at  the  normal  trade  list  price  (eg 
£9.95).  Glucolets  have  been  a 
special  offer  made  directly  to 
individual  users. 

With  the  Government's 
announcement  that  blood  glucose 
testing  strips  will  become 
prescribable  on  FP10  later  this 
year,  the  majority  of  patients 
should  obtain  theirs  through  the 
retail  pharmacist.  This  will 
undoubtedly  change  the  pricing 
structure  of  retail  distribution 
versus  hospital  sales.  Many 
pharmacists  at  that  time  may  wish 
to  become  more  closely 
concerned  with  selling  the 
ancillary  products  and  providing 
the  necessary  support  and 
information  to  users  which  this 
implies.  Ames  will  be  very  happy 
to  support  the  retail  trade  in  any 
such  development. 


Dr  P.J.  Mill 

Business  group  director 
Ames  Division,  Miles 
Laboratories 
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Seton  take  a  fres 
look  at  Wipes 


Everyone  appreciates  a  good  idea.  So  when  we 
first  thought  of  a  range  of  fresh  wipes,  we  asked 

your  customers  their  opinion.  The  response  in 
favour  of  this  unique  concept  exceeded  even  our 
expectations.  And  that  means  that  our  fresh  idea 
is  bound  to  clean  up. 

Seton  have  developed  a  range  of  four  Sterets 
Health- wipes- antiseptic  Steriwipe,  germicidal 
Hand- wipes,  natural  Fresh- wipes  and  disinfectant 
Seat-wipes.  All  have  unique  cleansing  properties, 
and  each  one  is  suitable  for  a  specific  medical, 
antiseptic  or  hygienic  purpose. 

They  are  all  attractively  packaged  and  presented 
in  individual  sachets  for  cleanliness,  freshness  and 
convenience  with  the  support  of  a  strong, 
compact  point-of-sale  dispenser. 

With  the  endorsement  of  Seton  Healthcare  -  a 
leading  name  in  healthcare  products  for  hospitals 
and  the  home  -  they're  certain  to  move  off  your 
shelves  fast. 

It's  a  fresh  sales  opportunity,  so  make  sure  you 
have  sufficient  stocks. 

Then  you  can  clean  up  too. 


\0 


Seton 

Tm  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:669956  Fax  061 626  9090 


PSGB  COUNCIL 


Society  responds  to 
DHSS  labelling  suggestions 


The  Society  is  to  make  a  number 
of  comments  on  the  Department 
of  Health's  consultation  document 
about  information  on  medicines 
(C&D.  February  13,  p248). 

The  Society's  Council  decided 
at  this  month's  meeting  to  object 
to  the  proposed  discontinuation  of 
the  warning  "If  symptoms 
persist,  consult  your  doctor", 
used  on  products  containing 
aloxiprin,  aspirin  or  paracetamol. 
It  was  felt  that  there  was  value  in 
the  phrase,  and  it  should  be 
extended  to  all  medicines. 

The  Society  does  not  agree 
with  the  document's  view  that 
"Keep  away  from  children" 
should  replace  "Keep  out  of  the 
reach  of  children";  the  former 
might  deter  parents  from 
administering  an  appropriate 
paediatric  product  to  a  child. 

The  Society  approves  the 
replacement  of  "Do  not  exceed 
the  stated  dose"  with  "Do  not 
take  more  than  the  dose", 
provided  it  is  prefaced  by 
"Warning" .  The  Society  believes 
the  adoption  of  the  word 
"Warning"  universally  would 
assist  in  influencing  the  behaviour 
of  patients. 

The  Society  is  also  to  suggest 
that  solid  dose  paracetamol 
preparations  should  be  labelled 
"Not  more  than  two  to  be  taken  at 
any  one  time  and  not  more  than 
eight  in  24  hours." 

While  approving  of  the 
proposed  change  in  the  warning 
for  antihistamines,  the  Society 
believes  the  phrase  "Do  not  drink 
alcohol"  should  be  at  the  end  of 
the  warning  rather  than  the 
beginning,  as  proposed. 

The  Society  is  to  oppose  the 
use  of  the  words  "do  not 
swallow"  on  eye-drops,  ear 
drops,  nose  drops  and  mouth 
washes,  because  they  may  cause 
unnecessary  apprehension.  The 
Society  suggests  that  such 
products  should  be  labelled  "To 
be  used  only  on  the  eye",  etc. 

On  the  proposed  new  warning 
for  aspirin,  aloxiprin,  benorylate 
and  ibuprofen,  the  Society 
believes  that  the  wording 
"Consult  your  doctor  if  you  are 
sensitive  to  aspirin,  asthmatic  or 
receiving  regular  medical 
treatment"  should  be  altered  to: 
"Do  not  take  if  you  are  an 
asthmatic  or  sensitive  to  aspirin. 
Consult  your  doctor  or  pharmacist 
if  you  are  receiving  regular 
medical  treatment  or  if  symptoms 
persist" .  The  Society  would  also 
like  to  see  the  addition  of  the 


words  ' 'or  pharmacist"  at  the  end 
of  the  proposed  warning  for 
soluble  or  dispersible  aspirin  — 
"If  you  have  a  stomach  ulcer  or 
symptoms  recur  frequently, 
consult  your  doctor" . 

The  Society  can  see  no 
justification  in  OTC  preparations 
bearing  "Warning.  Cytotoxic 
agent",  since  there  are  none 
available  OTC  which  are  used  for 
what  are  normally  accepted  to  be 
cytotoxic  purposes. 

The  Society  will  also  ask  the 
Department  to  produce  an 
additional  warning  for  products 
not  licensed  for  paediatric  use 
indicating  that  they  should  not  be 
given  to  children.  The  Society  is  to 
ask  why  the  Department 
suggested  that  labels  —  including 
dispensing  labels  —  should  include 
the  manufacturer's  name  and  the 
site  of  manufacture. 

The  Society  is  to  welcome  the 
move  towards  declaring  the 
quantity  of  active  moiety  of  new 
products,  but  is  to  suggest  that 
any  change  should  not  necessarily 
apply  to  products  already  in  the 
pipeline  and  that  dual  labelling 
would  cause  confusion. 

The  Society  reaffirms  its  view 
that  all  ingredients  should  be 
disclosed.  However,  the  Society 
accepts  that  complex  excipients 
and  commercially  sensitive  ingre- 
dients might  be  by  general 
descriptions  in  limited 
circumstances  agreed  with  the 
licensing  authority. 

On  data  sheets,  the  Society  is 
to  make  the  case  that  they  should 
be  supplied  as  a  matter  of  right  to 
pharmacists.  The  Society 
disagrees  with  the  proposal  that  all 
active  ingredients  should  be 
described  by  international  non- 
proprietary name.  It  considers  the 
use  of  the  British  approved  name 
would  prevent  further  confusion. 

The  Society  agrees  that 
information  on  shelf-life  after 
reconstitution  or  after  opening  the 
container  for  the  first  time  would 
be  useful,  but  suggests  that 
further  discussion  is  needed  on 
avoiding  confusion  with  the  expiry 
date  for  unopened  containers. 

The  Society  is  to  inform  the 
Department  that  the  proposed 
time  scale  is  inadequate  and  that 
data  sheets  should  be  replaced 
when  licence  renewals  take  place. 
The  Society  will  suggest  that  the 
changeover  period  for  labels 
should  be  increased  to  three  years 
to  allow  current  stocks  to  be  used. 

The  Society's  response  will 
also  point  out  that  the  proposals  do 


not  deal  with  patient  information 
leaflets. 

Objection  to  eye-drop  proposal  The 

Society  is  to  object  to  the 
Department  of  Health  proposal 
that  sympathomimetic  eye-drops 
should  become  prescription  only 
medicines. 

The  Legislation  Committee 
was  particularly  concerned  with 
the  proposed  restriction  on  the 
use  of  xylometazoline 
hydrochloride;  Otrivine-Antistin 
was  the  only  preparation  used  for 
symptomatic  relief  of  allergies. 

The  Science  Committee  also 
expressed  concern.  It  was  felt 
that,  if  there  were  a  need  for 
tighter  control,  a  limited  pack  size 
with  suitable  cautionary  labelling 
was  an  appropriate  alternative. 
The  Department  will  be  asked  to 
provide  details  of  the  evidence  on 
which  some  of  its  proposals  were 
based. 

Action  against  doctors  The  Society  is 
prepared  to  take  action  against 
doctors  who  repeatedly  issue 
invalid  and  unlawful  prescriptions 
for  Controlled  Drugs. 

The  office  had  received  a 
number  of  letters  from 
pharmacists  in  response  to  the 
secretary  and  registrar's  letter 
about  Equagesic  and  similar 
preparations.  The  common  factor 
was  the  hardship  that  could  be 
imposed  on  the  patient  when  a 
doctor  wrote  a  defective 
prescription  which  was  then 
presented  for  dispensing. 

One  letter  concerned  a 
discussion  that  a  pharmacist  had 
apparently  had  with  a  Home  Office 
inspector.  In  the  last  quarter  of 
1987  the  pharmacist  had  had 
presented  to  him  44  prescriptions 
for  Schedule  2  or  3  Controlled 
Drugs,  of  which  only  12  were 
correctly  written.  Of  the  32 
returned  to  the  prescribers,  three 
were  re-presented  still  defective. 
The  pharmacist  had  been  told  by 
the  inspector  that  the  Home 
Office  did  not  consider  the 
problem  one  of  high  priority. 

When  a  pharmacist  receives  a 
warning  following  the  dispensing 
of  a  CD  against  an  invalid 
prescription,  the  office  also  wrote 
a  strong  letter  to  the  medical 
practitioner  concerned.  In 
addition,  a  similar  letter  would  be 
written  on  behalf  of  any 
pharmacist  who  provided  a  sample 
of  a  doctor's  invalid  CD 
prescription. 

Concern  was  expressed  that, 


while  the  Society  was  enforcing 
the  law  in  relation  to  pharmacists, 
the  Home  Office  did  not  appear  to 
be  enforcing  the  law  with  doctors. 

Law  to  control  reps'  CDs?  The  Society 
is  to  support  possible  legislation 
controlling  the  distribution  of 
Schedule  4  and  5  Controlled 
Drugs  by  representatives  of 
pharmaceutical  companies. 

The  Industrial  Pharmacists 
Group  Committee  considered  a 
letter  from  the  Home  Office 
seeking  the  Society 's  views  on  an 
apparent  increase  in  the  extent  to 
which  Schedule  4  and  5  drugs  are 
carried  by  sales  representatives 
as  "bonus"  supplies  for 
community  pharmacies.  The 
letter  points  out  that  the  large 
volumes  of  such  preparations  kept 
in  representatives'  homes  and 
vehicles  are  "soft  targets"  for 
theft,  at  a  time  when  there  has 
been  a  marked  switch  by  drug 
abusers  from  illicitly  produced 
drugs  to  proprietaries  obtained  by 
diverse  means. 

The  letter  says  that  statutory 
regulations  are  one  option  the 
Ministers  will  have  to  consider  if 
there  is  no  other  reasonable 
means  of  reducing  the  risk  which 
benzodiazepines  in  particular 
attract. 

The  Committee  felt  that  bulk 
transport  of  benzodiazepines 
should  not  be  undertaken  by  sales 
representatives,  and  because  of 
the  difficulty  of  implementing 
added  voluntary  control,  the 
Committee  that  legislation  would 
be  required. 

Reprieve  for  regions  Council  is  to 
consider  further  the  role  of  the 
Society's  regions  in  England,  after 
a  motion  to  disband  them  failed  to 
attract  majority  support  in  the 
Organisation  Committee. 

A  resolution  of  the  1987 
branch  representatives'  meeting 
had  called  for  disbandment  of  the 
regional  committees.  Council  had 
agreed  that  additional  information 
should  be  obtained  before 
reaching  a  conclusion. 

Ten  of  the  Society's  branches 
favoured  retaining  the  regional 
structure  and  11  were  against  it. 
Another  11  showed  qualified 
support. 

Discussing  the  Organisation 
Committee's  findings  Council 
members  thought  that  there  was 
value  in  the  regions  but  without 
proper  funding  and  structure  they 
would  be  ineffective;  it  was  agreed 
to  examine  their  role. 
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Survey  on  health  care  campaign  The 

Society  is  to  contribute  up  to  a 
maximum  of  £750  towards  the 
cost  of  a  survey  of  pharmacist 
participation  in  the  "Health  care  in 
the  high  street"  campaign. 

In  the  early  stages  of  the 
scheme  research  commissioned 
by  the  Family  Planning 
Association  had  indicated  60  per 
cent  of  pharmacies  were  using  the 
display  stand  and  over  90  per  cent 
displaying  health  care  material. 
However,  the  recent  report  from 
the  College  of  Health  had 
suggested  many  fewer 
pharmacists  were  participating. 

The  FPA  felt  that  further 
research  was  vital.  The  cost 
would  be  between  £2,000  and 
£3,000,  and  the  FPA  had 
volunteered  to  pay  half  if  the 
National  Pharmaceutical 
Association  and  the  Society  each 
paid  a  quarter. 

Proceedings  against  pharmacists  The 

Society  is  to  institute  proceedings 
against  two  pharmacists  who,  in 
partnership,  own  a  pharmacy  at 
which  pharmacy  medicines  had 
been  sold  without  the  supervision 
of  a  pharmacist.  The  Law 
Committee  heard  that  for  some 
time  there  had  been  a  pharmacist 
on  the  premises  only  for  two 
hours  a  day.  A  month  before  the 
unsupervised  sale,  a  Society 
inspector  had  reminded  one  of  the 
partners  of  the  need  for  a 
pharmacist  to  be  in  personal 
control  of  a  pharmacy  at  all  times. 

Code  on  data  protection  The  Society  is 
discussing  with  the  National 
Centre  for  Information 
Technology  (National  Computing 
Centre  Ltd  )  the  preparation  of  a 
code  of  practice  for  pharmacists 
who  are  required  to  register 
under  the  Data  Protection  Act. 

Excessive  supplies  Council  is  to  make 
four  more  complaints  to  the 
Statutory  Committee  about 
pharmacists  who  have  allegedly 
supplied  excessive  quantities  of 
medicines  liable  to  abuse.  A 
further  complaint  will  concern  a 
pharmacist  alleged  to  have  sold 
anabolic  steroids  for  body  building 
purposes. 

Officer  post  The  Society  has 
arranged  a  meeting  for  April  28 
with  the  chairman  of  the  South 
East  Thames  Regional  Health 
Authority  to  discuss  the  regional 
pharmaceutical  officer  post. 

Value  of  continuing  education  The 

Society  is  to  invite  the  College  of 
Pharmacy  Practice  to  develop 
methods  of  evaluating  the 
outcome  of  continuing  education  in 
terms  of  practice  improvement. 
Continuing  education  provision  for 
the  coming  financial  year  will 
probably  include  funding  for 
training  for  residential  home 
services  and  record  schemes. 


Continuing  education  courses  The 

Society  is  to  ask  the  Department 
of  Health  to  make  available 
£20,000  a  year  (at  1987-88  costs) 
to  each  NHS  region  to  fund  a 
course  organiser  and  the 
organisation  of  continuing 
education  courses  for  pharmacists 
under  Section  63  of  the  NHS  Act . 
The  £20,000  is  intended  to  cover  a 
part-time  appointment  in  one 
region  or  a  full-time  appointment 
covering  two  or  more  regions, 
plus  working  space,  overheads 
and  administrative  support. 

Council  accepted  the  report  of 
the  working  group  set  up  in  1987 
by  the  Postgraduate  Education 
Committee.  Other 
recommendations  seek  to 
facilitate  national  uniformity  in 
course  provision,  to  take  account 
of  differing  regional  demands  in 
the  allocation  of  the  expenses 
component  of  the  total  course 
funding,  to  retain  flexibility  in  the 
application  of  the  funding  within 
each  region,  to  obtain  additional 
funding  for  any  furture  mandatory 
vocational  training,  and  to 
encourage  a  uniformly  high  level  of 
course  provision. 

Distance  learning  An  arrangement  is 
likely  to  be  concluded  soon  with 
the  National  Extension  College 
who  would  reproduce,  warehouse 
and  sell  the  three  modules  of 
learning  material  from  the 
Society's  pilot  distant  learning 
project.  The  Postgraduate 
Education  Committee  agreed 
that,  subject  to  possible  updating 
of  one  module,  the  Department 
should  be  asked  to  authorise 
reimbursement  from  Section  63 
funds  for  community  pharmacists 
who  purchased  the  material. 

Research  quality  The  Council  has 
appointed  a  working  group  to 
prepare  a  draft  response  to  a 
University  Grants  Committee 
consultative  paper  proposing  a 
revised  procedure  for  arriving  at 
judgments  about  research  quality 
which  form  part  of  the  basis  for 
future  funding. 

Practice  research  The  award  panel 
for  the  community  pharmacy 
practice  research  fellowship, 
funded  by  the  Leverhulme  Trade 
Charities  Trust,  comprise  the 
Education  Committee  chairman 
(Mr  N.L.  Wood),  the  Practice 
Committee  chairman  (Mrs  L. 
Stone),  the  community  pharmacy 
subcommittee  chairman  (Mr  A.D. 
Allen),  Dr  T.G.  Booth  and 
Professor  P.  Elworthy. 

Drag  Tariff  in  schools  The  Society  is  to 
ask  the  Department  of  Health  to 
provide  free  copies  of  the  Drug 
Tariff  to  schools  of  pharmacy.  The 
Society  will  suggest  that,  as  a 
minimum,  two  copies  of  each 
monthly  edition  should  be  supplied 
for  staff,  with  every  final-year 
student  receiving  a  single  copy. 


REMOVES  THE  SMOKESCREEN 
ABOUT  IONISERS 


Amcor  is  one  of  trie  world's  leading  manufacturers  of  air 
treatment  products.  Over  one  million  ionisers  have  been  sola. 

Our  award  winning  pyramid  design  Freshen  Aire  ioniser  is 
one  of  the  most  attractive,  sophisticated  and  efficient  models 
on  the  market.  Unlike  some  other  models,  Freshen  Aire  pyramid 
ionisers  provide  a  full  360  degree  coverage. 

In  addition,  our  unique  carbon  electrode  filament  does  not 
'clog  up'  like  models  which  rely  on  the  older  'needles'  method 
of  emitting  ions.  So  a  far  more  effective  and  efficient 
performance  is  achievea. 

Benefit  now  from  national  promotions.  Send  for  colourful 
brochures: 

PYRAMID  £39.95  DETAIL  Full  margins  available 
AZTEC  £34.95  RETAIL  Full  margins  available 

To  order  the  Amcor  Freshen  Aire  ionisers  contact  your  usual 
distributor  or  call  us  directly. 


Desk/bedside  model 

£28.95  Retail 
180°  Coverage 


$  AMCOR 


Amcor  House,  1 9  Wood  field  Road, 
London  W9  2BA.  Tel:  01-289  4433 
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NEWS  EXTRA 


Direct  computer  script 
pricing  by  1990? 


The  Department  of  Health  looks 
committed  to  introducing 
automatic  computer  pricing  of 
prescriptions  using  direct  links 
between  pharmacies  and  the 
Prescription  Pricing  Authority. 
The  system  could  be  in  use  on  a 
national  scale  in  England  by  the 
end  of  1990,  according  to  a  Press 
office  spokesman. 

The  DHSS  says  it  wants  to 
move  towards  computerisation 
throughout  the  family  practitioner 
system. 

The  first  pharmacy  linkage 
trial  involving  ten  pharmacies  ran 
in  the  early  part  of  last  year  (see 
C&D  April  25,  1987,  P777).  The 
DHSS  hopes  to  run  another  trial, 


probably  starting  this  July,  with 
200  pharmacies.  The  Department 
is  currently  looking  for  consultants 
who  will  run  the  trial  and  hopes  to 
appoint  someone  this  month. 

Providing  direct  pricing  proves 
to  be  as  accurate  and  cost 
effective  as  the  present  system 
run  by  the  Prescription  Pricing 
Authority,  the  DHSS  envisages 
that  it  will  be  in  large-scale  use  in 
England  by  those  pharmacies  with 
suitable  equipment  by  the  end  of 
1990. 

The  Department  estimates 
some  70  per  cent  of  pharmacies  in 
England  have  a  computer  of  some 
sort  but  it  does  not  know  how 
many  could  be  used  for  direct 


pricing  of  prescriptions  . 

During  the  pilot  trial  last 
February  the  error  level  for  data 
sent  to  the  PPA  by  pharmacists 
was  14  per  cent.  That  compares 
with  an  average  0.67  per  cent 
achieved  by  pricers  at  the  PPA. 
The  trial  was  fully  operational  for 
only  one  month  so  pharmacists 
had  little  time  to  get  used  to 
entering  prescription  data  for 
pricing  into  their  computers. 

And  unlike  the  pricers  at  the 
PPA  they  were  not  given  financial 
incentives  to  keep  down  the  level 
of  error.  But  at  the  same  time  the 
pharmacists  entered  data  for 
direct  pricing  for  around  60  per 
cent  of  the  prescriptions. 


Continence  help:  good 
advice  tips  for  pharmacists 


Articles  in  the  women's  Press  and 
on  television  are  changing  the 
general  attitude  towards 
incontinence,  but  there  is  much 
that  pharmacists  can  do  too. 

That  was  the  message 
continence  advisor  Jim  Linale  gave 
pharmacists  attending  the  first  of 
the  NPA/Coloplast  seminars,  held 
in  Brighton  on  Tuesday. 

In  a  wide-ranging  talk,  Mr 
Linale,  one  of  a  growing  number  of 
continence  advisors  appointed  by 
health  authorities,  had  several  tips 
on  helping  an  estimated  three 
million  patients  with  problems. 

"Look  carefully  at  what  you 
are  stocking.  I  know  these 
products  present  space 
difficulties,  but  companies  are  now 
producing  smaller  packs.  Mr 
LinaJe  said  there  were  now  many 
leaflets  being  produced  by 
companies  for  display,  which 
patients  could  take  away  to  learn 
more  about  their  problem. 

"And  do  your  patients  have 
ready  access  to  a  mail  order 
catalogue  giving  details  of  the 
items  they  can  use?"  Mr  Linale 
asked.  He  said  some  patients 
preferred  to  buy  products  by  this 
more  anonymous  route. 

And  he  had  a  particular  plea. 
"When  district  nurses  ask  for 
catheters,  please  don't  take  them 
out  of  their  cardboard  sleeves. 
They  can  get  damaged  if  kept 
loose,  particularly  if  held  together 
with  elastic  bands.  In  Worthing,  I 
tell  district  nurses  not  to  accept 
catheter  without  their  cardboard 
sleeve,"  Mr  Linale  said. 

Asked  how  a  pharmacist 
should  tackle  the  delicate  subject 
of  incontinence  with  a  customer 


purchasing  large  quantities  of 
inappropriate  sanitary  towels,  Mr 
Linale  said  that  in  the  past 
pharmacists  had  dropped  a  card 
with  his  details  in  with  the 
wrapped  goods,  so  patients  could 
get  in  contact  if  they  wished.  He 
said  that  there  was  no  problem  in 
patients  referring  to  continence 
advisors;  this  could  be  done 
without  reference  to  their  GP. 

Summing  up,  NPA  Board 
member  Peter  Gleeson,  chairman 


for  the  evening,  said  that  help  with 
continence  problems  was  just 
another  part  of  the  expanded  role 
for  pharmacists.  And  he  offered 
this  advice  to  combat  problems  of 
customer  embarassment:  "Why 
not  put  up  a  notice  in  your 
pharmacy  'If  you  have  a 
continence  problem,  ask  for 
Mr/Mrs  X'.  Then  there's 
someone  customers  can  ask  for  by 
name,  without  having  to  explain 
their  difficulty." 


High  hopes 
for  new 
'clotbuster' 

Kabivitrum  are  claiming  a  major 
advance  on  conventional 
antithrombotic  therapy  with  the 
development  of  Fragmin,  a  purer 
form  of  heparin. 

The  company  says  that  their 
research  in  the  '70s  established 
that  only  certain  specific  heparin 
molecules  were  active  in 
combatting  thrombosis,  and  that 
certain  small  low  molecular  weight 
heparin  molecules  in  particular 
showed  excellent  antithrombotic 
properties. 

Among  advantages  claimed  for 
Fragmin,  the  low  molecular 
weight  preparation  developed  as  a 
result  of  this  research,  is  that  it  is 
more  rapidly  transported  into  the 
blood  from  the  point  of  injection 
due  to  its  molecular  size.  In 
addition,  its  half  life  is  twice  that  of 
ordinary  heparin,  meaning  fewer 
injections  —  single  daily 
subcutaneous  rather  than  two  or 
three  injections  a  day. 

The  company  also  claims 
reduced  side-effects  compared 
with  ordinary  heparin  therapy. 

Kabivitrum  say  that  Fragmin 
has  been  registered  in  Germany, 
France,  New  Zealand  and 
Sweden.  Among  the  indications 
are  for  the  prevention  of  blood 
clots  in  connection  with  surgery 
and  in  conjunction  with  the 
formation  of  fibrin  in  the 
extracorporeal  circulation  during 
dial  v  sis. 


Donations  to  PSNI's  House 
acknowledged 


The  contributions  to  the 
refurbishment  of  the  Society's 
House  by  Sangers  pic,  Northern 
Pharmacies  Ltd,  the 
Pharmaceutical  Contractors 
Committee  and  Dunluce 
Pharmacy  Ltd  were 
acknowledged  at  the  March 
meeting  of  the  Council  of  the 
Pharmaceutical  Society  of 
Northern  Ireland. 

The  president  asked  that 
Council's  gratitude  should  be 
recorded.  The  report  of  the 
Finance  and  House  Committee, 
which  included  recommendations 
for  payment,  ordering  of  railings 
for  the  front  of  the  Society's 
House,  and  ordering  of  carpet  for 
the  stairs  and  landing,  was 
adopted. 

Those  members  of  Council 
who  had  attended  the  President's 


Dinner  on  March  23  congratulated 
the  president  of  his  excellent 
chairmanship  on  the  function  and 
on  the  standard  of  entertainment. 

Dr  Maguire  advised  Council 
that  a  study  group  had  been  set  up 
to  follow  the  syllabus  for  the 
membership  examinations  of  the 
College  of  Pharmacy  Practice.  Dr 
Michael  Scott  would  be  the  tutor 
for  Northern  Ireland. 

A  special  meeting  of  the 
Council  is  to  be  held  on  April  27  at 
7.30pm  to  discuss  the  Nuffield 
recommendations . 

The  applications  for  registration 
as  students  were  granted:- 
Brenda  Mary  Bradley,  124  Ardmore 
Avenue,  Finaghy,  Belfast  BT10  0JP. 
Mairead  Elizabeth  Byrne,  6  ReiUy 
Place,  Banbridge,  co  Down. 
Mark  Carson  Hunter,  13  Coburn 
Drive,  Tandragee.  co  Armagh. 


Siobhan  Kernohan,  5  Wakehurst 
Road,  Ballymena  BT42  3AZ. 
Alison  Carol  Mcconway ,  224  Carnhill, 
Londonderry. 

Deirdre  Josephine  McGiven,  45 
Diamond  Gardens,  Belfast  BT100HE. 
Fergus  Morrissey ,  37  Waterloo  Park 
North.  Belfast  BT15  5HW. 

The  following  applications  for 
registration  as  pre-registration 
tutors  were  granted  subject  to 
attendance  by  the  applicants  at  the 
tutors  meeting  to  be  held  on  April 
20  at  the  Society's  House:- 
Robert  Gordon,  8  Main  Street, 
Rathfriland,  co  Down. 
James  Joseph  McKeagney,  10  Edward 
St  Lurgan,  co  Armagh. 
James  McNally,  Thomas  Street, 
Portadown,  co  Armagh. 

An  application  by  Miss  Gail 
Melanie  Robinson,  25  Cameron 
Street,  Belfast,  for  restoration  to 
the  Register  was  granted. 
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£lm  of  goods 
lost  in  Blue 
Ridge  fire 

Disposable  nappy  manufacturers 
Blue  Ridge  Care  lost  around  £lm 
worth  of  goods  in  a  fire  at  their 
Consett  warehouse  last  week. 

The  company  says  supplies  to 
customers  have  not  been 
affected.  It  was  mostly  raw 
materials  that  were  stored  at  the 
warehouse. 

A  spokesman  for  the  company 
told  C&D  this  week  "we  are 
manufacturing  at  full  speed  but  our 
raw  material  suppliers  have  been 
very  helpful  in  getting  further 
supplies  to  us". 


Glaxo  invest  £500m  in 
UK  research  complex 


Glaxo  are  investing  £500m  in  a 
new  research  and  development 
centre  in  Britain. 

The  details  emerged  this  week 
when  the  company  presented  its 
plans  to  spend  £1  billion  on 
research  facilities  worldwide  over 
the  next  five  years  to  London 
investment  analysts  on  Tuesday . 

The  Group's  chairman,  Sir 
Paul  Girolami,  said  they  planned  to 
make  the  new  centre  one  of  the 
most  effective  research 
complexes  in  the  world. 

Work  is  to  start  very  soon  at  a 
70-acre    greenfield   site  in 


Stevenage,  Herts  which  will 
replace  Glaxo  Group  Research's 
existing  headquarters  at 
Greenford  in  Middlesex,  from 
where  most  of  the  2 ,000  staff  will 
be  drawn.  Completion  of  the  new 
complex  is  planned  within  four  to 
five  years." 

Sir  Paul  is  also  to  head  a  new 
company  called  Glaxo 
International  Research  Ltd  — 
formed  to  "ensure  proper  co- 
ordination of  the  global  hunt  for 
new  medicines."  Glaxo  Group 
Research's  R&D  director  Dr 
Richard  Sykes  will  take  the 


position  of  chief  executive. 

Glaxo,  who  claim  to  be  fourth 
in  the  world  pharmaceutical  sales 
league,  say  they  are  expanding 
research  in  the  USA,  Italy, 
Switzerland  and  possibly  Japan. 

Glaxo  now  employs  about 
4,000  people  in  research  and 
development  in  seven  major 
countries,  UK  being  the  base  for 
2,800.  Operating  expenditure  on 
R&D  is  expected  to  be  up  £70m  to 
£220m  for  the  year  ending  June. 

The  company  says  they  now 
have  13  compounds  in  exploratory 
development  and  a  further  seven 
in  clinical  studies  for  the  treatment 
of  illnesses  such  as  asthma, 
migraine  and  cardiovascular 
disorders.  It  reports  good 
progress  for  its  products  though  it 
notes  that  competitive  pressure 
might  soon  cause  Zantac's  share 
of  the  £2.3  billion  world  anti-ulcer 
market  to  plateau. 


Are  your  sunglasses  'walking  out' 
leaving  your  profits  in  the  shade? 


The  glamour  of  sunglasses  isn't  lost  on  today's 
shoplifters.  They  probably  steal  more  of  them 
than  any  other  single  item. 

MicroSlim  from  Senelco  cramps  their  style. 
It  doesn't  so  much  catch  thieves  as  deter  them. 
In  a  way  MicroSlim  works  like  the  sunglasses 
themselves  -  you  are  never  sure  if  you  are  being 
watched.  And  the  beauty  of  MicroSlim  is  that  until 
you  try  to  steal  something,  you  are  not. 

Isn't  it  time  you  took  a  good  look  at  Senelco, 
the  world's  leadmg  tag  security  company? 
Ask  for  a  free  quotation. 


You've  only  your 
losses  to  lose. 


SENHO^ 

Senelco  Ltd. 

Dormey  House,  Upton  Road 
Slough  SL1 2AD 
Tel:  (0753)  37722 
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ADVERTISEMENT 


Now  in  Great  Britain  - 
wai,  Germany's  No.  1 OTC 
health  care  brand. 


Kwai,  the  highly  concentrated, 
odourless  garlic  tablet  which 
930,000  Germans  use  to 
supplement  their  daily  diet. 


Kwai's  special  form  of  garlic 

Most  garlic  products  provide       In  contrast,  Kwai,  which  is 

only  garlic  oil,  which  represents  produced    from    the  highest 

between  just  0.1%  and  0.2%  of  grade  of  Chinese  garlic  cloves, 

the  garlic,  and  none  of  the  other  crushed  and  gently  dried  in  a 

natural    constituents.    More-  special  process  and  then  made 

over,    the   steam   distillation  into  tablets,  retains  the  original 

process  by  which  garlic  oil  is  constituents  (apart  from  the 

normally  extracted  from  the  water  removed  in  drying).  It  is 

garlic   effectively    'boils'    the  therefore  the  nearest  thing  pos- 

garlic  and  degrades  some  of  the  sible  to  eating  raw  fresh  garlic, 
natural  constituents  of  the  oil. 


No  odour 


Major  new 
product 

In  only  6  years  on  the  German 
market,  Kwai  has  become  an 
incredibly  popular  product.  It 
already  has  nearly  1  million 
regular  users,  with  1987  sales 
of  £40  million. 


Heritage 

The  founder  of  Lichtwer 
Fharma  is  a  well  known  German 
biologist,  Kuno  Lichtwer.  He 
was  fascinated  by  garlic  and  its 
effects,  and  has  pioneered 
much  recent  research. 

Germany  does  of  course 
have  a  heritage  of  expertise  in 
natural  and  herbal  products, 
and  is  renowned  for  its  high 
standards  of  production,  quality 
and  testing. 

Independent 
research 
studies 

£]h  million  scientific  research 
programme  confirms  garlic's 
benefits.  Lichtwer  Pharma  are 
continuing  to  support  Kwai  with 
further  research. 


Kwai  now  offers  the  ideal  way  to  take 
advantage  of  garlic's  benefits  without 
the  obvious  social  drawbacks. 


In  many  other  countries,  people 
have  always  eaten  natural  fresh 
raw  garlic.  But  for  us,  the  first 
concern  about  eating  garlic  - 
and  especially  raw  garlic  -  is  the 
social  disadvantage  of  a  pun- 
gent, offensive  odour  on  the 
breath . 

Kwai  Highly  Concentrated 


Garlic  Tablets  overcome  this 
odour  disadvantage.  The  tab- 
lets are  coated.  This  encloses 
and  protects  the  contents  until 
they  are  swallowed  and  digested 
by  the  body.  It  ensures  that  the 
tablets  are  tasteless  and  odour- 
less, and  easy  to  swallow,  yet 
rich  in  allicin. 


Revival 

There's  a  welcome  revival  of 
interest  in  this  valuable  herb. 
Specially  commissioned  re- 
search indicates  that  10%  of  the 
British  population  have  already 
used  garlic  or  garlic  products  for 
their  benefits. 


Massive  media 
support 

£Vi  million  media,  P.R.  and 
promotion  support,  has  already 
started,  giving  extensive  infor- 
mation to  consumers  through 
national  press,  women's  maga- 
zines, health  and  retirement 
media. 


Special 
introductory 
offer 

Kwai  is  currently  available  on  a 
special  introductory  offer,  from 
the  exclusive  distributors  De 
Witt  International  Ltd.  and/or 
all  major  chemists  wholesalers. 


Kwai 

Highly  Concentrated  Garlic  Tablets. 
The  spice  of  life! 

Lichtwer  Pharma  U.K. 
10-12  High  Street,  Burnham, 
Bucks.  SL1  7JH. 


BUSINESS  NE 


Reckitt  are 
up  on  drugs 

Reckitt  &  Colmans'  pre-tax 
profits  increased  last  year  by  20 
per  cent  to  £167. 6m  on  a  turnover 
of  £1,492. 56m.  Although  profits 
were  up  in  the  pharmaceutical, 
household,  industrial  and  food 
sector,  they  fell  in  other 
businesses. 

Pharmaceutical  sector  sales 
rose  by  £10. 37m  to  £134. 34m 
over  the  year.  Profit  before  tax 
rose  £2. 2m  to  £26. 07m. 

Mr  St  Lawrence,  chief 
executive  from  next  month,  says 
patent  trials  have  begun  on  the 
group's  combination  of  H2 
antagonist  and  polymers  for  the 
treatment  of  duodenal  ulcers  and 
other  gastric  conditions,  although 
it  is  still  too  early  to  reach  a  full 
conclusion  about  the  prospects. 
And  Reckitt  &  Colman  are 
optimistic  about  the  use  for  asprin- 
based  products  after  studies  have 
indicated  that  they  may  help 
prevent  heart  attacks. 

In  the  household  and  toiletry 
sector  sales  rose  by  £5. 10m  to 
£689.61  m.  Profit  before  tax  rose 
by  £10. 95m  to  £84. 27m.  Harpic 
continues  to  be  brand  leader  in  the 
specialist  lavatory  care  market 
while  Magic  Mushrooms  are  "an 
outstanding  success ' ' . 


A  gift  at  50 

Crookes  Healthcare  are 
celebrating  the  50th  anniversary 
of  Optrex  by  donating  £20,000  to 
the  Royal  National  Institute  for  the 
Blind. 

The  money  will  support  the 
Clear  Vision  Books  project  which 
enables  visually-impaired  children 
to  learn  to  read  braille  at  fhe  same 
time  as  their  sighted  friends  are 
learning  to  read.  Clear  plastic 
sheets  carrying  the  braille  are 
interleaved  into  children's  story 
books  so  that  the  two  groups  can 
read  together.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 

■  The  retail  sales  figures  for 
February  from  the  Department  of 
Trade  and  Industry  show  a  15  per 
cent  increase  in  chemists'  sales  to 
an  index  of  215.  The  figure  for  all 
businesses  shows  a  10  per  cent 
increase  to  an  index  number  of 
172. 


The  Mayor  and  Mayoress  of  Basingstoke  plant  an  oak  tree  to 
commemorate  Eli  Lilly 's  50 years  in  the  town ,  helped  by  site  director  Dr 
D.  Frankham 


Changes  from  the 
top  at  Underwoo 


Poor  trading  at  Underwoods 
which  is  likely  to  result  in  a 
massive  fall  in  pre-tax  profits  has 
brought  about  radical  changes  in 
the  company's  management 
structure  and  the  loss  of  83  staff 
from  head  office. 

One  of  the  group's  founders 
and  its  managing  director  Brian 
Kerner  has  resigned  and  become 
a  non-executive  director  of 
Underwoods  pic.  Dene  Davis  has 
resigned  as  finance  director  of 
Underwoods  pic,  but  remains 
finance  director  of  Underwoods 
(Cash  Chemists)  Ltd  until  the  end 
of  June.  And  from  Underwoods 
(Cash  Chemists)  Ltd,  Dennis 
Casey  has  resigned  as  deputy 
managing  director  and  Henry 
Padolsey  as  marketing  director. 

Alan  Gaynor  has  taken  over 
from  Mr  Kerner  —  he  joins  the 
company  after  successfully 
building  WH  Smith's  Do-It-All 
chain  up  from  12  to  nearly  100 
units  in  seven  years.  And  the  new 
finance  director  Neil  Chisman 
joins  the  company  from  Coopers 
&  Lybrand .  Details  of  other  board 
appointments  have  still  to  be 
announced,  but  the  majority  of  the 
83  made  redundant  from  head 
office  will  not  be  replaced. 

Neil  Chisman  told  C&D  that 
the  company  expects  a  significant 
drop  in  full  year  results,  especially 
after  a  bad  Christmas  and  the  cost 
of  the  accelerated  store  opening 
programme.  City  analysts  were 
not  being  unduly  hard  when  they 


predicted  a  fall  from  last  year's 
£3.1m  to  well  below  £2m  when 
the  results  are  announced  on  May 
19,  says  Mr  Chisman. 

"Brian  Kerner  and  Harry 
Woolf  have  built  the  company  up  in 
an  entrepreneurial  style,  but  it  is 
no  longer  working,"  he  says. 
"They  have  recognised  that  it's 
time  for  them  to  step  down  and  let 
a  new  corporate  style 
management  take  over. 

"Mr  Gaynor  is  not  planning 
major  changes  of  direction  for 
Underwoods  but  will  be  paying 
careful  attention  to  household 
details  —  for  example  the  failure  of 
out-of-London  stores,  stock  loss 
and  outlet  presentation, ' '  says  Mr 
Chisman.  The  company  recently 
announced  the  appointment  of 
Saatchi  and  Saatchi  to  freshen  up 
the  Underwood's  image. 

"Mr  Gaynor  does  plan  to 
expand  the  company.  He  has  said 
that  he  did  not  join  Underwoods 
just  to  run  53  chemists.  But  in 
future  when  we  expand  into  the 
regions  details  will  be  well 
researched." 

Despite  renewed  bid  rumours, 
Mr  Chisman  said  this  week  they 
had  received  no  offers.  "If  we  did, 
the  decision  would  lie  with  main 
shareholders  Mr  Woolf  and  Mr 
Kerner,"  says  Mr  Chisman.  "But 
they  have  expressed  a  wish  to  see 
the  new  efforts  worked  through 
and  the  company  built  up  rather 
than  sold  off.  Underwoods  still  has 
strengths  to  be  built  on. " 


Tour  0  t  f-f  o  i  c*e  -Mr" 


INA  TIRED  AFTER 
■^A  THE  LONG  DR.WE, 
„  \  THANK  GOODNESS 
1  -A      WE  600KED 
'fTS-,  SLEEPERS.^ 

\      c~\  ^ 

Ov   ' 

Boots  The  Chemists  are  dropping 
their  in-store  charge  card  because 
too  few  customers  use  it. 

Boots  outlets  will  still  accept 
Visa  and  Access  and  will  replace 
their  own  credit  card  with  a 
personal  loan  scheme  whereby 
items  costing  over  £150  can  be 
paid  by  extended  credit,  with  a 
limit  for  individuals  of  £1,500. 

The  company  says  it  has  been 
reviewing  its  credit  terms  for 
some  time  and  has  decided  to 
withdraw  the  card  because  many 
of  its  lines  are  low  priced  and  so 
customers  were  not  using  the 
cards ,  and  the  interest  rate  of  34 .4 
per  cent  (26.8  per  cent  direct 
debit)  on  the  Boots  card  meant  it 
was  uncompetitive  with  Access 
and  Visa  equivalents. 

The  interest  rate  was  set  up 
by  North  West  Securities,  a 
subsidiary  of  the  Bank  of  Scotland. 
Boots  will  also  run  the  new  loan 
scheme,  which  will  have  an  annual 
percentage  rate  of  25.9. 

Existing  cards  can  be  used  to 
their  date  of  expiry,  according  to 
a  company  spokesman. 


Kingswood 
go  for  Park 
Systems 

Kingswood  Chemists  are 
installing  the  new  Park  labelling 
system  in  their  90  plus  branches  in 
the  South-East  of  England. 

The  equipment  being  supplied 
is  based  on  the  Epson  PCe  20mb 
hard  disk  computer.  The  labeller 
has  direct  order  entry  to  both 
Kingswood 's  warehouse  and  the 
local  wholesaler  depot.  Other 
features  include  recent 
prescription  review,  order 
generation,  latin  dose  codes  and  a 
wide  range  of  drug  usage  reports. 

The  system  has  been  designed 
to  support  full  patient  medication 
records,  and  a  number  of  features 
have  been  built  in  to  improve 
stock  administration.  Phased 
installations  started  early  March 
and  completion  is  expected  within 
six  weeks. 


I  T HINK.  \  OVERDID  IT  IN 
THE  RESTAURANT  -  \'d  BETTER. 
TAKE  A  KWE.LL5  QUICKLY. 
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BUSINESS  NEWS 


New  £13.5m  Zoladex 
plant  for  ICI 


Merck  to 
market  in 
Japan 

Merck  have  made  further  steps 
into  the  Japanese  pharmaceutical 
market  by  signing  an  agreement 
with  one  of  the  largest  companies 
in  Japan  —  Tanabe. 

Tanabe  will  initially  develop 
and  market  Merck's  products 
under  licence  for  the  Japanese 
market,  mostly  on  an  exclusive 
basis,  but  it  is  thought  a  joint 
venture  company  will  be  formed  in 
the  future. 

C&D 
Directory 
19S9 

The  Chemist  &  Druggist 
Directory  editorial  entry  forms 
have  been  mailed  out  for  updating. 

Please  return  your  form  for 
the  1989  edition,  whether  or  not 
there  are  any  amendments,  to: 
Kathy  Tutt,  Compilation 
Manager,  Benn  Business 
Information  Services,  PO  Box  20, 
Sovereign  Way,  Tonbridge,  Kent 
TN9  IRQ,  as  soon  as  possible. 

The  1989  Directory  closes  for 
press  September  7,  1988. 


ICI  Pharmaceuticals  is  to  invest 
nearly  £13. 5m  in  a  new  plant  for 
the  manufacture  of  Zoladex. 

The  new  facility  will  be  built  at 
the  company's  Macclesfield, 
Cheshire  site  and  forms  part  of  a 
£1  billion  ten  year  investment 
programme  for  ICI's  international 
pharmaceutical  business. 

The  plant  will  provide  the 
injectable  drug  formulation  loaded 
in  a  sealed  syringe  ready  for 
administration  to  the  patient.  Use 
will  be  made  of  existing  site 
facilities  for  final  packaging 
operations  and  worldwide 
distribution  from  Macclesfield. 

In  announcing  the  investment, 
David  Friend,  principal  executive 
officer  of  ICI  Pharmaceuticals 
said:  "The  new  'Zoladex'  plant 
represents  another  stage  in  the 
planned  development  and 
upgrading  of  our  Macclesfield  site 


Birmingham  Pharmacy  Locum  Services 

will  in  future  be  known  as 
Provincial  Pharmacy  Locum 
Services  as  the  office  network 
expands  to  Manchester  and 
Sheffield.  The  Birmingham 
telephone  number  remains  021 
356  1881  and  the  new  telephone 
numbers  are:  Manchester  061 
766  4013  and  Sheffield 
0742-699937. 

Locum  training  days  will  be 


and  underlines  the  continuing 
importance  of  the  UK  as  a 
platform  for  the  growth  of  ICI's 
international  pharmaceuticals 
business". 

Last  year  £2m  was  invested  by 
ICI  to  add  new  bulk  drug  facilities 
on  the  site  for  Zoladex.  These  will 
become  operational  this  year  to 
supply  the  new  pharmaceutical 
processing  and  packaging  facility. 

Work  on  the  new  site  is 
planned  to  start  in  June  and  the 
plant  is  expected  to  be  operational 
by  1991,  incorporating  ICI 
patented  technology.  Once 
operational,  the  plant  will  be 
capable  of  producing  1.2  million 
depot  formulation  a  year,  says  the 
company. 

Zoladex  has  so  far  been  made 
available  in  the  UK,  Italy, 
Denmark,  Finland  and  New 
Zealand. 


taking  place  at  various  venues 
around  the  country  in  May  and 
June,  and  will  cover  locum 
pharmacy  and  self  employment, 
says  partner  Mark  Koziol. 


Sants  Pharmaceutical  Distributors:  the 

team  planning  Sants'  proposed 
expansion  is  composed  of 
members  of  the  long  standing 
management  team,  not  as 
suggested  last  week  (p699). 


Kendall  buy 
Boots 
Hospital 
Products 

The  Kendall  Company  have 
acquired  Boots  Hospital  Products 
for  an  un-disclosed  sum  in  a  multi- 
million  pound  deal. 

The  net  assets  of  the  Boots 
business  were  £6. 4m  in 
December  1987.  It  is  active  in  the 
development  and  marketing  of 
intravenous  systems,  urological 
products,  dialysis  solutions  and 
nutritional  products. 

Kendall  say  the  acquisition  is 
to  strengthen  their  product  base 
and  marketing  and  production 
infrastructures. 

Boots  say  the  divestment  is  in 
line  with  their  strategy  of 
concentrating  the  industrial 
division's  resources  on  the 
development  of  its  core 
businesses  of  prescription  and 
OTC  medicines. 

David  Imperiali,  UK  general 
manager  for  Kendall  says 
prospects  for  the  Boots 
employees  are  quite  rosy.  We 
have  a  commitment  to  move  as 
many  people  as  possible  to  our 
new  headquarters  at  Basingstoke 
and  there  should  be  sufficient  time 
to  rehouse  within  the  Boots 
company  those  who  don't  want  to 
come  to  us." 


COMING  EVENTS 


NPA 

incontinence 
seminars 

Four  additional  venues  for  the 
NPA  incontinence  seminars  being 
held  in  conjunction  with  Coloplast 
have  been  organised. 

These  are  at  Belfast  at  the 
Drumkeen  Hotel  on  May  5;  the 
Dragon  Hotel,  Swansea  on  May 
17;  the  Veglios  Hotel,  Maidstone 
on  May  19  and  the  Crest  Hotel, 
Potters  Bar  on  May  23. 

There  are  two  meetings  this 
week  (see  below).  The  others, 
starting  at  8pm  and  preceded  by  a 
buffet,  are  listed  below: 
Location    Date  Venue 
Blackpool    May  3    Imperial  Hotel 
Edinburgh    May  11  Crest  Hotel 
Glasgow     May  10  Bellahouston 
Hotel 

Leeds  May  4  Parkway  Hotel 
Liverpool    April  28  Liverpool 

Moat  Hotel 
Manchester  Apnl  27  Excelsior, 

Ringway 
Newcastle   May  12  Crest  Hotel 


Norwich      May  18  Norwich  Hotel 
Nottingham  May  17  Novotel,  Long 
Eaton 

Stoke-on-  April  26  Medical 
Trent  Institute 


POM  to  P? 

The  Royal  Society  of  Medicine  is 
holding  a  meeting  entitled 
"Should  the  horizons  of 
prescribing  the  widened:  POM  to 
P?",  at  1  Wimpole  Street, 
London,  on  May  26,  at  5pm. 

Speakers  include  Mr  Tim 
Astill  of  the  NPA  and  Mr  J.  Wells 
of  the  PAGB.  Details  from  the 
RSM.  Tel:  01-4082119. 


Sunday,  April  17 

Chiltern  Region,  Pharmaceutical 
Society.  Conference  at  the 
Postgraduate  Centre,  King  Edward 
VII  Hospital,  Windsor,  Berks  on 
"Complementary  medicine".  Charge 
£5  to  cover  lunch  and  refreshments. 
Registration  from  10am. 

Monday,  April  18 

Bury  Branch,  Pharmaceutical 

Society,  at  Postgraduate  Suite,  Bury 
General  Hospital  at  8pm.  General 


meeting. 

Mid  Glamorgan  Branch, 
Pharmaceutical  Society,  at  the 

Globe  Hotel,  Pontypridd  at  8pm. '  "The 
problem  of  dope  in  society  and  sport 
and  some  methods  for  its  control' '  by 
Professor  Arnold  Beckett,  Chelsea 
Department  of  Pharmacy.  Buffet. 
Hull  Pharmacists'  Association,  at 
the  Postgraduate  Centre,  Hull  Royal 
Infirmary,  Anlaby  Road,  Hull, 
"Contact  lenses  and  contact  lens 
solutions,"  by  Dr  G.  Hopkins,  Smith 
&  Nephew  Ltd,  at  7.45pm. 
North  Metropolitan  Branch, 
Pharmaceutical  Society,  The 
School  of  Pharmacy,  Brunswick 
Square,  WC1  at  7.30pm.  Talk  on 
"Pharmaceutical  journalism"  by 
Robert  Blyth,  editor  of  the  PJ 
1961-1986. 

Sefton  Branch,  Pharmaceutical 

Society,  YMCA,  Houghton  Street, 
Southport  at  7.30pm.  Mr  John  Reid  of 
the  Sheffield  Prescription  Pricing 
Bureau. 

Tuesday,  April  19 

East  Metropolitan  Branch, 
Pharmaceutical  Society,  at  the 

Churchill  Room,  Wanstead  Library, 
Spratt  Hall  Road,  Wanstead,  Ell  at 
7.30pm.  General  meeting. 
Dorset  Branch,  National 
Pharmaceutical  Association,  at 
the  Dormy  Hotel,  New  Road, 
Ferndown,  Dorset.  Presentation  on 


incontinence  in  conjunction  with 
Coloplast.  Buffet,  7.15pm. 


Thursday,  April  21 

Birmingham  Branch  National 
Pharmaceutical  Association,  at 

the  Birmingham  Metropole  Hotel, 
National  Exhibition  Centre, 
Birmingham.  Presentation  on 
incontinence  in  conjunction  with 
Coloplast.  Buffet,  7.15pm. 
Bedfordshire  Branch, 
Pharmaceutical  Society,  Luton  & 
Dunstable  Hospital,  at  8pm.  General 
meeting. 

South  Clwyd  Branch, 
Pharmaceutical  Society,  at  the 

Postgraduate  Centre,  Maelor 
Hospital,  Wrexham,  at  8.15pm.  Mrs 
Feather,  School  of  Pharmacy, 
Bradford  University,  talks  on 
' '  Liability  and  the  Pharmacist ' ' . 
Dundee  Branch,  Pharmaceutical 
Society,  Lecture  Theatre  3, 
NineweUs  Medical  School  at  7.45pm, 
General  meeting  followed  by  a  talk  by 
MrG.  McKee,  Development  Agency. 
Weald  of  Kent  Branch, 
Pharmaceutical  Society,  Kent  & 
Sussex  Hospital,  7.30pm  for  8pm.  Mr 
David  Garrioch,  consultant,  on 
gynaecological  diseases. 
Wirral  Branch,  Pharmaceutical 
Society,  at  the  Wirral  Postgraduate 
Medical  Centre,  Clatterbridge 
Hospital  at  8pm.  General  meeting. 
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APPOINTMENTS 


f  \ 

j  Retail  Pharmacy 

Grow  with  Wellcome 

tip  to  £15,000  +  fully  expensed  car 

Our  Retail  Pharmacy  Division  is  currently 
undergoing  an  exciting  period  of  expansion 
\  and  we  are  now  seeking  to  recruit  enthusiastic 

SALES  REPRESENTATIVES  in  most  areas  of  % 
Great  Britain. 

.„  „       _      .  m.    Tl.  You  will  be  fully  involved  in  promoting 

•  The  Wellcome  Foundation  Ltd.       ,  5.  ,  c  1 

•  Major  International  the  company  s  well  known  range  of  phar-  g 
Pharmaceutical  Group  macy  products  to  retail  pharmacists  and 

•  UK  Headquarters  wholesalers. 

•  Annual  Turnover  >  £H30m  Probably  aged  under  45  with  a  reasonable 

•  An  Equal  Opportunity  Employer  standard  of  education,  you  should  have  | 

successful  "front  line"  selling  experience  in 
pharmacy  sales  or  other  areas. 

If  you  are  looking  to  join  a  success-  | 
fal  team  in  a   successful   company,  | 
please  write  with  a  detailed  cv  to: 
AM  Robinson,  Personnel  Officer,  The 
Well  COfTIC  Wellcome    Foundation,    Crewe    Hall,  | 

k  Crewe,  Cheshire  CW1  1UB.  A 

V  VI 
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APPOINTMENTS 


BUSINESS  OPPORTUNITIES 


BLOOMSBURY  HEALTH  AUTHORITY 
UNIVERSITY  COLLEGE  HOSPITAL 


(£6445-28019 pa  inc) 

Why  not  give  hospital  pharmacy  a  try?  Full  training  given  to 
enthusiastic  qualified  pharmacy  technicians  in  progressive 
teaching  hospital  department. 

You  will  provide  the  dispensing  and  top-up  service  to  a  group  of 
wards  as  a  member  of  our  clinical  team  and  rotational  duties 
include  sterile  and  non-sterile  production  in  upgraded  suites, 
drug  information  and  out-patient  dispensing. 

Regular  fortnightly  seminars  are  held  as  part  of  the  technician 
training. 

The  hospital  is  well  served  by  public  transport  and  has  easy 
access  to  all  the  cultural  and  social  activities  of  central  London. 
There  is  an  active  sports  and  social  club,  help  with 
accommodation  and  interest  free  travel  loans. 

If  this  interests  you  please  telephone  Sandra  Bennett  on  01-380 
9848  to  arrange  an  informal  visit. 

Application  forms  and  job  descriptions  available  from  Personnel 
on  01-387  9300  extension  8103,  please  quote  reference 
CAR  12. 

Closing  date:  29th  April  1988 

WORKING  TOWARDS  EQUAL  OPPORTUNITIES 


AGENTS  WANTED 


CHEMISTS  AGENTS  REQUIRED 

for  following  areas 
WALES  SCOTLAND 
SOUTH  WEST  NORTHERN  ENGLAND 

WEST  MIDLANDS  LONDON  &  SOUTH  EAST 

To  market  and  promote  an  emulsifying 
liquid. 
Commission  only. 
Please  contact:  0222-610835 


AGENTS  REQUIRED 

30%  —  Commission  on  sales  OF  FAST  SELLING  Medicinal 
&  Vitamin  Products  already  well  known  to  CHEMIST  and 
HEALTH  FOOD  STORES  THROUGHOUT  BRITAIN. 
Monthly  commission  on  all  sales.  Full  promotional  backing  with 
big  bonus  terms. 

Write:  Miss  C  Gorton  Moore.  VITABIOTICS  LTD,  122  Mount  Pleasant. 
Wembley,  Middlesex. 


BUSINESS  FOR  SALE 


SOUTH  EAST  ESSEX 

TWO  COMPANY  OWNED  DRUG  STORES  each 
in  busy  trading  positions  and  fitted  &  equipped  to  a 
very  high  Standard.  COMBINED  SALES 
AVERAGE  £7,700  P.W.  UNDER 
MANAGEMENT  and  produce  GROSS  PROFIT 
AROUND  £100,000  P.A.  Both  businesses  trade  9 
to  5.30  -  NO  SUNDAYS.  Valuable  leases  included 
in  PRICE  £96,000  S.A.V. 
Individual  sales  considered. 


SOUTH  EAST 

WHOLESALE  AND  RETAIL  DRUGGIST  FOR  SALE 
AS  A  GOING  CONCERN.  FROM  FREEHOLD  AND 
LEASEHOLD  PREMISES.  TURNOVER  £1.25  MPA. 
£600,000  FOR  THE  PREMISES  AND  BUSINESS. 
STOCK  AT  VALUATION. 
BOX  C&D  3308 


DISTRIBUTOR  WANTED 


DISTRIBUTORS  WANTED 

Companies  with  established  distribution  structure  servicing 
pharmacies  seeking  to  participate  in  the  growth  of  depilatory 
wax  market  with  proven  overseas  brand  should  contact  the 
AUSTRALIAN  TRADE  COMMISSION  on 
01-438  8165. 
IMPORT  OR  LOCAL  PRODUCTION  CONSIDERED. 


OVERSEAS  OPPORTUNITIES 


SUNNY  SOUTH  TENERIFE 

Deluxe  apartments  and  villas  for  sale  on  five  star  pebble  beach  within 
Amarillo  Golf  Complex. 
Up  to  60%  mortgages  available  on  these  properties  which  are 
appreciating  20%  per  annum  in  value. 
For  further  details  ring: 
NORTHWAY  TRAVEL  —  051-525  9397/8 
Jerry  Gould  MPS 


TO  ADVERTISE  IN  THIS  SECTION 
CONTACT  ANDREW  HOWES  ON 
0732-364422  EXT  216 


LABELS 


PHARMACEUTICAL  COMPUTER  LABELS 
INTERESTED? 

Then  try  the  small  family  firm  for  the  personal  touch. 

Contact: 
Mr.  B.J.  Dutton  at 
CHEMPRINT  &  PACKAGING  (LANCASHIRE). 
UMIT  2,  GILBERT  PLACE,  BURSCOUGH  IND. 
ESTATE.  BURSCOUGH.  LANCS. 
PHONE:  0704  895677 


PRESCRIPTION  LABELLING 


John  Richardson 
Computed  Lid 


In  Pharmacy  Labelling 
-  In  Auto-Order  Stock  Control 
In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


BRODIE 

/Marshall 
CsHo. 

.  66  Bolsover  St: 
London  W IP  8BN 

,  Telephone 

01-388  2272 
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PRESCRIPTION  LABELLING 


STOCK  FOR  SALE  


'QUALITY  LABELS 


DCUVIMD  IN  14  PAYS 
-  OR  NO  CHARGE  - 

Phone:  051-708  8800 

Park  Printing, 

41-43  Parliament  Street, 

Liverpool  L8  5RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONLY 


SHOPFITTINGS 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


king  CMAIiES  BUSINESS  PA«K  OlD  Nf w TON  »OAD  HE ATMf itlD  DEVON  TQI3  6UT 


STOCK  FOR  SALE 


f  SPECIAL  OFFERS  \ 

f     D  M  WHOLESALE  SUPPLIES  LTD  \ 


Unit  B,  277  Abbeydale  Road 

Off  North  Circular  Road 
WEMBLEY,  Middx  HA0  1WQ 
Tel:  01-991  2522 


Opening  Hours: 
Mon  Tue-Fri  10am-6.30pm 
Wed-Thurs  10am-8pm 
Sun  10am-2pm 


OFF 
TRADE 
PRICE 


KODAK  FILMS  Discount 

Gold  100  135/24  25% 
Gold  100  135/36  25% 
Gold  200  1  10/24  22  5% 
Gold  200  135/24  22.5% 
Gold  200  135/36  22  5% 
DURACELL  BATTERIES 
MN1500  4's  85peach 

MN1400  2's  90peach 

TUDOR  F4LMS  (EXPIRY  JAN  89) 
110/24    1x10  £7  80 

135/24    1x10  £7  80 

COLOURCARE  FILMS 
135/24    1x10  £7  50 

POLAROID  FILMS 

600  single  each  £5.25 
SX  70  single  each  £5.25 
IMAGE  single  each  £5  25 

GILLETTE 

Contour  Blades  5's  1x20  £13.99 
BIC  ORIGINAL 

Disposable  5's    1x40  £8  99 

WILKINSON  BLADES 

Double  Edge  5  sx20  pillerpack 

£4  99 

SURE  DEODORANT 

1  50ml  +  25ml  extra  1x12 

(five  variants)  £8  99 


PAMPERS 

All  Carry  Packs  £5.40  each 

All  Value  Packs  £10  40  each 

TAMPAX 

Regular  10'ss  1x12  £4.69 
Super  10'ss  1x12  £4  99 

DR  WHITES 

Size  1  10'ss  1x24  £12.99 

Size  2  10'ss  1x24  £13.99 

Size  3  10'ss  1x24  £16  99 

SUNSILK  HAIRSPRAY 

200ml  +  25ml  extra  1x12     £7  20 

HARMONY  HAIRSPRAY 

200ml  +  25ml  extra  1x12     £7  20 

ELNETT  HAIRSPRAY 

450ml  +  std  75ml  free  1x6  £11.99 
RECTAL  HAIR  COLOUR 
1x3  £4.29 
NICE  N  EASY  HAIR  COLOUR 

1x3 


TIMOTEI  SHAMPOO 

200ml  1x12 

IMPULSE  IIMPORTEDI 

Musk  75ml  each 
Inspiration  75ml  each 


£3  99 
£6  60 


65p 
65p 


Plus  a  wide  range  of  Branded  perfumes 
Toiletries  and  Sundries  available 
*  All  above  offers  are  subject  to  availability. 
All  prices  are  applied  for  goods  collected  and 
paid  for.  No  delivery. 
E.&O.E. 


FASHION  JEWELLERY 

NEW  EAR  RINGS.  NECKLETS.  AND  BROOCHES  IN  ALL 
FASHION  COLOURS  ARE 
AVAILABLE  NOW 

WRITE  OR  PHONE  FOR  SAMPLE  PACKS 
MRS  S  DEZSOFI,  2  HASLAM  COURT,  SINGLETON, 
SALFORD,  M7  OLU. 
TELEPHONE:  061-795  7515 


FRESH  START  COSMETICS 

164  CHEETHAM  HILL  ROAD 
MANCHESTER  M8  8LQ 

TEL:  061  834  1387 
FAX:  061-832  0891 
TELEX:  666451  FRESHC-G 


FOR  A  LARGE  RANGE  OF  FRESH  AND  ENGLISH 
FRAGRANCES  AND  ACCESSORIES. 


50  FILMS  PER  DAY 
MINILAB  FOR  SALE 

Space  required  9ftx6ft.  Ideal 
for  drugstore/chemists,  this 
KIS  Magnum  Speed  Minilab 
will  process  up  to  50  films  per 
day.  GP  70%  on  return.  2 

years  old,  6  months 
warranty,  1  weeks  training 
£9500  including  delivery  and 
installation. 

Owner  buying  bigger 

Minilab 
Tel:  (0224)  770826 

and  ask  for  Murray. 


SUNGLASSES 

SPECTACULAR 
OFFERS: 

•  Good  Selection 

•  Good  Value 

•  High  Profits 

•  Low  Low 

Prices! 

Phone:  Peter  Grant 
01-346  9714 
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New  pressure 
group  from 
BPA  leader 

The  general  secretary  of  the 
British  Pharmacists  Association, 
Leicester's  Jayanti  Patel,  is  at  the 
centre  of  a  new  pressure  group  — 
the  British  Asian  Society  for 
Advancing  Cultural  Integration 
(BASACI). 

Mr  Patel  says  that  problems 
throughout  the  world  stem  mainly 
from  ignorance  and  prejudice 
brought  about  in  the  main  by  a 
complete  lack  of  understanding 
and  a  refusal  to  accept  each 
others'  culture. 

"I  have  children,  England  is 
now  my  adopted  society.  I  must 
bring  up  my  children  to  take  their 
place  within  that  society.  This 
gives  them  the  added  advantage  of 
enjoying  two  cultures  and  being 
fluently  bilingual;  their  native 
culture  can  be  taught  at  home. 

"I  am  proud  of  my  culture  and 
religion.  I  want  to  share  it  with 
others  and  I  want  them  to  respect 
it,"  Mr  Patel  says. 

BASACI  claims  over  100 
members  since  its  Easter  launch. 
It  plans  to  be  a  political  pressure 
group  in  certain  areas,  and  hopes 
to  visit  schools  and  hold  public 
seminars  to  spread  its 
multicultural  message. 

Further  details  can  be  obtained 
from  BASACI,  1  Latimer  Street, 
Leicester  LE3  OQF. 


DEATH 


Edward  McGivern  MPS  on  April  6, 

suddenly  at  the  age  of  63.  Sarah 
Patton  writes:  Mr  McGivern,  of  56 
Plumleys,  Basildon,  Essex, 
qualified  in  Belfast  in  1948  and 
then  moved  to  Birmingham  where 
he  worked  in  the  former  Timothy 
Whites.  For  the  past  20  years  he 
was  proprietor  of  Green  Cross 
Pharmacy,  Dagenham,  Essex.  He 
was  an  active  member  of  the 
North  East  London 
Pharmaceutical  Committee  for 
many  years.  He  is  survived  by  two 
sons  and  a  daughter. 


A  trip  on  the  Orient  Express  to  Austria  awaits  Taunton  pharmacists 
David  and  Pamela  Brabner,  as  winners  of  a  free  draw  for  Unichem 
chemists  organised  by  Nicholas  Laboratories.  They  will  travel  to 
Salzburg  on  the  Orient  Express  and  return  by  Concorde.  The 
Brabner 's  are  pictured  (centre)  receiving  their  prize  from  Mike  Gunia 
(left)  Nicholas  Laboratories'  national  accounts  manager  and  Mike 
Palmer  (right),  general  manager  at  Unichem 's  Exeter  branch 


Pharmacists . . . 
get  on  your  marks 


Several  pharmacists  are  expected 
to  run  in  the  London  Marathon  on 
Sunday. 

Leo  Laboratories  Ltd  are 
sponsoring  11  of  them,  who  have 
been  given  black  running  vests 
and  black  track  suits  printed  with 
the  word  "Stoppers".  For  each 
participant,  Leo  have  promised  to 
donate  £50  to  Action  on  Smoking 
and  Health  and  £50  to  a  charity  of 
the  pharmacist's  choice. 

Those  taking  part  are: 
Kathryn  Clarkson,  Harval 
Chemist,  Ormskirk  (named 
charity,  National  Eczema 
Society);  Maureen  Gunby, 
pharmacy  assistant,  R.J.  Lee 
Chemist,  Leeds  (Child  Cot  Death 
Research);  Ann  Wilton, 
Healtheries,  High  Wycombe 
(cancer  research);  Maureen 
Oliver,  Belfast  (St  John's 
Ambulance);  Karl  Brown,  Boots, 
Brighton  (British  Cancer 
Research);  Devshi  Chandegra, 
East  London  (Imperial  Cancer 
Research  Fund);  Andrew  Snee, 
Hornsea  (National  Deaf 
Children's  Society);  David 
Dainty,  Barnsley  (St  John's 
Ambulance  centenary  appeal); 
Tony  Merritt,  Padley  &  Binns, 
Princes  Risborough  (NSPCC); 


James  Donnelly,  Stoke-on-Trent 
City  General  Hospital  (Comic 
Aid);  Patrick  Donnelly,  George 
Staples  Chemists,  Stoke-on- 
Trent  (Asthma  Association). 

An  ex-pharmacist  who  once 
won  the  London  Marathon  — 
Charlie  Spedding  —  is  also 
competing.  He  allowed  his 
Pharmaceutical  Society 
registration  to  lapse  in  1984  after 
becoming  involved  in  a  career  with 
Nike  sports  equipment. 

The  National  Pharmaceutical 
Association  is  also  sponsoring  Mrs 
Wilton  (£100  to  Birdsgrove 
House)  and  Mr  Chandegra  (£50  to 
the  Society's  Benevolent  Fund 
and  £50  to  Imperial  Cancer 
Research),  who  has  several  other 
sponsors  including  London 
Docklands  Development 
Corporation,  Spectrum 
Marketing,  Midland  Bank, 
Vestric,  Macarthys,  Unichem, 
British  Oxygen  Co  and 
pharmacists  who  replied  to  his 
letter  in  the  pharmaceutical  Press 
(C&D,  April  2). 

Mr  Chandegra  hopes  to  wear 
the  NPA's  "Ask  your 
pharmacist ..."  T-shirt  and  aims 
to  collect  £2,000  —  his  running 
number  is  A914. 


Post  haste 
dismissal  in 
Wootton 

Wootton  proprietor  pharmacist 
David  Morgan  has  been  dismissed 
as  sub-postmaster  from  his  post 
office  two  doors  away  because  of 
apparent  discrepencies  in  the 
account  of  about  £2,500. 

He  was  given  three  months' 
notice  that  the  contract  would 
terminate  in  May.  No  accusation 
of  dishonesty  has  been  made.  The 
Federation  of  Sub-postmasters 
says  this  is  acceptable  practice  and 
the  Post  Office  are  not  obliged  to 
give  a  reason. 

Mr  Morgan's  assistant  is  to  be 
appointed  sub-postmaster  in  his 
place.  She  will  work  on  the 
premises  unless  he  decides  to 
give  the  Post  Office  three  months' 
notice  and  sell  the  building,  or 
withdraw  permission  for  post 
office  facilities. 


And  on  foot 
to  fight 
famine 

At  a  slightly  slower  pace  than  the 
marathon  runners  but  for  an 
equally  good  cause,  locum 
pharmacist  Ketan  Shah  hopes  to 
raise  £5,000  next  weekend  in  a 
sponsored  walk  for  Band  Aid. 

He  has  organised  the  13  mile 
trek  in  his  home  town  of  Harrow 
and  is  expecting  at  least  500 
people  to  join  him  when  he  sets 
out  from  the  local  leisure  centre 
next  Sunday  morning. 

Mr  Ketan,  who  earlier  this 
year  helped  raise  £2,000  for  the 
drought  in  India,  says  he  would 
welcome  support  from  his 
pharmacy  colleagues.  Cheques, 
made  payable  to  "A  Step  Against 
Famine"  can  be  sent  to  him  at  3 
Kenton  Park  Crescent,  Kenton, 
Harrow  HA3  8T7. 


1  ypesetting  and  graphics  b\  Magset  Ltd.  Sidcup.  Kent  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent,  Published  by  Benn  Publications  l.td.  Sovereign  Way.  Tonbndge.  Kent  TN9  1KW 
Registered  at  th-  Post  Office  as  a  Newspaper  30/34/16sContents  Benn  Publications  l.td  IWH  All  rights  reserved.  No  pan  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical  photocopying, 
recording  or  otherwise  without  the  prior  permission  of  Benn  Publications 
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Milupo  Herbal  Drinks— 
A  Natural  Success  Story. 


Unique  product  concept 

Since  their  introduction  in  1983  Milupa  Herbal  Drinks 
have  created  a  new  sector  in  the  baby  drinks  market,  and 
sales  have  grown  by  over  300%.  In  1987  we  grew  three 
times  faster  than  the  market  rate. 

Milupa  is  building  on  this  success  story  with  a  new 
addition  to  our  herbal  family. 
New  addition 

Free  from  any  artificial  additives  and  lower  In  total  sugar 
than  most  other  baby  juices  -  all  Milupa  herbal  varieties  are 
a  natural  success  with  the  little  experts. 

New  Herbal  Blend  Infant  Drink, 
a  special  blend  of  six  soothing  herbs 
joins  the  existing  Fennel, 


Camomile  and  Hibiscus  and  Rosehip  varieties  to  give 
mothers  an  even  wider  choice. 
Greater  support 

With  over  £3,000,000  promotional  spend  for  1988,  a 
new  national  consumer  advertising  campaign  and 
continuous  consumer  promotion,  we're  giving  even  greater 
support  to  Milupa  brands  than  ever  before. 

Our  market  is  sure  to  grow.  Naturally.  So  join  the  Milupa 

milupa 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 
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See  your  representative,  or  ring  Ben  Mullen  on  01-573  9966. 
lilupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE. 


THE  PALATABLE  ALTERNATIVE  TO  MIST  POT  CIT. 


ble 


itrate 


(Potassium  Citrate  mixture 
in  soluble  tablet  form) 


FODA  1   I  R!  Af  ME  N1  I  OR  THE  PAIN  OF  CYST1 1  IS 


*  Potassium  Citrate  mixture  in  effervescent 
tablet  form 

*  Convenientforthe 
patient,  dissolving  in  a 
glass  of  water  to  provide 
a  freshly  prepared  and 
pleasanttasting  drink 
that  brings  rapid  relief. 

*  50%  on  cost 

*  Plus  ethical  W/S  discount 

*rpn  Guaranteed 
' — '  pharmacy  on 


USES: 

Effercitrate  Tablets  provide  a 
convenient  and  palatable 
method  to  administrate 
Potassium  Citrate  to  increase 
the  Alkaline  reserve  and  to 
render  the  urine  more 
alkaline  when  treating 
urinary  tract  infections. 

DOSAGE: 

Adults  and  children  over 
6 years,  2  tablets  in  water  up 
to  3  times  daily.  Children 
1-6  years,  1  tablet  3  times 
daily. 

PRECAUTIONS: 

Impaired  renal  function. 

SIDE  EFFECTS: 

Gastric  irritation,  mild 
diuresis. 

BASIC  NHS  PRICE: 

12  tablets,  £1.36. 

RETAIL  PRICE: 

£2.35 


IT  PAYS  TO 
RECOMMEND 


Product  Licence  0051/0002 


(Potassn 


ablet  form) 


TYPHARM  LIMITED 
Ethical  Pharmaceuticals  Division, 
14  Parkstone  Road,  Poole, 
Dorset  BH 1 5  2PG. 
Telephone:  (0425)479711 


For  further  details  and 
sample  write  or  telephone 


